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BACKGROUND

Every 3 years, the American Camp Association (ACA) requests emerging issues information from camp
professionals across the country. The statistics and information allow us to chart industry trends and identify
emerging issues that camps are facing over a three-year period. In general, the overall emerging issues
findings can be considered representative of the experience of all camps participating in the survey, which was
available online through ACA Now from January 31, 2017 to March 6, 2017.

SAMPLE
There were 334 camp professionals that voluntarily responded to the emerging issues survey. Summer
camps varied in type of camp, ACA Field Offices/Affiliation, and Camp Affiliations which are represented in the

charts below.
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ANALYSES

This report includes the results for each survey question and additional analyses which assessed the
differences in participants’ responses. The statistics we utilized to analyze the emerging issues data involved
running chi-squared Cross Tabulations with Z-tests. Chi-squared is a test of significance for association
between two categorical variables. Please note, Bonferroni adjustments were used to control for family wise
error. For example, in Question #3, the chi square test allows us to see if there is a relation between program type
(residential, day, both, or rental group) and supporting staff’s mental, emotional, and social health (major issue,
somewhat of an issue, an issue no more or less than past, somewhat less of an issue, or not an issue). The
Pearson chi-squared is significant, p = .025, which is less than .05. Therefore, we can say that residential camps
had significantly more camps report supporting staff’s mental, emotional, and social health was a major issue.

Once we know there is a relation between the two variables, the z-test allows us to see where those
differences might be. Using our example from Question #3, we can see significant differences between
overnight and day camps because the z-test assigns each column a subscript letter. Supporting staff’s mental,
emotional, and social health, the response option “somewhat issue” has the subscript “a” for both residential
and day camp columns which means there are not significant differences between these two program types
for “supporting staff’s mental, emotional, and social health.” In other words, about the same percentage of
day camps and residential camps indicated that supporting staff’s mental, emotional, and social health was
somewhat of an issue.

The response option “major issue” has the subscript “a” for day camps, but the subscript “b” for
residential camps. This means that residential and day camps responded differently to this option. Looking at
the percentages, we can see which program type- residential or day- had the greater percentage indicating
supporting staff’s mental, emotional, and social health was a major issue- in this case 19.2% of residential
camps and 3.2% of the respondents from day camps. These results can be summarized by saying, “when
compared to day camps, residential summer camps had significantly more camps report supporting staff’s
mental, emotional, and social health was a major issue”.

QUESTION 1
The following are broad issues we've identified through our work with camps over the past year. Please rank
these issues in order of their impact on you and your work at camp. 1= most significant to 8= least significant
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QUESTION 2
For the item you ranked #1 (most important to you), please describe one specific issue that has emerged for
you in this area in the past year.

Qualitative Results

Health and Safety of Campers and Staff Staff Screening and Recruiting, Training
Mental, Emotional, and Social Health (12) 1. Unqualified staff (19)
Medication management (10) Staff training (e.g., diversity and bullying) (7)
Emergency protocols (e.g., active shooter) (9) 3. Staff preparedness for the workforce (2)
Risk management (e.g., illnesses and injury) (7)
Security (e.g., intruders and strangers) (7)

uhwN e
N

Parent Communication Diversity, Equity, and Inclusion

1. Messaging parents (14) 1. LGBT accommodations (11)
2. Overprotective parents (6) 2. Recruiting diverse campers and staff (5)
3. Streamline registration (3) 3. Accommodations for individuals with disabilities (3)
4. Promoting justice, equity, and inclusion (2)
Revenue Generation Marketing
1. Increase in operating fees (15) 1. Innovative marketing to reach new target markets (9)
2. New ways to generate revenue (12) 2. Show value of camp for campers and counselors (8)
3. Slump in registrations (5) 3. Making programs stand out in competitive market (4)
4. Issues with pricing (4) 4. Marketing is expensive (2)
Measuring Camper Outcomes Program Design
1. Difficulty getting quantitative data (3) 1. Overbearing parents with programming (3)
2. Camper outcomes to get funders support (2) 2. How to program effectively for diversity (1)
3. Research is time extensive (3) 3. Designing programs that meet mission (1)
4. Poor history of programming (1)

Hard to afford new programs (1)

Competition for Camper Enrollment
1. Compete with other programs (8)
2. Retention of campers (1)




Staff Recruitment and Training

QUESTION 3
Which of the following issues related to staff recruitment and training have been especially challenging or
demanded more of your attention in the past two years?

Finding Qualified Staff

40 35%
35 30%
30
25 21%
20
15
9%
10 6% ’
5 =
X o
Major Issue Somewhat of an Anissue, but no Somewhat less of Not at all an issue
issue more no less than an issue

past

Pre-Camp Staff Communications

40 35%
35 29%
30
25
20 16%
15
10 7%

5 2%

| .

Major Issue Somewhat of an Anissue, butno  Somewhat less of Not at all an issue
issue more no less than anissue
past
Staff Training

40 38%
35
30
25 20% 21%
20 15%
15
10 5%

5

0 o

Major Issue Somewhat of an Anissue, butno Somewhat less of Not at all an issue
issue more no less than anissue
past
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40
35
30
25
20
15
10

40
35
30
25
20
15
10

45
40
35
30
25
20
15
10

Supporting Staffs' Mental, Emotional, and Social Health

37%
31%
0,
13% 11%
. e
Major Issue Somewhat ofan  Anissue, butno Somewhat less of Not at all an issue
issue more no less than an issue

past

Encouraging High Quality Work

34%
31%
14% 14%
. -
Major Issue Somewhat ofan  Anissue, butno Somewhat less of Not at all an issue
issue more no less than an issue
past

Managing Negative Staff Behaviors

40%
28%
20%
7% . 6%
Major Issue Somewhat of an  Anissue, butno Somewhat less of Not at all an issue
issue more no less than an issue
past



Evaluating Staff Performance

40 38%
35
30 25%
25 22%
20 14%
15
: -~ B

5 1%

0

Major Issue Somewhat ofan  Anissue, butno Somewhat less of Not at all an issue
issue more no less than an issue
past

Supporting staff’s mental, emotional, and social health * type of program:
*When compared to day camps, residential camps had significantly more camps report supporting staff’s
mental, emotional, and social health was a major issue.

x(12) =23.375, p = .025.
Chi-Square Tests

Asymptotic
Significance
Walue df (2-sided)
Pearson Chi-Square 23.375° 12 025
Likelihood Ratio 25458 12 013
Linear-by-Linear 4.180 1 04
Association
M ofValid Cases 264

a. 7 cells (35.0%) have expected count less than 5. The
minimum expected countis .50,



Crosstab

daycamponly

What is your camp type?

residentialca
mponly

dayandreside
nt

rentalgroupon
Iy

Total

Which of the following
issues related to =span
style="color: #HEE00;"
=staff recruitment and
training=/span= have
been especially
challenging or demanded
more of your attention in
past two years? -
Supporting staff mental,
social, and emotional
health

majorissue

somewhatissue

anissuenomorencless

Count

Expected Count

% within Which of

the following issues
related to =span style="
color: #AEE00;"=staff
recruitment and
training=/span= have
been especially
challenging or demanded
more of your attention in
past two years? -
Supporting staff mental,
social, and emotional
health

% within What is your
camp type?

% of Total
Count

Expected Count

% within Which of

the following issues
related to =span style="
color: #FAEE00;"=staff
recruitment and
training=/span= have
been especially
challenging or demanded
more of your attention in
past two years? -
Supporting staff mental,
social, and emotional
health

% within What is your
camp type?

% of Total
Count

Expected Count

% within Which of

the following issues
related to =span style="
color: #AEE00;"=staff
recruitment and
training=/span= have
been especially
challenging or demanded
moare of your attention in
past two years? -
Suppaorting staff mental,
social, and emotional
health

% within What is your
camp type?

% of Total

Managing negative staff behaviors * type of program:
*When compared to rental groups, day, residential, and residential/day camps had significantly more camps
report managing negative staff behaviors was not an issue.

x(12) =28.321, p = .005.

2a
8.5
5.6%

3.2%

0.8%
17a
228
17.5%

27.4%

6.4%
25a
19.3
30.5%

40.3%

9.5%

250
17.7
69.4%

19.2%

9.5%
50a
47.8
51.5%

38.5%

18.9%
35a
40.4
42.7%

26.9%

13.3%

Ha, b
8.9
25.0%

13.8%

3.4%
29a
239
29.9%

44.6%

11.0%
19a
20.2
23.2%

20.2%

7.2%

Oa. b
1.0
0.0%

0.0%

0.0%
1a
26
1.0%

14.3%

3a
22
3T7%

42.9%

1.1%

36
36.0
100.0%

13.6%

13.6%
a7
a7.0
100.0%

36.7%

36.7%
a2
22.0
100.0%

3MA%

3%



Chi-Square Tests

Asymptotic

Significance
Value df (2-sided)
Pearson Chi-Square 28.321° 12 o0&
Likelihood Ratio 24,763 12 016
Linear-by-Linear 1528 1 216
Association
M ofValid Cases 263

a. 9 cells (45.0%) have expected countless than 5. The
minimum expected countis .45,
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Crosstab

daycamponly

What is your camp type?

residentialca
mponly

dayandreside
nt

rentalaroupon
Iy

Total

Which of the following
issues related to =span
style="color FME600;"
=gtaff recruitrment and
training=ispan= have
been especially
challenging or demanded
more of your attention in
pasttwo years? -
Managing negative staff
behaviors

Total

majorissus

somewhatissue

anissuenomorenoless

somewhatlessissue

notissue

Count

Expected Count

o within Which of

the following issues
related to =span style="
color: #MEE00;"=staff
recruitment and
training=/span= have
been especially
challenging or demanded
more of your attention in
pasttwo years? -
Managing negative staff
behaviors

26 within What is your
camp type?

%% of Total
Count

Expected Count

% within Which of

the following issues
related to =span style="
color: #fE600;">staff
recruitment and
training=/span= have
been especially
challenging or demanded
more of your attention in
pasttwo years? -
Managing negative staff
behaviors

%% within What is your
camp type?

%% of Total
Count

Expected Count

% within Which of

the following issues
related to =span style="
color: #F6600;"=staff
recruitment and
training=/span= have
been especially
challenging or demanded
more of your attention in
pasttwo years? -
Managing negative staff
behaviors

%6 within What is your
camp type?

%% of Total
Count

Expected Count

% within Which of

the following issues
related to =span style="
color: FMEE00;"=>staff
recruitment and
training=/span= have
been especially
challenging or demanded
more of your attention in
pasttwo years? -
Managing negative staff
behaviors

P within What is your
camp type?

% of Total
Count

Expected Count

% within Which of

the following issues
related to =span style="
color: #FME600;"=staff
recruitment and
training=/span= have
been especially
challenging or demandead
more of your attention in
pasttwo years? -
Managing negative staff
behaviors

% within What is your
camp type?

% of Total
Count
Expected Count

% within Which of

the following issues
related to =span style="
color: #FME600;"=staff
recruitment and
training=/span= have
been especially
challenging or demanded
more of your attention in
pasttwo years? -
Managing negative staff
behaviors

% within What is your
camp type?

% of Total

2a
4.2
11.1%

3.2%

0.8%
18a
17.4
24.3%

29.0%

6.8%
22a
24.5
21.2%

35.5%

8.4%
15a
11.8
30.0%

24 2%

5.7%
Sa

4.0
29.4%

1.9%
62
62.0
23.6%

100.0%

23.6%

11a
8.8
61.1%

8.5%

4.2%
30a
36.3
40.5%

23.3%

11.4%
S6a
51.0
53 8%

43.4%

21.3%
23a
24.5
46.0%

17.8%

8.7%
9a
2.3
52.9%

3.49%
129
129.0
49.0%

100.0%

49.0%

4a
4.4
22.2%

1.5%
25a
18.3
33.8%

38.5%

9.5%
25a
257
24 0%

28.5%

9.5%
11a
12.4
22.0%

16.9%

4.2%
Oa
4.2
0.0%

0.0%
65
65.0
24.7%

100.0%

24.7%

1a
5
5.6%

14.3%

0.4%
1a
2.0
1.4%

14.3%

0.4%
1a
2.8
1.0%

14.3%

0.4%
1a
1.3
2.0%

14.3%

0.4%
3b

17.6%

42 9%

1.1%

7.0
2.7%

100.0%

2.7%

18
18.0
100.0%

6.8%

6.8%
T4
T4.0
100.0%

281%

28.1%
104
104.0
100.0%

39.5%

359.5%
50
50.0
100.0%

19.0%

19.0%
17
17.0
100.0%

5.5%
263
263.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset ofWhat is your camp type? categories whose

column proportions do not differ significantly Trom each other atthe .05 level.



