


Because of Camp You Can:
• Target a diverse clientele
• Expand your visibility
• Increase your credibility
• Build strategic alliances
• Strengthen brand affinity nationwide 

Our Audience
• Educators
• Camp owners 
• Students
• Camp directors 
• Camp staff 
• Executives
• Child and youth development 

professionals 
• Parents and families Our Association —  

The Industry Leader

The American Camp Association® (ACA) 
is a community of camp professionals 
who, for nearly 100 years, have joined 
together to share their knowledge 
and experience to ensure the quality 
of camp and youth development 
programs. ACA is the largest 
association serving the organized 
camp industry, the only organization 
that provides accreditation for camps, 
and the leader in the field with 
nationally recognized standards for 
camp administration. 

ACA serves as the knowledge resource 
center for the camp industry and 
families — educating camp owners, 
directors, and staff in the important 
work of promoting the quality, health, 
and safety of camp.

The ACA Influence & Demographics

Expand your connection with thousands of camp, child, 
and youth professionals who spend more than $20 billion 
in camp products/supplies/services every year.  

Top Three Camp Activities**
• Canoeing
• Climbing/Rappeling
• Water Skiing
**Statistics based on 2008 ACA Site & 
Facilities survey.

Our Camps
• Serve more than 5 million children 

and youth annually
• 2,400 accredited and 300 affiliated 

camps across the U.S.
• 30% are day camps
• 56% are resident camps
• 15% both day & resident camps
• 23% are boys camps
• 33% are girls camps
• 73% are coed
• 8% are family
• 9% are sport targeted
• 14% are special needs

Who are our campers?
CAMP TYPE — MAJORITY ATTEND CO-ED CAMPS
CO-ED ........................ 73% RESIDENT ............ 89% DAY

MAJORITY OF KIDS RETURN MORE THAN ONE YEAR
RETURN RATES............. 64% RESIDENT ............ 66% DAY

MORE GIRLS GO TO CAMP THAN BOYS
GIRLS = APPROX 60%

BOYS = APPROX 40%

MOST CAMPERS ARE FROM URBAN/SUBURBAN AREAS
SUBURBAN .................. 74% RESIDENT ............. 67% DAY

URBAN/LARGE CITY ....72% RESIDENT ............ 47% DAY

MOST CAMPS SERVE MIDDLE CLASS FAMILIES
MIDDLE INCOME ........ 79% RESIDENT ............ 80% DAY

American Camp Association (2008). Camp Sites, Facilities, and Programs Report: 
2008 Improve Camp Business Operations. Retrieved May 22, 2008.

ACA Camp Facilities**
• 92% offer arts/crafts
• 51% have climbing walls
• 19% 300+ acres
• 65% have a lake
• 15% have 7,000+ acres and  

water front
• 88% have sleeping cabins/dorms
**Statistics based on 2008 ACA Site & 
Facilities survey.



Camping Magazine focuses on 
critical topics and emerging issues 
that influence our readers and help 
them successfully own, administer, 
and/or direct their camps. As the 
premier resource to more than 
8,500 child and youth professionals 
and with a readership of 30,000, 
across the U.S, Camping Magazine’s 
primary responsibility is to present 
new programming ideas, the latest 
trends in camp, current legislative 
and risk management issues affecting 
camp management, and progressive 
information affecting child and youth 
development. Camping Magazine is 
published bimonthly and provides fresh 
content that is inspiring and practical 
to educate and train child and youth 
professionals and others in related 
fields so they can help successfully 
serve their clientele. (See Rate page for 
advertising rates and specifications.)

Editorial Calendar
Camping Magazine does not produce 
an official editorial calendar. The 
following two of our six issues have a 
specific editorial focus: 
• May/June — Special Staff Training 

Issue: All articles cover staff training 
topics (e.g., leadership, supervision, 
behavior management, camp 
counseling skills, etc.) geared to the 
camp counselor.

• January/February — ACA National 
Conference Issue: This edition 
features articles from keynote 
speakers, conference highlights, 
conference program schedule at a 
glance, and more.