QUESTION 4
Please describe any other issues related to staff recruitment and training that have been especially challenging
or demanded more attention over the past 2 years.

Qualitative Results

Qualified staff and specialists (32)
Millennial entitlement and poor work ethic (21)
Finding male staff (19)
Mental, emotional, and social health (12)
Competition with other opportunities (11)
Being Committed (10)
Turnover and retention (9)
USA counselors (7)
Keeping training relevant (7)
. International staff under Trump Administration and work visas are difficult (4)
. Staff burnout (4)
. Diverse staff (4)
. Negative Staff behaviors (4)
. School calendars (4)
. Feedback and evaluation of staff (3)
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Diversity, Equity, and Inclusion

QUESTION 5
Does your camp do any of the following, and if so, for how long?

Efforts to Recruit Diverse Campers
60 52%
50
40
30

20 13% 16% 5%

Y - - .
0
Done this for many years Doing now, but it is new Not doing but plan to do in Not doing and don't plan to

the future do in the future

Efforts to Recruit Diverse Staff

50 44%
40

30

[v)
20 21% 18% 18%

0

Done this for many years Doing now, but it is new Not doing but plan to do in Not doing and don't plan to
the future do in the future

Staff Training to Promote Inclusion and Equity Among Campers

80 69%
60
40
20 18%
. ] —
Done this for many years Doing now, but it is new Not doing but plan to do in Not doing and don't plan to

the future do in the future
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80
70
60
50
40
30
20
10

50

40

30

20

10

35
30
25
20
15
10

Staff Training to Promote Inclusion and Equity Among Campers

69%

Done this for many years

18%

Doing now, but it is new Not doing but plan to doin Not doing and don't plan

9%

the future

5%
I

to do in the future

Program Design Specifically to Help Campers Learn about Diversity, Equity,

42%

Done this for many years

and Inclusion

19%

Doing now, but itis new Not doing but plan to do in Not doing and don't plan to

16%

the future

23%

do in the future

Evaluate Efforts to Promote Diversity, Equity, and Inclusion

30%

Done this for many years

20%

Doing now, but itis new Not doing but plan to do in Not doing and don't plan to

14

27%

the future

23%

do in the future



QUESTION 6
Please describe any other issues related to diversity, equity, and inclusion that were particularly important for
your camp in the past two years.

Qualitative Results
1. Diverse staff and campers (25)
LGBT staff and campers (20)
Focus on equity, inclusive camp environment, and justice (9)
Diversity and sensitivity staff training (8)
Outreach and marketing to diverse families (4)
Intergroup relations (4)
Buy in from executives (2)
Bilingual issues (2)

Nk wN

QUESTION 7
Does your camp have strategic goals related to increasing diversity, equity, and inclusion?

35
31%

30 27%
)5 24%
20 18%
15
10
0

Yes, and a high Yes, but not a high No, but considering  No, not a priority
priority priority

(S,

Strategic goals related to diversity, equity, and inclusion * type of program:

*When compared to residential camps, day only and residential/day camps had significantly more camps
report yes, they have strategic goals related to diversity, equity, and inclusion but the goals are not a high
priority.

X(9) =21.626, p = .010.

15



Chi-Square Tests

Asymptotic

Significance
Yalue df (2-sided)
FPearson Chi-Square 21.6269 9 010
Likelihood Ratio 22.301 9 .ooa
Linear-by-Linear 1172 1 274
Association
[ ofValid Cases 265

a. 4 cells (25.0%) have expected count less than & The
minimum expected count is .90,

16



Crosstab

Whatis your camp type?
residentialca dayandreside rentalgroupon

daycampaonly mpanly nt Iy Total
Does your camp have yeshighpriority Count 11a 40a 14a 3a 68
strateqgic goals related to
increasing diversity, Expected Count 16.0 336 17.1 1.3 63.0
equity, and inclusion? % within Does your camp 16.2% 58.8% 20 6% 4.4% 100.0%
have strateqgic goals
related to increasing
diversity, equity, and
inclusion?
% within What is your 18.3% 31.7% 21.9% 60.0% 26.7%
camp type?
% of Total 4.3% 15.7% 5.5% 1.2% 26.7%
yesnothighpriority  Count 258a 26k 28a T1a b Ta
Expected Count 18.6 39.0 19.8 15 T9.0
% within Does your camp 31.6% .6% 35.4% 1.3% 100.0%
have strategic goals
related to increasing
diversity, equity, and
inclusion?
% within What is your 41 7% 19.8% 43.8% 20.0% 31.0%
camp type?
% of Total 9.8% 9.8% 11.0% 0.4% 31.0%
nobutconsidering  Count 16a HMa 14a 1a 62
Expected Count 146 306 166 12 62.0
% within Does your camp 265 8% 50.0% 22.6% 1.6% 100.0%
have strategic goals
related to increasing
diversity, equity, and
inclusion?
% within What is your 26.7T% 24.6% 21.9% 20.0% 24.3%
camp type?
% of Total 6.3% 12.2% 5.5% 0.4% 24.3%
nonotapriority Count Ba 30a Ba Oa 46
Expected Count 10.8 227 11.5 ] 46.0
% within Does your camp 17.4% 65.2% 17.4% 0.0% 100.0%
have strateqgic goals
related to increasing
diversity, equity, and
inclusion?
% within What is your 13.3% 23.8% 12.5% 0.0% 18.0%
camp type?
% of Total 3% 11.8% 31% 0.0% 18.0%
Total Count G0 126 G4 g 255
Expected Count 60.0 126.0 G4.0 5.0 2550
% within Does your camp 23.5% 49.4% 251% 2.0% 100.0%
have strategic goals
related to increasing
diversity, equity, and
inclusion?
% within What is your 100.0% 100.0% 100.0% 100.0% 100.0%
camp type?
% of Total 23.5% 49 4% 251% 2.0% 100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other atthe .05
level.
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QUESTION 8
Which of the following issues related to diversity, equity, and inclusion have been challenging or demanded
attention over the last two years?

Finding Staff to Meet Diversity/Inclusion Goals
40

34%
35 °
30
24%
25 °
20 18% 17%
15
10 7%
X ]
0
Major Issue Somewhat of an issue An issue, but no more Somewhat less of an Not at all an issue
no less than past issue
Enrolling Campers to Meet Your Diversity/Inclusion Goals
40 38%
35
30 25%
25
20 17% 16%
15
10
5 4%
0 ]
Major Issue Somewhat of an issue An issue, but no more Somewhat less of an Not at all an issue
no less than past issue
Providing Financial Support to Campers
35 32%
30
26%
249
25 %
20
o,
15 14%
10
5%
5
, 1N
Major Issue Somewhat of an issue An issue, but no more Somewhat less of an  Not at all an issue

no less than past issue

18



40
35
30
25
20
15
10

35
30
25
20
15
10

35
30
25
20
15
10

Training Staff to Address Issues With Diversity, Equity, or Inclusion

38%
25%
17% 16%
= .
Major Issue Somewhat of an issue An issue, but no more Somewhat less of an  Not at all an issue
no less than past issue

Supporting Campers From Diverse Backgrounds

33%
24%
18% 18%
. I
Major Issue Somewhat of an issue An issue, but no more Somewhat less of an  Not at all an issue
no less than past issue

Providing Programming That Helps Campers Learn About Diversity

33%
24%
20%
18%
- I
Major Issue Somewhat of an issue An issue, but no more Somewhat less of an  Not at all an issue
no less than past issue

19



35
30
25
20
15
10

o

4%
]

Major Issue

Communicating to Others Strategic Goals About Diversity

33%

22% I

Somewhat of an issue An issue, but no more Somewhat less of an

no less than past

20

22%

issue

19%

Not at all an issue



Health and Safety of Campers and Staff

QUESTION 9

Which of the following issues related to camper and staff health have been more challenging or demanded

more attention this year compared to the past?

50
40
30
20
10

50
40
30
20
10

50
40
30
20
10

Addressing Parents Concerns About Campers Health While at Camp

44%
28%
11% 9% 7%
] I . Z
Major Issue Somewhat of an Anissue, but no Somewhat less of Not at all an issue N/A
issue more no less than an issue
past

Training Staff to Address Campers' Mental, Emotional, and Social Health

41%
30%
14%
0,
6% 9%
- = 0%
Major Issue Somewhat of an Anissue, but no Somewhat less of Not at all an issue N/A
issue more no less than an issue
past

Managing Individual Camper's Health Needs

41%
21%
0,
15% 18%
o,
[ | R
Major Issue Somewhat of an Anissue, but no Somewhat less of Not at all an issue N/A

issue more no less than an issue

past

21



Providing Food Options to Meet Diverse Nutritional Needs

o)
35 30% 32%
30
25
20 15%
15 11% 12%
10
0 —
Major Issue Somewhat of an An issue, but no Somewhat less of Not at all an issue N/A
issue more no less than an issue
past

Preventing the Spread of Iliness

50
41%
40
30 21%
0 (0]
20 15% 18%
10 9
0 [ | —
Major Issue Somewhat of an An issue, but no Somewhat less of Not at all an issue N/A
issue more no less than an issue
past

Managing individual camper’s health (medications, food allergies, etc.) * camp affiliation:

*When compared to agency camps, independent for profit camps had significantly more camps report
managing individual camper’s health (medications, food allergies, etc) was a major issue.

*When compared to independent non-profit camps, religiously-affiliated camps had significantly more camps
report managing individual camper’s health (medications, food allergies, etc) was somewhat of an issue.

x(20) =35.233, p = .019.

Chi-Square Tests

Asymptotic
Significance
Yalue df (2-sided)
Fearson Chi-Sguare 35.23349 20 019
Likelihood Ratio 36.270 20 014
Linear-hy-Linear 47449 1 029
Association
M ofValid Cases 243

a. 14 cells (46.7%) have expected count less than 5. The
minimum expected countis 1.09.
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Crosstab

independentn
onprofit

What best deseribes your camp organization?

agency relig medical

indep

forprofit

gowv

Total

Which ofthe following
issues related to =span
style="color: #6600
=<=em=camper and staff
health
<lem==ispan=have been
more challenging or
demanded more
attention this year
compared to the past? -
Managing individual
campers' health needs (i.
e., medications, foo
allergies)

majorissue

somewhatissue

anissuenomorenoless

somewhatiessissus

notissue

Total

Count
Expected Gount

% within Which of

the following iIssues
related to =span style="
color: #6600
=<em=camper and staff
health
<lem=<ispan=>have been
maore challenging or
demanded more
attention this year
compared to the past? -
Managinag individual
campers’' health needs (.
e., medications, Tood
allergies)

%% within What best
describes your camp
organization?

% of Total

Count

Expected Count

%% within Which of

the following issues
related to <span style="
color: #E600"
==em=camper and staff
health
=lem==ispan=have been
maore challenaing or
demandsd maores
attention this year
compared to the past? -
Managing individual
campers' health needs (i
2., medications, food
allergies)

% within What ke st
describes your camip
organization?

% of Total
Count

Expected Count
% within Which of

the following issues
related to =span style="
caolor: #TEE00;"
=<gm=camper and staff
health
<lem=<ispan=>have been
more challenging or
demanded more
attention this year
compared to the past? -
Managing individual
campers' health needs (.
e., medications, Tood
alleraies)

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Which of
the following issues
related to =span style="
color: #FE600;"
=<em=camper and stafl
health
=lem==ispan=have been
maore challenging ar
demanded more
attention this year
compared to the past? -
Manaaging individual
campers' health needs (i
e., medications, food
allergies)

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Which of

the following issues
related to =span style="
color: #FfEE00"
=<erm>=camper and stafr
health
=jem=</span=have been
more challenging or
demanded more
attention this year
compared to the past? -
Managing individual
campers' health needs (i
e., medications, food
alleraies)

% within What best
describes your camp
organization?

% of Total

Count
Expected Count

% within Which of
the following issues
related to =span style="
color: #fEE00;"
=<em=camper and stafl
health
=flem=<ispan=have been
more challenaing or
demanded more
attention this year
compared to the past? -
Managing individual
campers' health needs (i
e., medications, foo
allergies)

% within What ke st
describes your camp
organization?

% of Total

17a. b
16.1
44.7%

16.2%

5 9%
26a
31.3

3519%

24 8%

10.5%
30a
330
38.5%

28 6%

12.1%
12a
11.4
44.4%

11 4%

4.8%
20a
131
54.5%

19 0%

2.1%
105
105.0
42 3%

100.0%

42.3%

2b 1a. b 1a. b
6.7 38 1.7

5.39% 2. 6% 2. 6%

4.5% 4.0% 9.1 %

0.89% 0. 49 0. 49
17a. b 14k Za. b

131 ) 3.3
23.09% 18. 9% 2.7%

38.6% 56.0% 18 2%

5.9% 5.6% 0.8%
16a Ta da
138 7.9 3.5
20.5% 9.0% S5.1%

36 49 28.0% 36 4%

6_59% 2. 8% 1.6%
Ga 1a 1a
4.8 2.7 1.2

22 2% 3.7% 3.7%

13 6% 4. 0% 9.1%

2.4% 0.4% 0.4%
3a 2a 3a
55 31 1.4
9.7% 5.5% 9.7 %

6.89% 8.0% 27 3%

1.29% 0.8% 1.2%
44 25 11
44.0 250 11.0
17.79% 10.1% 4 49

100.0% 100.0% 100.0%

17.7% 10.1% 4.4%

15a
a1
39 5%

28.3%

6.0%
14a. b
158
18. 9%

26 4%

5.6%
17a
16.7
21.8%

32.1%

6.9%
Sa
5.8
18.5%

9. 4%

2.0%
2a
6.6
5.5%

3. 8%

0.8%
53
530
21 4%

100.0%

21.4%

Za. b
1.5
5. 3%

20.0%

3.0

4a
31

40 0%

2a
1.1

20.0%

1a
1.3

10.0%

0.4%
10
10.0
4. 0%

100.0%

4.0%

38
380
100.0%

15.3%

15 39%
T4
T4.0
100.09%

209 8%

29.8%
78
T80
100.0%

31.59%

31 5%
27
27.0
100.0%

10.9%

10.9%
31
321.0
100.0%

12 5%

12 5%
248
2480
100.09%

100.0%

100.0%

Each subscript Ietter denotes a subset of VWhat best describes your camp organization? categories whose column proportions do not differ significantly from each other atthe 05

level



Providing food options to meet diverse nutritional needs * type of program:

*When compared to day camps, residential camps had significantly more camps report providing food options
for diverse nutritional needs was somewhat of an issue.

*When compared to residential camps, rental groups had significantly more camps report providing food
options for diverse nutritional needs was somewhat less of an issue.

*When compared to residential camps, day camps had significantly more camps report providing food options
for diverse nutritional needs was not an issue.

x(12) =55.605, p < .001.

Chi-Square Tests

Asymptotic
Significance

Yalue df (2-sided)
FPearson Chi-Square 556059 12 000
Likelihood Ratio 48.857 12 .0on
Linear-by-Linear 16.438 1 .0oo0
Association
M ofValid Cases 247

a. 7 cells (35.0%) have expected count less than &. The
minimum expected countis .24,

24



Crosstab

daycamponly

What is your camp type?
residentialca
mponly nt

dayandreside

rentalgroupon
v

Total

Which of the following
issues related to <span
style="color: #6600
==gm=camper and staff
health
=fem==/span=have been
more challenaina or
demanded more
attention this year
compared to the past? -
FProviding food options to
meet diverse nutritional
needs

Total

majorissue

somewhatissue

anissuenomorenoless

somewhatlessissue

notissue

Count

Expected Count

o within Which of

the following issues
related to =span style="
color: #6600
==gm=camper and staff
health
=fem==/span=have beaen
more challenging or
demanded more
attention this year
compared to the past? -
Prowviding food options to
meet diverse nutritional
needs

26 within Whatis your
camp type?

%% of Total
Count

Expected Count

o within Which of

the following issues
related to =span style="
color: #FFE600;"
=<=gm=campear and staff
health
=fem=<ispan=have bean
more challenging or
demanded more
attention this year
compared to the past? -
Providing food options to
meet diverse nutritional
needs

%% within Whatis your
camp type?

% of Total
Count

Expected Count

P within WWhich of

the following Issues
related to <span style="
color: FEE00;"
==gm=camper and stafr
health
=fem=<fspan=have been
more challenging or
demanded more
attention this year
compared to the past? -
Providing food options to
meet diverse nutritional
needs

2% within What is your
camp type?

P of Total
Count

Expected Count

o within Which of

the following issues
related to =span style="
color: #6600
==gm=camper and staff
health
=fem==/span=have beaen
more challenging or
demanded more
attention this year
compared to the past? -
Prowviding food options to
meet diverse nutritional
needs

26 within Whatis your
camp type?

% of Total
Count

Expected Count

%6 within Which of

the following issues
related to =span style="
color: #FFEE00;"
=<am=campeaer and staff
health
=fem=<ispan=have bean
mare challenainag or
demanded more
attention this vear
compared to the past? -
FProvidina food options to
meet diverse nutritional
needs

% within Whatis your
camp type?

¥ of Tatal
Count
Expected Count

e within Which of

the following issues
related to =span style="
color: #6600,
==gm=camper and staff
health
=fem==/span=have bean
more challenging or
demanded more
attention this year
compared to the past? -
Providing food options to
meet diverse nutritional
needs

26 within What is your
camp type?

%% of Total

Ga
106
13 3%

10.3%

2. 4%
Ba
18.8
10.0%

13.8%

3. 2%
Ga

9.4
15 0%

10.3%

2.4%
Sa. b
3.5
33.3%

2.6%

2. 0%
33a
15.7

49.3%

56 9%

13.4%
as
S8.0
23 5%

100.0%

23 5%

26a 13a
224 11.3
57 8% 28 9%

211 % 21.0%

10.5% 5. 3%
476 256
9.8 20.1
S58.8% 31.3%

38.2% 40.3%

19 0% 10.1 %
21a 12a
19.9 10.0
52 5% 30.0%

17.1% 19.49

8.5% 4.9%
7B 1b

T.5 3.8
465.7 % 5.7%

5.7% 1.6%

2.8% 0.4%
22b 116
33.4 16.8
32.8% 16.4%

17 9% 17.7%

85.9% 4.5%
123 562
1230 620
49 2% 251 %

100.0% 100.0%

459 8% 25.1%

Oa
7
0.0%

0.0%

0.0%
Oa. b

1.2
0.0%

0.0%

0.0%
1a

2. 5%

25.0%

0.4%%
2a

13.3%

S0.0%

0.8%
Ta. b

1.1
1.5%

25 0%

0.49%

4.0
1.6%

100.0%

1 6%

45
45.0
100.0%

15.2%

18.2%
80
0.0
100.0%

32 4%

32 4%
40
40.0
100.0%

16.2%

16.2%
15
150
100.0%

5.1%

6.1%
67
67.0
100.0%

27 1%

27.1%
247
247.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose

column proportions do not differ significantly from each other atthe

05 level.



Preventing the spread of illness * camp affiliation:
*When compared to independent for profit, agency, and religiously-affiliated camps, government camps had
significantly more camps report preventing the spread of illness was not an issue.

x(20) =40.178, p = .005.

Chi-Square Tests

Asymptotic
Significance

Yalue df (2-sided)
Pearson Chi-Square 401789 20 0045
Likelihood Ratio 39.762 20 005
Linear-by-Linear 5.000 1 014
Association
M ofValid Cases 248

a. 16 cells (53.3%) have expected countless than 5. The
minimum expected countis .44,

26



Crosstab

independentn
onprofit

What bestdescribes your camp organization?

agency

relig

medical

indep

forprofit

gov

Total

Which ofthe following
issues related to =span
style="color: #f6600;"
==gm=camper and staff
health
=fem=</span=have bheen
more challenging or
demanded more
attention this year
compared to the past? -
Preventing the spread of
Hness

Total

majorissue

somewhatissue

anissuenomorenoless

somewhatlessissue

notissue

Count

Expected Count

%6 within WWhich of

the following issues
related to =span style="
color: FfEE00;"
==gm=camper and staff
health
</em=<ispan=have bheen
more challenging or
demanded more
attention this year
compared to the past? -
Preventing the spread of
illness

%% within VWhat be st
describes your camp
organization?

%% of Total
Count

Expected Count

% within Which of

the following issues
related to =span style="
color: #FHTE600;"
=<em=camper and staff
health
=/em=<=/span=have bean
more challenging or
demanded more
attention this year
compared to the past? -
Freventing the spread of
illness

%6 within VWhat best
describes your camp
organization?

%% of Total
Count

Expected Count

% within WWhich of

the following issues
related to =span style="
color: #FHTE600;"
==<em=camper and staff
health
=lem==/span=have been
more challenging or
demanded more
attention this year
compared to the past? -
Freventing the spread of
illness

%% within VWhat best
describes your camp
organization?

% of Total
Count

Expected Count

%6 within WWhich of

the following issues
related to =span style="
color: #FEE00;"
=<em=camper and staff
health
=/lem==/span=have been
more challenging or
demanded more
attention this year
compared to the past? -
Preventing the spread of
illness

%% within VWhat best
describes your camp
organization?

% of Total
Count

Expected Count

% within WWhich of

the following issues
related to =span style="
color: #FEE00;"
=<gm=campear and staff
health
=/lem==/span=have been
more challenging or
demanded more
attention this year
compared to the past? -
Preventing the spread of
illness

% within VWhat best
describes your camp
organization?

%% of Total
Count
Expected Count

% within WWhich of

the following issues
related to =span style="
color: #FEE00;"
=<gm=campear and staff
health
=/lem==/span=have been
more challenging or
demanded more
attention this year
compared to the past? -
Preventing the spread of
illness

% within VWhat best
describes your camp
organization?

% of Total

4a
4.7
36.4%

1.6%
13a
15.7
351 %

12.4%

5.2%
38a
42.8
37.6%

36.2%

15.3%
18a
18.6
40.9%

17.1%

T.3%
32a.b
23.3
52.2%

30.5%

12.9%
105
105.0
42.3%

100.0%

42 3%

1a
2.0
9.1 %

2.3%

0.4%
Sa

6.6
13.5%

11.4%

2.0%
17a
17.9
16.8%

38.6%

5.9%
14a
7.8
31.8%

31.8%

5.6%
Tb., o
ER-]
12.7%

15.9%

2.8%
44
44.0
17.7%

100.0%

17 7%

Oa
1.1
0.0%

0.0%

0.0%
Sa
3.7
13.5%

20.0%

2.0%
14a
10.2
13.9%

56.0%

5.6%
4a
4.4
9.1%

16.0%

1.6%
2b. e

55
3.6%

25.0%

0.8%
25
25.0
10.1%

100.0%

10.1%

2a
.5
18.2%

1a
1.6

3a
4.5

27.3%

Za
2.0

3a. b, c
2.4
5.5%

27.3%

1.2%
11

11.0

4.4%

100.0%

4. 4%

4a
2.4
36.4%

7.5%

1.6%
12a
7.9
32.4%

22.6%

4.8%
26a
21.6
25.7%

49.1%

10.5%
Ga
9.4
13.6%

11.3%

2.4%
Sc
11.8
9.1%

9.4%

2.0%
53
53.0
21.4%

100.0%

21.49%

Oa

0.0%

0.0%
1a
1.5
2.7%

10.0%

0.4%

3a
4.1

3.0%

30.0%

1.2%
Oa
1.8
0.0%

0.0%
Ba
2.2
10.9%

60.0%

2 4%

10
10.0
4.0%

100.0%

4 0%

11
11.0
100.0%

4.4%
37

37.0
100.0%

14.9%

14.9%
101

101.0

100.0%

40.7%

40.7%
44

44.0
100.0%

17.7%

17.7%
55
55.0
100.0%

22.2%

22 2%
248
Z48.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What best describes your camp organization? categories whose column proportions do not differ significantly from each other atthe .05

lewel.