Digital Camping Magazine
Bonus Features
Gain additional readers. The same 
quality educational resource is now 
online in pure digital format. Camping 
Magazine print advertisers will  
have their ads in the digital version at 
no extra cost. All advertisers receive a 
free hot link.

Camping Magazine

continued on next page

Digital Magazine Facts* . . . Did You Know? 

After reading an article in a digital publication:
• 81% saved (downloaded) the magazine for future reference.
• 53% e-mailed an article to a friend or colleague. 
• 32% incorporated a new technique/medium/product.
• 18% purchased a product or service. 

After reading an ad in a digital publication:
• 72% looked at advertiser Web site.
• 40% contacted advertiser for more information.
• 33% recommended product or service. 
• 17% purchased a product or service. 
*Statistics from Folio webinar “Digital Magazine 2008: Shift in Technology, Shift in Psychology.” 
Source: “Digital Magazines Study,” PennWell, 2007

Camping Magazine Facts . . . Did You Know?
• Camping Magazine is the premier educational resource for the camp 

industry.
• 83% of our readers save their issues for future reference.
• 72% of our readers will pass along or share with at least one other person.
• Camping Magazine is the most read cover to cover publication in the camp 

industry.
• Camping Magazine is the most productive outlet for inspiring purchasing 

behavior.
• No more than 37% of advertisements in each issue — your ad never gets 

lost because of too many advertisements.

January/February 
2010 commemorative 
100th ACA Anniversary 
“keepsake” issue 
displays an elegant 
cover wrap, a historical 
photo montage in a 
unique pull-out poster,  
and the first in a two-
year series of camp-
history articles.



Camping Magazine
Advertising Rates & Specifications

Camping Magazine Four-Color Advertising Rates*

Space One Time Three Times Six Times
2-page spread $4,000 $3,720 $3,400
1 page 2,673 2,600 2,480
2/3 page 2,030 1,962 1,875
1/2 page 1,662 1,602 1,510
1/3 page 1,248 1,197 1,136 
*ad rates are per issue

Covers Guaranteed — non-cancelable, must reserve for all six issues
Second Cover   $3,200 
Third Cover   3,200 
Fourth Cover   3,400

Showcase
1/6 page $825 $775 $600
Prices are subject to change.

Black and White Rates Reduce published color rate by 10 percent.
Guaranteed Placement Additional $60 charge for showcase pages. 
Additional $300 charge for pages 11– 40. Additional $500 charge for 
pages 1–10. 

**  ACA Business Affiliates will receive a special reduced rate of 7 percent 
off published color rate (up to five insertions). 10 percent off for all six 
issues reserved.
** nonprofit discount available — call for rates.

Special Marketing Options

Belly Band Wrap your ad around the entire magazine  
4-color — $3,000. (Not available for November/December and January/February issues.)

Inserts & Poly-bags — Tip-ins and Blow-ins available, prices vary; call for 
a quote.
Prices are subject to change.

Print Mechanical Requirements
 Space Width Height
Inside Covers 83/4 x 111/4

Back Cover 85/8 x 91/8

Belly band  18 x 5
1 page  71/4 x 95/8

  bleed 83/4 x  111/4

2/3  page V 43/4 x 95/8

  bleed 55/8 x 111/4

1/2 page H 71/4 x 45/8

  bleed  83/4 x 53/4

  V 43/4 x 71/8

1/3 page  H 43/4 x 45/8

1/3 page V 21/4 x 95/8

  bleed 3 x 111/4

1/6 page H 3½ x 27/8

Variations in size will not be accepted.