QUESTION 10
How do you rate the overall prevalence of mental, emotional, and social health (mesh) issues you’ve dealt
with recently for campers and staff combined?

60

49%

50

40

30 26%
22%

20
10
2% 2%
0 — —

A lot more issues  Slightly more issues About the same asin Slightly fewer issues A lot fewer issues
than the past than the past the past than in the past than in the past

How do you rate the overall prevalence of mental, emotional, and social health issues you’ve dealt recently
for staff and campers * type of program:

*When compared to residential camps, day camps had significantly more camps report the prevalence of
mental, emotional, and social health issues for staff and campers were not an issue.

x(12) =34.090, p = .001.

Chi-Square Tests

Asymptotic
Significance
Yalue df (2-sided)
Pearson Chi-Square 34.0908 12 .00
Likelihood Ratio 33.0549 12 0o
Linear-by-Linear 3196 1 004
Association
M ofValid Cases 246

a. 11 cells (55.0%) have expected countless than 5. The
minimum expected countis .07.

28



Crosstab

What is your camp type?

residentialca dayandreside rentalgroupan
daycamponly mponly nt Iy Total
How do you rate the majorissue Count 10a 29a 15a Oa 54
overall prevalence of
mental, emational, and Expected Count 12.7 27.0 13.4 8 54.0
social health (MESH) % within How do you rate 18.5% 53.7% 27.8% 0.0% 100.0%
issues you've dealt with the overall prevalence of
recently for campers and mental, emotional, and
staff combined? social health (MESH)
issues you've dealt with
recently for campers and
staff combined?
% within What is your 17.2% 23.6% 24.6% 0.0% 22.0%
camp type?
% of Total 41% 11.8% 6.1% 0.0% 22.0%
somewhatissue Count 20a G5a 35a 1a 121
Expected Count 28.5 60.5 30.0 2.0 121.0
% within How do you rate 16.5% 53.7% 28.89% 0.8% 100.0%
the overall prevalence of
mental, emotional, and
social health (MESH)
issues you've dealt with
recently for campers and
staff combined?
% within What is your 34.5% 52.8% 57.4% 25.0% 49.2%
camp type?
% of Total 81% 26.4% 14.2% 0.4% 49 2%
anissuenomaorenoless Count 2Ma.b 29a, b 108 3a 63
Expected Count 14.9 31.5 15.6 1.0 G3.0
% within How do you rate 33.3% 46.0% 15.9% 4.8% 100.0%
the overall prevalence of
mental, emotional, and
social health (MESH)
issues you've dealt with
recently for campers and
staff combined?
% within What is your 36.2% 23.6% 16.4% 75.0% 256%
camp type?
% of Total 8.5% 11.8% 41% 1.2% 256%
somewhatlessissue Count 3a Oa 1a Oa 4
Expected Count 8 2.0 1.0 A 4.0
% within How do you rate 75.0% 0.0% 25.0% 0.0% 100.0%
the overall prevalence of
mental, emotional, and
social health (MESH)
issues you've dealt with
recently for campers and
staff combined?
% within What is your 52% 0.0% 1.6% 0.0% 1.6%
camp type?
% of Total 1.2% 0.0% 0.4% 0.0% 1.6%
notissue Count 4a Ob Oa. b Oa. b 4
Expected Count R 2.0 1.0 A 4.0
% within How do you rate 100.0% 0.0% 0.0% 0.0% 100.0%
the overall prevalence of
mental, emotional, and
social health (MESH)
issues you've dealt with
recently for campers and
staff combined?
%% within What is your 6.9% 0.0% 0.0% 0.0% 1.6%
camp type?
% of Total 1.6% 0.0% 0.0% 0.0% 1.6%
Total Count 58 123 61 4 246
Expected Count 58.0 123.0 61.0 4.0 246.0
% within How do you rate 23.6% 50.0% 24 8% 1.6% 100.0%
the overall prevalence of
mental, emotional, and
social health (MESH)
issues you've dealt with
recently for campers and
staff combined?
% within What is your 100.0% 100.0% 100.0% 100.0% 100.0%
camp type?
% of Total 23.6% 50.0% 24.8% 1.6% 100.0%
Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other at the .05 level.



QUESTION 11
Which of the following issues related to camper and staff safety have been more challenging or demanded
more attention over the past two years?

Preparing for Weather-Related Emergencies

40 35%
35 28%
30 2
25
20 14% 16%
15
t m 1 B
> 0%
>
Major Issue Somewhat of an Anissue, but no Somewhat less of Not at all an issue N/A
issue more no less than an issue

past

Preparing for Emergencies Related to Intruders or Violence

50
40%
40
31%
30
20 16%
10%
= _
0 I
Major Issue Somewhat of an Anissue, but no Somewhat less of Not at all an issue N/A
issue more no less than an issue
past
Preparing for Emergencies Related to Vehicles/Transportation
60
(o)
50 48%
40
30 23%
20 13%
7% 8%
0o N .
0 N
Major Issue Somewhat of an Anissue, but no Somewhat less of Not at all an issue N/A
issue more no less than an issue
past

30



Training for Staff to Address and Prevent Bullying

>0 42%
40 32%
30
20
10% 0
10 6% i 9%
0,
. mm ] = 0%
Major Issue Somewhat of an An issue, but no Somewhat less of Not at all an issue N/A
issue more no less than an issue
past
Training Staff to Prevent and Address Issues with Sexual Violence
50 46%
40
30
20%
18%
20 13%
R n
0 | ——
Major Issue Somewhat of an An issue, but no Somewhat less of Not at all an issue N/A
issue more no less than an issue
past

Training staff to address and prevent bullying * camp affiliation:
*When compared to independent for profit, medical independent not for profit had significantly more camps
report staff training to prevent and address bullying was not an issue.

x(20) =34.197, p = .025.
Chi-Square Tests

Asymptotic
Significance
Value of (2-sided)
Fearson Chi-Square 341972 20 025
Likelihood Ratio 34196 20 025
Linear-by-Linear 864 1 J353
Association
M ofVWalid Cases 248

a. 18 cells (60.0%) have expected count less than 5. The
minimum expected countis .60,

31



Crosstab

independentn
onprofit

What best describes your camp organiz

agency relig medical indep

tion?

forprofit

Total

Which of the following
issues related to =span
style="color: #H6600;"
==gm=camper and staff
safety <fem=</span=have
been more challenging or
demanded maore
attention ovear the past
during years? - Training
staff to prevent and
address bullying

majarissue

somewhatissue

anissuenomorencless

somewhatlessissue

notissue

Total

Count

Expected Count

%6 within Which of

the following issues
related to =span style="
color: #f6600;"
==em=camper and staff
safety <fem=</span=have
been more challenging or
demanded more
attention over the past
during years? - Training
staff to prevent and
address bullying

%% within What best
describes your camp
arganization?

% of Total
Count

Expected Count

% within Which of

the following issues
related to =span style="
color: #6600,
==gm=camper and staff
safety sfem=</span=have
been more challenging or
demanded moare
attention aver the past
during years? - Training
staff to prevent and
address bullying

%% within What best
describes your camp
organization?

% of Total
Count

Expected Count

%6 within Which of

the following issues
related to =span style="
color: #f6600;"
==em=camper and staff
safety <fem=</span=have
been more challenging or
demanded more
attention over the past
during years? - Training
staff to prevent and
address bullying

%% within What best
describes your camp
arganization?

% of Total
Count

Expected Count

% within Which of

the following issues
related to =span style="
color: #6600,
==gm=camper and staff
safety =fem=<=/span=have
been more challenging or
demanded moare
attention over the past
during years? - Training
staff to prevent and
address bullying

%% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Which of

the following issues
related to =span style="
color: #f6600;"
==em=camper and staff
safety <fem=</span=have
been more challenging or
demanded more
attention over the past
during years? - Training
staff to prevent and
address bullying

%% within What best
describes your camp
arganization?

% of Total
Count
Expected Count

% within Which of

the following issues
related to =span style="
color: #6600,
==gm=camper and staff
safety sfem=</span=have
been more challenging or
demanded moare
attention over the past
during years? - Training
staff to prevent and
address bullying

%% within What best
describes your camp
organization?

% of Total

3a
G 4
20.0%

1.2%
31a
33.9
38.8%

29.5%

12.5%
43a
44.0
41.3%

41.0%

17.3%
14a
11.0
53.8%

13.3%

5.6%
14a, b

a.7
60.9%

13.3%

5.6%
105
105.0
42.3%

100.0%

42 3%

Ta 1a 1a
27 1.5 7
46.7% 6.7% 6.7%

15.9%

2.8% 0.4% 0.4%
17a 13a 4a
14.2 .1 3.5

21.3% 16.3% 5.0%

38.6% 52.0% 36.4%

6. 9% 5.2% 1.6%
13a 9a 3a
18.5 10.5 4.6

12.5% 8.7% 2.9%

29.5% 36.0% 27.3%

5.2% 3.6% 1.2%
4a 1a Oa

4.6 2.6 1.2
15.4% 3.8% 0.0%

1.6% 0.4% 0.0%
3a. b
4.1 2.3 1.0

13.0% 4.3% 13.0%

1la. b 3b

27.3%

1.2% 0.4% 1.2%
44 25 11
44.0 25.0 11.0
17.7% 10.1% 4.4%

100.0% 100.0% 100.0%

17.7% 10.1% 4.4%

3a
32
20.0%

1.2%
12a
17.1
15.0%

22.6%

4 8%
3a
22.2

29.8%

58.5%

12.5%
Ga
5.6
23.1%

11.3%

2.4%
1a
4.9
4.3%

0.4%
53
53.0
21.4%

100.0%

21.4%

0.0%

0.0%
3a
3.2
3.8%

30.0%

1.2%
Sa
4.2
4.8%

50.0%

2.0%

1a

1.0
3.8%

10.0%

0.4%
1la. b

4.3%

10.0%

0.4%
10
10.0
4.0%

100.0%

4.0%

15
15.0
100.0%

5.0%
80
80.0
100.0%

32.3%

32.3%
104
104.0
100.0%

41.9%

41.9%
26
26.0
100.0%

10.5%

10.5%
23
23.0
100.0%

9.3%
248
248.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What best describes your camp organization? categories whose column proportions do not differ significantly from each other atthe .05

lewvel.



QUESTION 12
Please describe any other issues related to camper and staff health and safety that you faced which were
particularly challenging or demanded more attention over the past two years?

Qualitative Results
1. Emergency protocols (25)
Intruders (12)
Active shooter (4)
Wildfire (2)
Evacuation procedures (2)
Messaging parents about emergencies (2)
Extreme weather (1)
Bomb threats (1)
Violent threats (1)
Wild animals (1)
Staff and camper medication management (10)
Staff and camper MESH (9)
Increase in dietary restrictions (7)
Allergies and illnesses (7)
LGBT campers (5)
Bullying (4)
Staff MESH training (3)
Negative behaviors (Alcohol, risky behaviors, marijuana) (3)
10 Sexual abuse and harassment (3)
11. Runaways (2)

©oNOUAWN
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Program Design and Facilitation

QUESTION 13
Which of the following best describes programming specifically for adults-only at your camp.

We do not offer adult-only camp programs and are not 62%
considering adding them at this time °

We do not currently adult-only camp programs but are
L . 11%
considering adding them

We just recently (within the last two years) added camp

0,
programs only for adults 5%

We have provided camp programs only for adults for more

)
than two years 22%

Programming specifically for adults-only at your camp * type of program:

*When compared to only day camps, residential camps and rental groups had significantly more camps report
adult-only programming for more than two years.

*When compared to residential and rental groups, only day camps had significantly more camps report they
do not offer adult-only programs and are not considering adding them at this time.

x(9) =27.537, p = .001.

Chi-Square Tests

Asymptotic
Significance
Walue df (2-sided)
Pearson Chi-Square 27.537% g9 001
Likelihood Ratia 308583 g 000
Linear-by-Linear 20156 1 000
Association
[ of Walid Cases 248

a. G cells (37.5%) have expected count less than 5. The
minimum expected countis .21,
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Crosstab

daycamponly

What is your camp type?

residentialca
mponly

dayandreside
nt

rentalgroupon
Iy

Total

Which of the following adultprogramsmorethanz
bestdescribes =span
style="color: #fag00;"
==span style="text-
decoration: underline;”
==gm=programming=/e
m=
=fspan=<=em=specifically
for adults-
only=fem==/span= at your
camp.

adultprogramsjustrecentl

¥

nocurrentadultprograms

donotofferadultprograms

Total

Count

Expected Count

% within Which of the
following best describes
=span style="color:
FO900"==span style="
text-decoration:
underline;"
==gm=programming=fe
m=
=lspan=<em=specifically
for adults-
only=fem==/span= at your
camp.

% within What is your
camp type?

% of Total
Count

Expected Count

% within Which of the
following best describes
=span style="color:
#FM9900"==span style="
text-decoration:
underline;”
==gm=programming=/e
m=
=lspan==em=specifically
for adults-
only=fem=<=/span= at your
camp.

% within What is your
camp type?

% of Total
Count

Expected Count

% within Which of the
following best describes
=span style="color:
#9900 ==span style="
text-decoration:
underline;”
==gm=programming=/e
m=
=lspan==em=specifically
for adults-
only=fem=</span= atyour
camp.

% within What is your
camp type?

% of Total
count

Expected Count

% within Which of the
following best describes
=span style="color:
FLUQ00"==span style="
text-decoration:
underline;”
==gm=programming=/e
m=
=lspan=<=em=specifically
for adults-
only=iem==ispan= atyour
camp.

% within What is your
camp type?

% of Total
Count
Expected Count

% within Which of the
following best describes
=span style="color:
FLUQ00"==span style="
text-decoration:
underline;”
==gm=programming=/e
m=
=lspan==em=specifically
for adults-
only=fem=</span= atyour
camp.

% within What is your
camp type?

% of Total

2a
12.6
3.8%

3.4%

0.8%
1a
31
7.7 %

1.7%

0.4%
Ta
6.7
25.0%

11.9%

2.8%
49a
36.6
31.8%

23.1%

19.8%
59
59.0
23.8%

100.0%

23.8%

3e
26.3
58.5%

25 2%

12.5%
Ga

6.4
46.2%

4.9%

2.4%
13a
13.9
46.4%

10.6%

5.2%
73b
76.4
47 4%

58.3%

29.4%
123
123.0
49.6%

100.0%

49 6%

17
13.3
32.1%

27 4%

G.9%
Ga
3.3
46.2%

9.7 %

2.4%
Sa
7.0
28.6%

12.9%

3.2%
31b
38.5
20.1%

50.0%

12.5%
62
62.0
25.0%

100.0%

25.0%

3b
9
5.7%

T5.0%

0.0%

0.0%
Oa

0.0%

0.0%

0.0%
1b
2.5
0.6%

25.0%

0.4%

4.0
1.6%

100.0%

1.6%

53
53.0
100.0%

21.4%

21.4%
13
13.0
100.0%

5.2%

5.2%
25

28.0
100.0%

11.3%

11.3%
154
154.0
100.0%

G2.1%

62.1%
243
2438.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other atthe .05 level.



Programming specifically for adults-only at your camp *affiliation:

*When compared to independent for profit camps, religiously-affiliated camps had significantly more camps
report adult-only programming for more than two years.

*When compared to religiously-affiliated camps, government and independent for profit camps had
significantly more camps report they do not offer adult-only programs and are not considering adding them at
this time.

x(15) =27.345, p = .026.

Chi-Square Tests

Asymptotic
Significance

Yalue df (2-sided)
Pearson Chi-Square 27.3454 16 028
Likelihood Ratio 30610 15 010
Linear-by-Linear 2273 1 32
Association
M ofValid Cases 249

a. 11 cells (45.8%) have expected countless than 5. The
minimum expected countis 52
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Crosstab

independentn
onprofit

What best describes your camp organization?

agency

relig

medical

indepforprofit

qov

Total

Which of the following adultprogramsmorethan2
best describes =span
style="color: #Hfa500;"
==span style="texi-
decoration: underline;"
=<gm=programming=/e
m=
=lspan==em=specifically
for adults-
only=iem=</span=> at your
camp.

adultprogramsjustrecent

¥

nocurrentadultprograms

donotofferadultprograms

Total

Count 22a.b
Expected Count 230

% within Which of the 40.7%
following best describes
=span style="color:
FEG00;"==span style="
text-decoration:
underling;"
==gm=programming=/e
m=
=lspan==em=specifically
for adults-
only=iem=</span= atyour
camp.

% within What hest 20.8%
describes your camp
organization?

% of Total 8.8%
Count 4a

Expected Count a5

% within Which of the 30.8%
following best describes
=span style="color:
FMLO00,">=span style="
text-decoration:
underline”
==gMm=programming=/e
m=
=lspan=<=em=specifically
for adults-
only=lfem==/span= atyour
camp.

% within What best 3.8%
describes your camp
organization?

% of Total 1.6%
Count 13a

Expected Count 11.9

% within Which of the 46.4%
following best describes
=gpan style="color:
#MIO00;"=<span style="
text-decoration:
underline”
==gm=programming=/e
m=
=lspan==em=specifically
for adults-
only=lfem==/span= at your
camp

% within What hest 12.3%
describes your camp
organization?

% of Total 5.2%
Count G7a. b

Expected Count 65.6

% within Which of the 43.5%
following best describes
=span style="color:
FAL900;"=<=span style="
text-decoration:
underlineg;”
=<gm=programming=/e
m=
=lspan==em=specifically
for adults-
only=lfem==/span= atyour
camp

% within What hest 63.2%
describes your camp
arganization?

% of Total 26.9%
Count 108
Expected Count 106.0

% within Which of the 42.6%
following best describes
=gpan style="color:
#MIO00;"=<span style="
text-decoration:
underline”
==gm=programming=/e
m=
=lspan=<=em=specifically
for adults-
only=lfem==/span= at your
camp.

% within What hest 100.0%
describes your camp
organization?

% of Total 42.6%

11a. b
9.5
20.4%

25.0%

4.4%
4a

2.3
30.8%

9.1%

4a
4.9
14.3%

9.1%

1.6%
25a. b
27.2
16.2%

56.8%

10.0%
44
44.0
17.7%

100.0%

17.7%

11b
5.4
20.4%

44 0%

4.4%
Ta
1.3
T7%

4.0%

0.4%
Sa

2.8
17.9%

20.0%

2.0%
8b
15.5
5.2%

32.0%

3.2%
25
25.0
10.0%

100.0%

10.0%

4a, b
2.4
T.4%

36.4%

0.0%

0.0%
2a
1.2
T1%

18.2%

0.8%
Sa. b

6.8
3.2%

45.5%

2.0%
11
11.0
4.4%

100.0%

4.4%

Ga
11.5
11.1%

11.3%

2.4%
4a

2.8
30.8%

T5%

4a
6.0
14.3%

T.5%

1.6%
38a
328
253%

T3.6%

15.7%
53
53.0
21.3%

100.0%

21.3%

Oa. b
2.2
0.0%

0.0%

0.0%
Oa

0.0%

0.0%

0.0%
Oa
1.1
0.0%

0.0%

0.0%
10a
6.2
6.5%

100.0%

4.0%
10
10.0
4.0%

100.0%

4.0%

54
54.0
100.0%

21.7%

21.7%
13
13.0
100.0%

5.2%

5.2%
28
28.0
100.0%

11.2%

11.2%
154
154.0
100.0%

61.8%

G1.8%
249
248.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What best describes your camp organization? categories whose column proportions do not differ significantly from each other atthe .05

level



QUESTION 14
Which of the following best describes renting to outside groups specifically for adults-only camp
programming.

Rentals to Outside Groups

We do not rent to outside groups for adult-only camp

0,
programming nor are we considering it at this time 47%

We do not currently rent to outside groups for adult-only

. S 8%
camp programming by are considering it
We just recently (within the last two years) started renting 6%
to outside groups for adult-only camp programming 9

We have rented to outside groups for adult-only camp 38%
programming for more than 2 years °

0 5 10 15 20 25 30 35 40 45 50

Rentals to outside groups * program type:

*When compared to day only camps, residential camps and day/residential camps had significantly more
camps report renting to outside groups for adult-only programming for more than two years.

*When compared to day only camps, rental groups had significantly more camps report just recently (within
the last two years) started renting to outside groups for adult-only programming.

*When compared to residential and rental groups, day only camps had significantly more camps report we do
not rent to outside groups for adult-only camp programming nor are we considering it at this time.

x(9) =49.365, p < .001.

Chi-Square Tests

Asymptotic
Significance
Yalle df (2-sided)
Fearson Chi-Square 49 3557 9 000
Likelihood Ratio 54 G55 ] .0oo
Linear-by-Linear 33.026 1 .00o
Association
M ofValid Cases 246

a. 7 cells (43.83%) have expected count less than &. The
minimum expected count is .26,
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Crosstab

daycamponly

What is your camp type?

residentialca dayandreside
mponly nt

rentalgroupon
Iy

Total

Which of the following
best describes
=gm==span style="text-
decoration: underlineg;"
=<gpan style="color:
FEE00; text-decoration:
underline;"=renting to
outside
groups=fspan==/span==
span style="color:
#FLL00:"> specifically for
adults-only=/span==/fem=
camp programming.

Total

haverentedtooutsideforad
ult

justrecentlyoutsidegroupf
oradultpro

donotcurrentlyrenttooutsi
deforadultpro

donotrenttooutsideforadul
tpro

Count

Expected Count

% within Which of the
following best describes
=em==span style="text-
decoration: underling;"
==span style="color:
FMLO00; text-decoration:
underline;"=renting to
outside
groups<ispan=<fspan==
span style="colar:
FHOUO00;"= specifically for
adults-only=/span=<fem=
camp programming

% within What is your
camp type?

% of Total
Count

Expected Count

%% within Which of the
following best describes
=em==span style="text-
decoration: underling;"
==gpan style="color:
FMLO00,; text-decoration:
underline"=renting to
outside
groups<ispan=<fspan=<
span style="color:
FHTOUO00;"= specifically for
adults-only=ispan=<fem=
camp programming.

% within What is your
camp type?

% of Total
Count

Expected Count

% within Which of the
following best describes
=gm=<=span style="text-
decoration: underline;"
==gpan style="color:
FEO00; text-decoration:
underline"=renting to
outside
groups<ispan=<=ispan=<=
span style="color:
FHFEO00;"= specifically for
adults-only=ispan=<fem=
camp programming.

%6 within What is your
camp type?

% of Total
Count

Expected Count

% within Which of the
following best describes
=em=<span style="text
decoration: underline;”
==span style="color:
FHFO900; text-decoration:
underling;"=renting to
outside
groups=ispan=</span==
span style="color:
#HME900;"= specifically for
adults-only=ispan==fem=
camp programming.

% within What is your
camp type?

% of Total
Count
Expected Count

% within Which of the
following best describes
=gm=<=span style="text-
decoration: underline;"
==gpan style="color:
FMEO00; text-decoration:
underline"=renting to
outside
groups<ispan=<fspan==
span style="color:
FHTEQ00;"= specifically for
adults-only=ispan=<fem=
camp programming.

%% within What is your
camp type?