Magazine Trim Size — 81/2 x 11

1 Page1 Page (Bleed)

1/3 Page V

2/3 Page 1/2 Page H 1/2 Page V 1/3 Page H

2/3 Page (Bleed)

1/3 Page V (Bleed)

1/2 Page H (Bleed)

Showcase

Inside Covers 
(Bleed)

Back Cover 
(Bleed)

If you can dream it,  
we can print it!  
Call for customized quotes.

continued on next page



Camping Magazine Deadlines
Issue Space Reservation Materials Due
September/October .....................................  July 6 .............................. July 15
November/December ..................................  August 28 ....................... September 10
January/February • Annual Buyer’s Guide ..........  October 29 ..................... November 12
 National Conference Highlight • Special Commemorative 100th Anniversary Issue

March/April ................................................  January 3 ........................ January 15
May/June • Staff Training Special Edition .............  March 3 .......................... March 17
July/August .................................................  April 29 ........................... May 12

Camping Magazine Ad Format
Camping Magazine prefers that 
finished ads be submitted in a 300 
dpi high resolution PDF format with 
the original file color format as CMYK 
with all fonts embedded (containing no 
RGB or JPEG data). Black and white 
halftone ads can be saved as grayscale. 
Other acceptable formats in order of 
preference: Adobe Photoshop CS3 
saved at a high resolution of 300 dpi, 
JPEG, or TIFF; Adobe Illustrator CS3 
saved for a PC with the fonts created 
as outlines; PC/Adobe InDesign CS3 
or lower; PC/QuarkXpress 7; Mac/
InDesign CS3; Mac/QuarkXpress 7.

Include all screen and printer fonts with 
page layout documents when creating 
ad in InDesign or QuarkXpress. Embed 
art/photos in Adobe Illustrator files. 
Conventional materials are not  
accepted (film, camera-ready, etc.).

Camping Magazine  
Electronic File Submission
Please e-mail electronic ad to  
graphics@ACAcamps.org and fax  
original ad to 765-342-2065, attention 
Graphics. Upload large files to FTP site —  
ftp://aca.zftp.com; Username: 
acaftpuser#aca.zftp.com; Password:  
tenniscamp (one word and all lower case).

Web Banner Ad Submission
Send materials to Paul Bidwell,  
765-349-3507. Please e-mail the  
banner ad as an attachment with 
graphics and target URL to:  
pbidwell@ACAcamps.org

Mailing Instructions
Files sent the conventional method  
(U.S. Mail, FedEx®, etc.), must be 
accompanied with a printout of the ad. 
Save files to CD. Mail Files to: 

Camping Magazine 
American Camp Association 
5000 State Road 67 North 
Martinsville, IN 46151-7902 
Attention: Graphics 

Important Note
To eliminate the risk of corrupted files 
when e-mailing, create a folder with 
the client’s name and place all ad 
materials in the folder, including art 
files and fonts. Compress the folder 
with “EnZip” or a similar compression 
program. All files, including embedded 
EPS files, must be built as CMYK. 
Include all embedded EPS images and 
all fonts embedded in EPS files. We 
are not responsible for the quality of 
reproduction of materials submitted 
with missing embedded files or 
incorrectly built files. For production 
assistance, please call Graphics, 
765-349-3502.

Because of professional printer 
specifications, we cannot accept ads 
built in word processing software such 
as Publisher, Microsoft Word, Works, or 
WordPerfect. 

Advertisers will be billed $150 per hour 
for any additional production on files at 
the prepress supplier rate.

Note: To ensure the replacement 
of ads, contact Kim Bruno before 
sending new ads to graphics.

Complying With American 
Camp Association Accreditation 
Standards
Advertisements will not be accepted if 
they are in violation of ACA Standards. 
Ads will not be accepted if they picture 
images degrading to individuals or 
subgroups of the population. If there are 
questions about the acceptability of any 
ad, please contact Kim Bruno, national 
sales manager.

Copy and Contract
Publisher’s Copy Protective  
Clause — Advertisers and advertising 
agencies must assume liability for all 
content (including text, representation, 
and illustrations) of advertisements 
printed, and they also assume 
responsibility for any claims arising 

therefrom made against the publisher. 
The publisher reserves the right to 
reject any advertising that does not 
conform to publication standards. 
Publisher will make every effort to 
honor client’s request for position. 
Position is not guaranteed.