% of Total

Sa
21.9
5.6%

13.8%

3.3%
Oa
38
0.0%

0.0%

0.0%
2a
5.0
9.5%

3.4%

0.8%
48a
27.3
41.4%

22.8%

19.5%
S8
58.0
23.6%

100.0%

23 6%

AT 0 350
461 23.4
50.5% 37.6%

38.5% S56.5%

19.1%
10a. b

7.9 4.0
62 5% 31.3%

14.2%
Sa. b

8.2% 2.1%

4.1% 2.0%
14a Sa
10.4 5.3
BE.7% 23.8%

11.5% 2.1%

5.7% 2.0%
S51b 17b
a87.5 29.2

44 0% 14.7%

41 8% 27 4%

20.7% 5.9%

122 62
122.0 GZ2.0
49 6% 25.2%

100.0% 100.0%

49 6% 25 2%

3b
1.5
3.2%

T5.0%

1.2%
b

5.3%

25.0%

0.4%
Oa

0.0%

0.0%

0.0%
Ob
1.9
0.0%

0.0%

0.0%

4.0
1.6%

100.0%

1.6%

93
8930
100.0%

37.8%

37.8%
16
16.0
100.0%

6.5%

6.5%
21
21.0
100.0%

2.5%

2.5%
116
116.0
100.0%

47 2%

47.2%
246
246.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other atthe .05 level.



QUESTION 15
Do you typically have animals on your camp property?

Animals on Camp Property

40
35
30
25 23%
20
15
10

21%

Yes, pets (i.e., a staff
member's dog) and for
programming (i.e.,
horses)

Yes, only for
programming (i.e.,
horses, llamas,
chickens) or service
animals

Animals on camp property* program type:

36%

18%

1%

Yes, only pets (i.e., a
staff member's dog)

Yes, but not used for
programming (i.e.,
cattle herd)

No, we do not
intentionally have any
animals on camp
property

*When compared to only day camps, residential camps and day/residential camps had significantly more
camps report yes there were pets and animals for programming on camp property.
*When compared to day and residential camps, rental groups had significantly more camps report yes there

were only pets on camp property.

*When compared to residential and day/residential camps, day only camps had significantly more camps
report no we do not intentionally have any animals on camp property.

x(12) =53.662, p < .001.

Chi-Square Tests

Asymptotic
Significance
Yalle df (2-sided)
Fearson Chi-Square 536627 12 000
Likelihood Ratio 54627 12 .0oo
Linear-by-Linear 141545 1 .00o
Association
M ofValid Cases 247

a. 8 cells (40.0%) have expected count less than &. The

minimum expected count is .05,
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Crosstab

Whatis your camp type?

residentialca dayandreside  rentalgroupon
daycamponly mponly nt ly Total
Do you typically have yespetsandpro Count 2a 34 22b Da.b 58
animals on your camp
property? Expected Count 136 2849 146 K| 58.0
% within Do you 3.4% 58.6% 37.5% 0.0% 100.0%
typically have animals on
YOUr camp property?
% within What is your 3.4% 27.6% 35.5% 0.0% 23.5%
camp type?
% of Total 0.8% 13.8% B.9% 0.0% 23.5%
yesonlyprogramming Count 15a 23a 14a Oa 52
Expected Count 12.2 264 131 K] 52.0
% within Do you 28.8% 44.2% 26.9% 0.0% 100.0%
typically have animals on
Your camp property?
% within What is your 26 9% 18.7% 22.6% 0.0% 211%
camp type?
% of Total 6.1% 9.3% 5.7% 0.0% 21.1%
yesonlypets Count Ga 30a Ga 4b 45
Expected Count 10.8 22.9 11.5 7 46.0
% within Do you 13.0% 65.2% 13.0% B.7% 100.0%
typically have animals on
YOur camp property?
% within What is your 10.3% 24 4% 9.7% 100.0% 18.6%
camp type?
% of Total 2.4% 12.1% 2.4% 1.6% 18.6%
yesnotforprogramming  Count Oa 2a 1a Oa 3
Expected Count N 1.5 B .0 30
% within Do you 0.0% 66.7% 33.3% 0.0% 100.0%
typically have animals on
WOUr camp property?
% within What is your 0.0% 1.6% 1.6% 0.0% 1.2%
camp type?
% of Total 0.0% 0.8% 0.4% 0.0% 1.2%
nointentionalanimals Count 35a 3dp 19 Oa. b a8
Expected Count 207 438 221 1.4 a8a8.0
% within Do you 39.8% 38.6% M .6% 0.0% 100.0%
typically have animals on
your camp propery?
% within What is your 60.3% 27.6% 30.6% 0.0% 35.6%
camp type?
% of Total 14.2% 13.68% T.7% 0.0% 35.6%
Total Count a8 123 62 4 247
Expected Count 58.0 123.0 62.0 4.0 2470
% within Do you 23.5% 49.8% 251% 1.6% 100.0%
typically have animals on
your camp property?
% within What is your 100.0% 100.0% 100.0% 100.0% 100.0%
camp type?
% of Total 23.5% 49.8% 251% 1.6% 100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other atthe .05 level.
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QUESTION 16
How would you describe the pressure to add new activities to your regular camp schedule over the past two
years?

Pressure to Add New Activities

50
45
40 36%
35
30
25
20

149
15 %
10
3% 3%
0 I [

Far more pressure A little bit more No more or less A little less pressure Far less pressure
pressure pressure than in the
past

44%

(6]

Pressure to add new programs * ACA local office:
*When compared to camps located in the West, camps in the South and Mid-West had significantly more
camps report far more pressure to add new programs.

x(20) =34.753, p = .021.

Chi-Square Tests

Asymptotic

Significance

YWalue df (2-sided)
FPearson Chi-Square 34,7539 20 021
Likelihood Ratio 36.058 20 015

M ofWalid Cases 2449

a. 16 cells (53.3%) have expected count less than 5. The
minimum expected countis .11.
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Crosstab

‘What is your ACA local office?

Mid-Atlantic  Mew England South West Mid-West Taotal
How would you describe farmorepressure Count Da,b, e fa b, o 2a b, o O 2b 17a, ¢ 36
the pressure to add new
activities to your regular Expected Count ] 9.0 32 51 8.2 100 36.0
camp schedule over the % within How would you 0.0% 16.7% 5.6% 25.0% 5.6% 47 2% 100.0%
past two years? describe the pressure to
add new activities to your
regularcamp schedule
over the pasttwo years?
% within What is your 0.0% 97% 91% 257% 3.5% 24 6% 14.5%
ACA local office?
% of Total 0.0% 24% 0.8% 36% 0.8% £.8% 14.5%
littlebitmorepressure Count Oa 2fa Aa 13a Ma 22a an
Expected Count 1.4 224 8.0 12.7 206 2449 50.0
% within How would you 0.0% 28.9% B.9% 14.4% 23.3% 24 4% 100.0%
describie the pressure to
add new activities to your
regular camp schedule
over the pasttwo years?
% within What is your 0.0% 41.9% 36.4% 37 1% 36.8% 31.9% 36.1%
ACA local office?
% of Total 0.0% 10.4% 32% 52% B.4% 5.8% 36.1%
nomoreorlessprassure Count 3a 29a 11a 12a 30a 24a 109
Expected Count 1.8 2741 9.6 153 250 302 108.0
% within How would you 2.8% 26.6% 10.1% 11.0% 27.5% 22.0% 100.0%
describe the pressure to
add new activities to your
regular camp schedule
over the pasttwa years?
% within What is your T5.0% 46.8% 50.0% 34.3% 52.6% 34.8% 43.8%
ACA local office?
% of Total 1.2% 11.6% 4.4% 48% 12.0% 9.6% 43.8%
Iittlelesspressure Count Oa 1a Oa Oa 2a 4a T
Expected Count A 1.7 il 1.0 1.6 1.9 7.0
% within How waould you 0.0% 14.3% 0.0% 0.0% 28.6% 57.1% 100.0%
describe the pressure to
add new activities to your
regular camp schedule
over the pasttwo years?
% within What is your 0.0% 1.6% 0.0% 0.0% 3.5% 5.8% 2.8%
ACA local office?
% of Total 0.0% 0.4% 0.0% 0.0% 0.8% 1.6% 2.8%
farlesspressure Count 1a Ob la.b la.b Za b Za b 7
Expected Count A 1.7 il 1.0 1.6 1.9 7.0
% within How waould you 14.3% 0.0% 14.3% 14.3% 28.6% 28.6% 100.0%
describe the pressure to
add new activities to your
regular camp schedule
over the pasttwo years?
% within What is your 25.0% 0.0% 4.5% 2.89% 3.5% 2.9% 2.8%
ACA local office?
% of Total 0.4% 0.0% 0.4% 0.4% 0.8% 0.8% 2.8%
Tatal Count 4 62 22 35 57 69 2489
Expected Count 4.0 62.0 220 350 57.0 69.0 248.0
% within How would you 1.6% 24.9% B.B% 14.1% 22.9% 27.7% 100.0%
describie the pressure to
add new activities to your
regular camp schedule
over the pasttwo years?
% within What is your 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
ACA local office?
% of Total 1.6% 24.9% B.B% 141% 22.9% 27.7% 100.0%

Each subscript letter denotes a subset of What is your ACA local office? categories whose column proportions do not differ significantly from each other atthe .05 level.
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Counselor-In-Training Programs

QUESTION 17
Do you offer a counselor-in-training program or an intentional leadership development program specifically to
prepare older youth to become counselors/leaders in camps or similar settings?

Do you have a counselor-in-training program?

Counselor-in-training program * type of program:
*When compared to rental groups, residential and day camps had significantly more camps report having a
counselor-in-training program.

x(3) =15.549, p = .001.

Chi-Square Tests

Asymptotic
Significance
Yalue df (2-sided)
Pearson Chi-Square 155453 3 .00
Likelihood Ratio 12171 3 .0ovy
Linear-by-Linear Al 1 B2T7
Association
M ofValid Cases 243

a. 2 cells (25.0%) have expected count less than 5. The
minimum expected countis .60.
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Crosstab

daycamponly

What is your camp type?

residentialca
mpaonly

dayandreside
nt

rentalgroupon
Iy

Total

Do you offer a counselor-  yes
in-training program ar an
intentional leadership
development program
specifically to prepare

older youth to become
counselars/leaders in

camps or similar

settings?

no

Total

Count

Expected Count

% within Do you offer a
counselor-in-training
program or an intentional
leadership development
program specifically to
prepare older youth to

hecome

counselors/leaders in
camps or similar

settings?

% within What is your

camp type?
% of Total
Count

Expected Count

% within Do you offer a
counselor-in-training
program or an intentional
leadership development
program specifically to
prepare older youth to

hecome

counselors/leaders in
camps or similar

settings?

% within What is your

camp type?
% of Total
Count

Expected Count

% within Do you offer a
counselor-in-training
program ar an intentional
leadership development
program specifically to
prepare older youth to

hecome

counselors/leaders in
camps or similar

settings?

% within What is your

camp type?
% of Total

48a b
a0.2
227%

81.4%

19.4%
Ta b

8.8
29.7%

18.6%

4.4%
59
59.0
23.8%

100.0%

23.8%

104
104.6
49.3%

84 6%

41.9%
19k
18.4
51.4%

15.4%

7.7%
123
123.0
49.6%

100.0%

49.6%

58b
528
27.5%

93.5%

23.4%
4b

9.3
10.8%

6.5%

1.6%
62
62.0
25.0%

100.0%

25.0%

1a
34
0.5%

260%

0.4%
3a

8.1%

75.0%

1.2%

4.0
1.6%

100.0%

1.6%

n
211.0
100.0%

85.1%

85.1%
ar

7.0
100.0%

14.9%

14.9%
248
248.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other

atthe .05 level.
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QUESTION 18
How long is your CIT/LIT program?

Length of CIT/LIT Program

35
31% 31%
30
26%

25
20
15 13%
10

5

0

5 days or less 6-13 days 14-27 days 28 days or more

Length of Counselor-in-Training Program * ACA local office:
*When compared to camps in the South and West, Mid-Atlantic camps had significantly more camps report
having a counselor-in-training program that lasted 28 days or more.