Rate Protective Clause — Proper 
notification will be given of any rate 
changes, and contracts may be 
canceled at the time the change in rate 
becomes effective without incurring 
a short-rate adjustment, provided the 
contract rate has been earned up to 
the date of cancellation.

Cancellation Date — No cancellations 
will be accepted after the closing 
dates. Contracts may be canceled by 
advertisers or publishers on written 
notice prior to closing date.

Special Rates
Business Affiliate Rate — Advertisers 
supporting the American Camp 
Association through direct affiliation 
will receive an up to 10 percent 
discount on their invoices.

Agency Commission — Ten percent 
to recognized agencies (those having a 
separate and distinct business identity). 
Invoice must be paid within thirty days 
from the date of invoice to receive 
agency commission. This will be strictly 
enforced.

Billing and Terms — You will 
be invoiced during the month of 
publication. All accounts are due thirty 
days from invoice date. A late fee of 
2 percent will be charged to accounts 
after thirty days. Accounts must be up 
to date to continue to receive media 
services on credit. No special rates are 
extended other than those specified 
under “Special Rates.” All discounts will 
be forfeited on all invoices unpaid over 
thirty days from date of invoice.



ACA Buyer’s Guide

Advertise Your Business in the Purchasing Resource  
for Camp Owners and Directors . . . . 
The ACA Buyer’s Guide is published as a pull-out publication with the January/
February ACA National Conference issue of Camping Magazine. This issue 
of the magazine is a well-read, popular edition, which features articles from 
keynote speakers, conference highlights, conference program schedule at a 
glance, and more.

Current Business Affiliates are listed free of charge. A fee of $300 is charged 
to non-affiliates with a listing of one category. Additional categories can be 
purchased for $25 each.

Buyer’s Guide — Four-Color Advertising Rates*
Space ............................................ Specifications ........................Rate

Full-page (covers only) .............. 5¼ W x 9¼ H ..................... $1,000 
Inside front and inside back covers available. Back cover SOLD!

Half-page (horizontal) ............... 5¼ W x 4½ H ...................... $500

Quarter-page (vertical) ............ 2½ W x 4½ H .......................$100

*Limited advertising space available.

Deadlines:
Issue ......................................... Space Reservation ............Materials Due

2010 ACA Buyer’s Guide .................October 29 .................. November 12

The January/February 
2010 commemorative 
100th ACA Anniversary 
“keepsake” issue 
displays an elegant 
cover wrap, a historical 
photo montage in a 
unique pull-out poster, 
and the first in a two-
year series of camp-
history articles.

2 0 0 9
ACA Buyer’s Guide

A Purchasing Resource  
for Camp Owners and Directors  

of Youth Programs

Over 275 business contacts  

for everything from  
arts and crafts to yurts!

New advertising opportunity!



Web Advertising

Access the power of the Internet and reach the heart of 
the camp industry’s audience, including parents, youth, 
and camp staff through ACA Web advertising.

Web Advertising
Maximize your revenue with Web ads to a targeted audience. Boost marketing 
efforts with banner advertising on ACA’s popular Web site: www.ACAcamps.
org (2.4 million unique page views a year). Please contact a business 
development specialist for advertising details and costs. (Call for customized 
packages.)

How to Reach Camp Owners/Directors and Staff

ACAcamps.org is the knowledge center of the camp industry — offering 
educational and business resources to make camp operations successful.

Place your ad on the following Web pages*:

• Find A Camp — ACA’s interactive, accredited-camp database. 
150,000 unique page views monthly, cost monthly $350

• Find A Job — ACA’s interactive job search database. 
7,050 unique page views monthly, cost monthly $250

• Online Buyer’s Guide — child and youth professionals’ life line to  
products and services for their camps and programs. (Only available to 
Business Affiliates.) 
600 unique page views monthly, cost monthly $75

• Knowledge Center — ACA’s educational home page. 
1,560 unique page views monthly, cost monthly $150

• Conferences — Educational and training opportunities at local and 
national ACA conferences. 
1,712 unique page views monthly, cost monthly $150

• Start a Camp — General guidelines and resources for starting a camp. 
852 unique page views monthly, cost monthly $100

All online ads include a hot link to your Web site and tracking to let you know 
how many visitors clicked on your ad.