X(15) = 42.658, p < .001.

Chi-Square Tests

Asymptotic

Significance

YWalue df (2-zided)
Pearson Chi-Square 42 5589 14 .0oo
Likelihood Ratio 47.306 15 .0an

[ ofvalid Cases 212

a. 6 cells (25.0%) have expected count less than &. The
minimum expected countis .51.
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Crosstab

‘What is your ACA local office?

Mid-Atlantic  Mew England South West Mid-VWest Total
How long is your CITILIT Sdaysorless Count 2a Sa. b Ob Ga. b Y9a, b fa, b 27
program?
Expected Count A 6.5 24 39 549 7.8 27.0
% within How long is your 7.4% 18.5% 0.0% 22.2% 33.3% 18.5% 100.0%
CITILIT program?
% within What is your 50.0% 9.8% 0.0% 19.4% 19.6% 8.2% 12.7%
ACA local office?
% of Total 0.9% 2.4% 0.0% 2.8% 4.2% 2.4% 12.7%
6-13days Count Oa Ta 3a 10a 17a 19a 56
Expected Count 1.1 138 5.0 8.2 122 16.1 56.0
% within How long is your 0.0% 12.5% 5.4% 17.9% 30.4% 33.9% 100.0%
CITILIT program?
% within What is your 0.0% 13.7% 15.8% 32.3% 37.0% 3% 26.4%
ACA local office?
% of Total 0.0% 3.3% 1.4% 4.7% 8.0% 9.0% 26.4%
14-27days Count Oa 12a 9a 13a 13a 18a 65
Expected Count 1.2 16.6 58 9.5 141 18.7 G5.0
% within How long is your 0.0% 18.5% 13.8% 20.0% 20.0% 27.7% 100.0%
CITILIT program®?
% within What is your 0.0% 23.5% 47.4% 41.9% 28.3% 208.5% 30.7%
ACA local office?
% of Total 0.0% 5.7% 4.2% 6.1% 6.1% 8.5% 30.7%
28daysormore Count Za. b 27b Ta b 2a Ta 189a, b 64
Expected Count 1.2 15.4 a7 9.4 1349 18.4 G4.0
% within How long is your 3.1% 42.2% 10.9% 3.1% 10.9% 20.7% 100.0%
CITILIT program?
% within What is your 50.0% 52.9% 36.8% 6.5% 15.2% 3% 30.2%
ACA local office?
% of Total 0.9% 12.7% 3.3% 0.9% 3.3% 9.0% 30.2%
Total Count 4 81 19 | 46 61 212
Expected Count 4.0 51.0 18.0 3.0 46.0 61.0 212.0
% within How long is your 1.9% 24.1% 9.0% 14.6% 21.7% 28.8% 100.0%
CITILIT program®?
% within What is your 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
ACA local office?
% of Total 1.9% 24.1% 9.0% 14.6% 21.7% 28.8% 100.0%

Each subscript letter denotes a subset of What is your ACA local office? categories whose column proportions do not differ significantly from each other atthe .05 level.

Length of Counselor-in-Training Program * type of program:

*When compared to day camp only, residential/day camps had significantly more camps report having a
counselor-in-training program that lasted 6 to 13 days.

*When compared to residential and residential/day camps, day camps had significantly more camps report
having a counselor-in-training program that lasted 28 days or more.
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X(9) = 18.714, p = .028.

Chi-Square Tests

Asymptotic

Significance
Yalue df (2-zided)
Pearson Chi-Sguare 18.714% 028
Likelihood Ratio 18.631 029
Linear-by-Linear 5.993 014
Association
I ofYalid Cases 211

a 4 cells (25.0%) have expected count less than 5. The

minimum expected countis .13,
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Crosstab

What is your camp type?

residentialca dayandreside rentalgroupon
daycamponly mponly nt Iy Total
How long is your CITILIT Adaysorless Count 7a 12a Ba Oa 27
program?
Expected Count 6.0 133 75 A 27.0
% within How long is your 25.9% 44 4% 25 6% 0.0% 100.0%
CITILIT program?
% within What is your 14.9% 11.5% 13.6% 0.0% 12.8%
camp type?
% of Total 3.3% 5.7% 3.8% 0.0% 12.8%
6-13days Count fa 28a. b b Oa, b fiti)
Expected Count 123 271 154 3 55.0
% within How long is your 10.9% 50.9% 38.2% 0.0% 100.0%
CITILIT program?
% within What is your 12.8% 26.9% 35.6% 0.0% 26.1%
camp type?
% of Total 2.8% 13.3% 10.0% 0.0% 26.1%
14-27days Count 10a 36a 18a 1a 65
Expected Count 145 320 18.2 3 65.0
% within How long is your 16.4% 55.4% 27.7% 1.5% 100.0%
CITILIT program?
% within What is your 21.3% 34.6% 30.5% 100.0% 30.8%
camp type?
% of Total 4.7% 17.1% 8.5% 0.5% 30.8%
28daysormore Count 24a 280 126 Oa, b 64
Expected Count 14.3 315 1749 3 64.0
% within How long is your 37.5% 43.8% 18.8% 0.0% 100.0%
CITILIT program?
% within What is your 51.1% 26.9% 20.3% 0.0% 30.3%
camp type?
% of Total 11.4% 13.3% 5.7% 0.0% 30.3%
Total Count 47 104 L] 1 21
Expected Count 47.0 104.0 55.0 1.0 211.0
% within How long is your 22.3% 49.3% 28.0% 0.5% 100.0%
CITILIT program?
% within What is your 100.0% 100.0% 100.0% 100.0% 100.0%
camp type?
% of Total 22.3% 45 3% 28.0% 0.5% 100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other at the

05 level.

Length of Counselor-in-Training Program * camp affiliation:
*When compared to agency camps, religiously-affiliated, medical not-for-profit, and government camps had
significantly more camps report having a counselor-in-training program that lasted 5 days or less.
*When compared to independent for profit, agency camps had significantly more camps report having a
counselor-in-training program that lasted 6 to 13 days.
*When compared to agency camps, independent not-for-profit and for profit camps had significantly more
camps report having a counselor-in-training program that lasted 28 days or more.

x(15) = 44.889, p < .001.
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Chi-Square Tests

Asymptotic

Significance
Yalue df (2-sided)
FPearson Chi-Square 44 /799 16 000
Likelihood Ratio 47 726 15 000
Linear-by-Linear .0oo 1 aa2
Association
[ ofValid Cases 212

a. 10 cells (41.7%) have expected countless than 5. The
minimum expected countis 1.02.
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Crosstab

independentn

What best describes your camp organization?

onprofit agency relig medical  indepforprofit gov Total
How long is your CITILIT Sdaysorless Count 9a, b 1b Ta 3a da, b 3a 27
program?
Expectad Count 115 18 31 1.0 5.6 1.0 27.0
% within How long is your 33.3% 3.7% 25.9% 11.1% 14.8% 11.1% 100.0%
CITILIT program?
% within What best 10.0% 26% 28.2% I7.5% 91% 375% 12.7%
describes your camp
arganization?
% of Total 4.2% 0.5% 313% 1.4% 1.9% 1.4% 12.7%
6-13days Count 23a.b 16b Ba. b 3a.b 4a 2a.b 56
Expected Count 238 10.0 6.3 21 11.6 21 A6.0
% within How long is your 41.1% 28.6% 14.3% 5.4% T1% 36% 100.0%
CITILIT program?
% within What best 25 % 42.1% 333% 37.5% 9.1% 25 0% 26.4%
describes your camp
organization?
% of Total 10.8% 7.5% 38% 1.4% 1.9% 0.9% 26.4%
14-27days Count 25a 17a fa 1a 17a Oa 65
Expected Count 276 1.7 74 25 135 25 65.0
% within How long is your 38.5% 26.2% T.7% 1.5% 26.2% 0.0% 100.0%
CITILIT program?
% within What best 27.8% 44.7% 20.8% 12.5% 38.6% 0.0% 30.7%
describes your camp
organization?
% of Total 11.8% 3.0% 24% 0.5% 8.0% 0.0% 30.7%
28daysormore  Count 33a 4b da, b Ta, b 19a 3a. b 64
Expected Count 272 11.5 7.2 24 133 24 64.0
% within How long is your 51.6% 6.3% 6.3% 1.6% 29.7% 4.7% 100.0%
CITILIT program?
% within What best 36.7% 10.5% 16.7% 12.5% 43.2% 37.5% 30.2%
describes your camp
arganization?
% of Total 15.6% 1.9% 1.9% 0.5% 9.0% 1.4% 30.2%
Total Count a0 38 24 g 44 g 212
Expected Count 90.0 3B8.0 24.0 8.0 440 a0 2120
% within How long is your 42.5% 17.9% 11.3% 38% 20.8% 38% 100.0%
CITILIT praogram?
% within What best 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
describes your camp
organization?
% of Total 42 5% 17.9% 11.3% 38% 20.8% 38% 100.0%

Each subscript letter denotes a subset of What best describes your camp organization? categories whose column proportions do not differ significantly from each other

atthe .05 level.
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QUESTION 19
Which of the following requirements must CITs/LITs have met before they can attend your program?

Attended your camp previously 35%

Paid an enrollment fee 62%

Provided recommendations 48%

0 10 20 30 40 50 60 70 80

QUESTION 20

What is the minimum age required to be a CIT/LIT at your camp?

45
41%
40

35

30 27%

25
21%
20
15
10%
10
2%
0 ]

(6]

12 or younger 13 14 15 16 and older

Minimum age for CIT * type of program:

*When compared to residential camps, day camps had significantly more camps report the minimum age for
counselor-in-training programs were 13 and 14.

*When compared to day camps, residential camps had significantly more camps report the minimum age for
counselor-in-training programs were 16 or older.

x(12) = 66.596, p < .001.
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Chi-Square Tests

Asymptotic

Significance
Yalue df (2-sided)
FPearson Chi-Square §6.5969 12 000
Likelihood Ratio Ga.688 12 000
Linear-by-Linear 22.847 1 .0oo0
Association
[ ofValid Cases 198

a. 9 cells (45.0%) have expected count less than &. The

minimum expected countis .02,

Crosstab

What is your camp type?

residentialca

dayandreside

rentalgroupon

daycamponly mponly nt Iy Total
What is the minimum age 12oryounger Count 3a Oa Oa Oa 3
required to be a CIT/LIT at
PN EEE T Expected Count 7 1.5 .8 .0 3.0
%% within What is the 100.0% 0.0% 0.0% 0.0% 100.0%
minimum age required to
e a CIT/LIT at your
camp?
%% within What is your 6.4% 0.0% 0.0% 0.0% 1.5%
camp type?
%% of Total 1.5% 0.0% 0.0% 0.0% 1.5%
13 Count 13a 3b 3b Oa. b 19
Expected Count 4.5 9.2 5.2 l 19.0
%% within What is the GE. 4% 15 8% 15 8% 0.0% 100.0%
minimum age required to
e a CIT/LIT at your
camp?
%% within What is your 27T. 7% 3% 5.6% 0.0% 9.6%
camp type?
%% of Total 5.6% 1.5% 1.5% 0.0% 9.6%
14 Count 17a 10w 13a. b Oa. b 40
Expected Count 9.5 19.4 10.9 2 40.0
%% within What is the 42 5% 25 0% 32.5% 0.0% 100.0%
minimum age required to
be a CIT/LIT at your
camp?
%% within What is your 36.2% 10.4% 24.1% 0.0% 20 2%
camp type?
%6 of Total 8.6% 5.1 % 6.6% 0.0% 20.2%
15 Count 11a 25a 18a Oa 54
Expected Count 12.8 26.2 14.7 3 54.0
%6 within What is the 20.4% 456.3% 33.3% 0.0% 100.0%
minimum age required to
be a CIT/LIT at your
camp?
%% within What is your 23.4% 26.0% 33.3% 0.0% 27 3%
camp type?
%6 of Total 5.6% 12.6% 9.1% 0.0% 27.3%
16Gorolder Count 3a S8b 20c 1b. c az
Expected Count 19.5 39.8 22.4 4 822.0
%6 within What is the 3.7% TO.7% 24 4% 1.2% 100.0%
minimum age required to
be a CIT/LIT at your
camp?
%6 within What is your 6.4% G0.4% 37.0% 100.0% 41.4%
camp type?
% of Total 1.9% 29.3% 10.1% 0.5% 41.4%
Total Count 47 =15 54 1 198
Expected Count 47.0 96.0 S54.0 1.0 198.0
%% within What is the 23.7% 48 5% 27 3% 0.5% 100.0%
minimum age required to
e a CSITLIT at your
camp?
%% within What is your 100.0% 100.0% 100.0% 100.0% 100.0%
camp type?
%% of Total 23.7% 48 5% 27.3% 0.5% 100.0%

Each subscript letter denotes a subset ofWhat is your camp type? categories whose column proportions do not differ significantly from each other atthe .