Electronic Newsletters:
• CampLine — Provides camp-specific knowledge on legal, legislative, and 

risk management issues; published in October, February, and May. 
$500 per issue

• ACA NOW — Weekly member newsletter sent to 5200+ subscribers and 
members. 
$100 per issue

Customize Web advertising opportunities — call for quote.

* Advertising available on other Web pages, call for pricing — 765-349-3309.

“Banner advertising on ACA’s 
web site helps us reach our 
customer easier and in turn 
helps our customer reach us 
easier . . . one click and they’re 
at our web site!”

Kim Burke, Special Programs 
Mabel’s Labels, Inc.



ACA National Conference Exhibiting

Extend brand identity and marketing capabilities with a strong visible presence 
at the ACA national conference. No other national conference offers a 
better opportunity to access camp and conference center directors, owners, 
executives, students, administrative staff, and other youth development 
professionals and educators from across the U.S. and around the world. In 
a recent survey of conference attendees, 91 percent identified themselves as 
having authority to make or influence purchases in the exhibit hall.

The ACA National Conference gathers 1,000+ camp and youth 
professionals focused on leadership development, networking, and 
commerce . . . . Learn about the latest ACA national conference and 
related marketing opportunities.

Contact Paula McCarns at 765.349.3319,  
pmccarns@ACAcamps.org,  
or Kim Bruno at 765.349.3309,  
kbruno@ACAcamps.org.

Exhibit Schedule

Wednesday, February 17

8 a.m. – 4 p.m.. ............................. Exhibitor set up

5 p.m. – 7:45 p.m. ......................... Grand Opening Welcome Reception

Thursday, February 18

9 a.m. – 4:15 p.m. ......................... Exhibits open

9:30 a.m. ...................................... Bagels/coffee offered to all exhibit 
hall attendees

Noon ............................................ Exhibits close for lunch break

1:15 p.m. ....................................... Dessert served to all exhibit hall 
attendees

4:30 p.m. ...................................... Exhibitor tear down

Reserve booth spaces today!

8’ X 10’ aisle booths $1,635 
for ACA Business Affiliates

8’ X 10’ aisle booths $2,310 
for non Business Affiliates*

8’ X 10’ corner booths $1,710 
for ACA Business Affiliates

8’ X 10’ corner booths $2,385 
for non Business Affiliates*

Visit www.ACAcamps.org/
conference/exhibithall for 
booth details.

*To learn more about benefits of 
membership as an ACA Business Affiliate, 
including the ACA Buyer’s Guide, visit 
www.ACAcamps.org/membership/
bbenefits.php

BRAND WITH ACA

Become a National 
Conference Sponsor

Visit www.ACAcamps.org/
conference/exhibithall/
sponsorships.php



Business Affiliation

Connect with thousands of camp and youth professionals who spend more than 
$20 billion in camp products/supplies/services every year. 

How? It’s easy. Become an American Camp Association® (ACA) Business  
Affiliate. Visit www.ACAcamps.org/membership/bbenefits.php for more 
information. 

For only $600 a year, you will receive:
• New Product Announcements — A Great Way to Test Your Product!  

Post your new product or service announcement FREE along with a product 
image on ACA’s Web site. An unlimited benefit. 

• Direct Mail List  
Free, one-time-use list of all ACA-Accredited® camps and non-ACA camps. 
Custom sorts available. 

• Listing in ACA’s Buyer’s Guide — Place Your Company at Camps’ 
Fingertips. 
A three-category listing in ACA’s popular online and print (J/F Camping 
Magazine) Buyer’s Guide. Free. Join by November 12 for publication in the 
print version.

• Exhibitor Discounts 
SAVE $$$ when you exhibit at the ACA National Conference.

• Special Advertising Rates 
SAVE 7% on advertising in the camp industry’s premier resource for child and 
youth professionals, Camping Magazine.  
Receive a 10% discount on a six time insertion.

• The ACA Business Affiliate Logo — Set Your Company Apart From the Rest. 
Display the well-known ACA Business Affiliate logo in your advertising, 
company publications, and mailings.  
Camps look for the logo to know who is supporting their community.  

• ACA E-mail Marketing — Great for Last-Minute Promotions! 
Gain exclusive access to ACA camp e-mail addresses. Let us customize a 
marketing campaign just for you. (Additional costs apply.)

• Welcome New Business Affiliate Announcements 
ACA will let our members know you have joined the camp community in 
Camping Magazine and on the ACA New Business Affiliates Internet Page.

Let us customize a marketing campaign just for you. For more details, call an 
ACA Business Development team member at 765-342-8456, Kim Bruno at ext. 
309 or Paula McCarns at ext. 319. 

ACA Membership Stats
• Over 7,000 members
• 2,600 camps across the U.S.

ACA members look to Business 
Affiliates first before they shop 
anywhere else!

Expand your access to thousands of camp and youth professionals 
who spend more than $20 billion in camp products, supplies, 
and services every year. ACA Business Affiliate status is your best 
introduction to this unique camp community — and access to 
many exclusive benefits including special rates on most marketing 
opportunities. Download your application today.



Other Marketing Opportunities

Online Buyer’s Guide 
Put your name in front of the camp 
industry. ACA’s online Buyer’s Guide 
is the most trusted among camp 
professionals. Free listing for ACA 
Business Affiliates. Non-affiliates can 
list their company name, marketing 
statement, and one category at $700 
for one year.

New Product Announcements
The best way to introduce your new 
and latest products and services to 
youth professionals . . . FREE to an 
ACA Business Affiliate; non-affiliates 
can post their products for $250  
per month.

Sponsorships
Take advantage of the opportunity 
to tie brand identity not only to ACA 
but to the educational aspects of the 
association. Customized packages are 
available. Since ACA is a 501(c)(3), 
part or all of your sponsorship  
may be tax deductible. Check with  
your tax advisor.

Partnerships
Move a step beyond Business Affiliate 
status and partner with ACA to 
reach a broader camp audience. 
Partnerships with ACA are available 
on a contractual basis. To view current 
ACA Partners visit www.ACAcamps.
org/collaborations.

Implement ACA’s marketing 
solutions for your company today!



Product Placement

ACA connects your business and products to children, 
families, and camps. Use this program to promote free 
product samples to the youth professional market. 
Contract with ACA and gain access to the potential 5 
million plus campers and their families that attend ACA 
camps across the country every year.

Increase your brand awareness with ACA,  
a youth development leader: 
• Geographic segmentation
• Age grouping
• Socioeconomic segmentation
• Sampling opportunities in dining halls, snack times, etc.
• Product placement opportunities in land and water activities,  

creative arts, outdoor pursuits, etc.

Tap the buying power and target audience  
of the ACA camp community: 
• Co-branding opportunity with ACA through e-communications
• Permission-based access to a targeted audience of children,  

youth, and adults
• 2,700+ summer camps 
• 5 million + children and youth
• 1.2 million young adult and adult staff

Program Fees for Product Sample Mailing Lists
ACA Business Affiliates
• $2.50 per camp address (100 camp name minimum)
Non-ACA Business Affiliates
• $5.00 per camp address (100 camp name minimum)

Product 
placement

Product 
sampling

Sponsorships

Marketplace 
testing

Build 
brand 

awareness 

Elite 
marketing  
strategy



Contact Us

Kim Bruno • National Sales Manager
765-349-3309 • fax 765-342-2065

advertising@ACAcamps.org

Paula McCarns • Sales Assistant
765-349-3319 • fax 765-342-2065
affiliation@ACAcamps.org

Follow us at LinkedIn®, Facebook®, and Twitter®.

5000 State Road 67 North 

Martinsville, Indiana 46151-7902

www.ACAcamps.org

www.CampParents.org