05 level.

53



Minimum age for CIT * camp affiliation:

*When compared to independent for-profit camps, agency camps had significantly more camps report the
minimum age for counselor-in-training programs is 14.

*When compared to government and agency camps, medical not-for-profit camps had significantly more
camps report the minimum age for counselor-in-training programs is 16 or older.

X(20) = 36.947, p = .012.
Chi-Square Tests

Asymptotic
Significance

Yalue df (2-sided)
FPearson Chi-Square 36.9479 20 012
Likelihood Ratio 395877 20 00&
Linear-by-Linear 11249 1 .288
Association
M ofValid Cases 189

a.18 cells (60.0%) have expected countless than 5. The
minimum expected countis .11.
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Crosstab

independentn

What best describes your camp arganization?

onprofit agency relig medical  indepforprofit gdov Total
What is the minimum age  12oryounger  Count 2a Oa Oa 0a Oa 1a 3
required to be a CIT/LIT at
your camp? Expected Count 1.3 i) 3 A 6 A 3.0
% within What is the 66.7% 0.0% 0.0% 0.0% 0.0% 33.3% 100.0%
minimum age required to
be a CITILIT at your
camp?
% within What best 24% 0.0% 0.0% 0.0% 0.0% 12.5% 1.5%
describes your camp
organization?
% of Total 1.0% 0.0% 0.0% 0.0% 0.0% 0.5% 1.5%
13 Count Ya da 1a Oa 3a 2a 19
Expected Count 8.1 a3 2.2 T 3.9 8 159.0
% within What is the 47 4% 21.1% 5.3% 0.0% 15.8% 10.5% 100.0%
minimum age required to
be a CITILIT atyour
camp?
% within What best 10.6% 11.4% 43% 0.0% 7.3% 25.0% 9.5%
describes your camp
organization?
% of Total 4.5% 2.0% 0.5% 0.0% 1.5% 1.0% 9.5%
14 Count 1Ba. b 13k Sa, b la, b 3a la, b LY
Expacted Count 17.5 72 47 14 a4 1.6 41.0
% within What is the 43.9% NT% 12.2% 24% 7.3% 2.4% 100.0%
minimum age reguired to
be a CITILIT at your
camp?
% within What best 21.2% T 1% 21.7% 14.3% 7.3% 12.5% 20.6%
describes your camp
organization?
% of Total 9.0% 6.5% 2.58% 0.5% 1.56% 0.5% 20.6%
15 Count 19a 10a Sa Oa 13a 4a 54
Expactad Count 231 9.5 6.2 1.9 111 22 54.0
% within What is the 35.2% 18.5% 14.8% 0.0% 241% T A% 100.0%
minimum age required to
he a CITILIT at your
camp?
% within What best 22.4% 28.6% 348% 0.0% NT% 50.0% 27.1%
describes your camp
organization?
% of Total 9.5% 5.0% 4.0% 0.0% 6.5% 2.0% 271%
1Garalder Count ITa. b c fe Ya. b, o Gb 22a b, ¢ Oa. e a2
Expected Count 350 14.4 9.4 29 16.9 33 82.0
% within What is the 45.1% 9.8% 11.0% T.3% 26.8% 0.0% 100.0%
minimum age required to
he a CITILIT atyour
camp?
% within What best 43.5% 22.9% 391% 85.7% 537% 0.0% 41.2%
describes your camp
organization?
% of Total 18.6% 4.0% 4.5% 30% 11.1% 0.0% 41.2%
Total Count a5 35 23 I 41 8 189
Expected Count g85.0 350 23.0 7.0 41.0 8.0 189.0
% within What is the 42.7% 17.6% 11.6% 315% 20.6% 4.0% 100.0%
minimum age required to
be a CITILIT at your
camp?
% within What best 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
desecribes your camp
organization?
% of Total 42.7% 17.6% 11.6% 315% 20.6% 4.0% 100.0%

Each subscript letter denotes a subset of What best describes your camp organization? categories whose column proportions do not differ significantly fram each other

atthe .05 level.



QUESTION 21
To what extent are the following aspects included in your CIT/LIT program?

70
60
50
40
30
20
10

90
80
70
60
50
40
30
20
10

70
60
50
40
30
20
10

Structured Leadership Curriculum

60%

27%

Major part of the program  Part of the program, but

not a major part

10%

Only small part of the
program

Hands On Leadership Opportunities

80%

17%

Major part of the program Part of the program, but not

a major part

3%
—

Only small part of the
program

Certifications

16%
10%

Major part of the program  Part of the program, but

not a major part

56

12%

Only small part of the
program

2%

Not a part of the program

0%

Not a part of the program

63%

Not a part of the program



60

50

40

30

20

10

90
80
70
60
50
40
30
20
10

70
60
50
40
30
20
10

Training Specific to College and Career Readiness

16%

7%

Major part of the program  Part of the program, but

not a major part

Working Directly with Staff During Programming

82%

12%

Major part of the program  Part of the program, but

not a major part

26%

Only small part of the
program

3%
——

Only small part of the
program

Leading Activities or Events

61%

30%

Major part of the program  Part of the program, but

not a major part

57

8%

Only small part of the
program

51%

Not a part of the program

2%

Not a part of the program

1%

Not a part of the program



Opportunities For Paid Employment

70
60
50
40
30

0,
20 12% 15%

., 1l L
0

Major part of the program  Part of the program, but
not a major part

58%

15%

Only small part of the Not a part of the program
program

Evaluation/Opportunities for Feedback and Improvement

70 65%
60
50
40

26%

30
20
10

Major part of the program  Part of the program, but
not a major part

8%

Only small part of the Not a part of the program
program

Hands on leadership opportunities in CIT programs* ACA local office:

*When compared to camps in the West, Mid-West camps had significantly more camps report hands on
leadership opportunities in CIT programs was a major part of the program.

*When compared to the Mid-West, camps in the West had significantly more camps report hands on
leadership opportunities in CIT programs was part of the program, but not a major part.

x(10) = 19.881, p = .030.
Chi-Square Tests

Asymptotic

Significance

Value df (2-sided)
Fearson Chi-Square 19.881°% 10 030
Likelihood Ratio 23.743 10 .008

M ofValid Cases 207

a. 9 cells (50.0%) have expected count less than 5. The
minimum expected countis 12
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Crosstab

What is your ACA local office?

Mid-Atlantic  Mew England South West Mid-West Total
To what extent are the majarpartofprogram Count da. b 3Ba.b 16a. b 28a. b 30 53a 166
following aspects
includad in your GITILIT Expected Count 3z 401 152 249 361 46.5 166.0
program? - Hands on % within To what extent 2.4% 22.9% 9.6% 15.1% 18.1% 31.9% 100.0%
leadership opporunities are the following aspects
included in your CIT/LIT
program? - Hands on
leadership opportunities
% within What is your 100.0% T6.0% 84.2% 80.6% 66.7% 91.4% 80.2%
ACA local office?
% of Total 1.8% 18.4% 7.7% 12.1% 14.5% 25.6% 80.2%
partofprogrambutnotmajo Count Oa, b 10a, b 3a b Sa, b 180 2a 35
0
Expected Count T 8.5 32 52 7.6 9.8 350
% within To what extent 0.0% 28.6% 8.6% 14.3% 42.9% 5.7% 100.0%
are the following aspects
included in your CITILIT
program? - Hands on
leadership opportunities
% within What is your 0.0% 20.0% 15.8% 16.1% 33.3% 3.4% 16.9%
ACA local office?
% of Total 0.0% 4.8% 1.4% 2.4% 7.2% 1.0% 16.9%
onlysmallpart Count Oa 2a Oa 1a Oa 3a [i}
Expected Count A 1.4 B 4 1.3 1.7 6.0
% within To what extent 0.0% 33.3% 0.0% 16.7% 0.0% 50.0% 100.0%
are the following aspects
included in your CITILIT
program? - Hands on
leadership opportunities
% within What is your 0.0% 4.0% 0.0% 3.2% 0.0% 5.2% 2.9%
ACA local office?
% of Total 0.0% 1.0% 0.0% 0.5% 0.0% 1.4% 2.9%
Total Count 4 50 19 3 45 58 207
Expected Count 4.0 50.0 19.0 3.0 450 58.0 207.0
% within To what extent 1.0% 24.2% 9.2% 15.0% 21.7% 28.0% 100.0%
are the following aspects
included in your CITILIT
program? - Hands on
leadership opportunities
% within What is your 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
ACA local office?
% of Total 1.9% 24.2% 9.2% 15.0% 21.7% 28.0% 100.0%

Each subscript letter denaotes a subset of What is your ACA local office? categaories whose column proportions do not differ significantly from each other atthe .05 level.

Opportunities for paid employment in CIT programs * ACA local office:
*When compared to Mid-Atlantic camps, New England camps had significantly more camps report
opportunities for paid employment in CIT programs was only a small part of the program.

x(15) = 28.978, p = .016.
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Chi-Square Tests

Asymptotic

Significance

YWalue df (2-sided)
FPearson Chi-Square 25.0789 16 016
Likelihood Ratio 27.733 15 023

M ofWalid Cases 209

a. 10 cells (41.7%) have expected count less than 5. The
minimum expected count is .50,
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Crosstab

Whatis your ACA local office?

Mid-Atlantic  Mew Enagland South West Mid-West Total
Towhat extent are the majorpartofprogram Count 2a 9a 2a 3a 4a Ga 26
following aspects
included in your GIT/LIT Expected Count 5 6.3 2.4 349 5.7 7.2 26.0
program? - Opportunities % within To what extent T.7% 34.6% T.7% 11.5% 15.4% 231% 100.0%
for paid employment are the following aspects
included in your CITILIT
program? - Opportunities
for paid employment
% within What is your 50.0% 17.6% 10.5% 9.7% 8.7% 10.3% 124%
ACA local office?
% of Total 1.0% 4.3% 1.0% 1.4% 1.9% 2.9% 12.4%
partofprogrambutnotmajo . Count Oa 1Ma 2a 4a 4a 11a 32
v
Expected Count 3] 7.8 2.8 4.7 7.0 8.4 320
% within To what extent 0.0% 34.4% 6.3% 12.5% 12.5% 34.4% 100.0%
are the following aspects
included in your CITILIT
program? - Opportunities
for paid employment
% within What is your 0.0% 21.6% 10.5% 12.9% 8.7% 19.0% 15.3%
ACA local office?
% of Total 0.0% 5.3% 1.0% 1.9% 1.9% 5.3% 15.3%
onlysmallpart Count 2a 3b Ta 3a.b Ga, b 10a. b 31
Expected Count B 7.6 2.8 4.6 6.8 .6 3.0
% within To what extent 6.5% 9.7% 22.6% 9.7% 19.4% 32.3% 100.0%
are the following aspects
included in your CITILIT
program? - Opportunities
for paid employment
% within What is your 50.0% 5.9% 36.8% 9.7% 13.0% 17.2% 14.8%
ACA local office?
% of Total 1.0% 1.4% 3.3% 1.4% 29% 4.8% 148%
notapartofprogram Count Oa 28a Ha 21a 32a MNa 120
Expected Count 23 29.3 109 17.8 26.4 333 120.0
% within To what extent 0.0% 23.3% 5.7% 17.5% 26.7% 258% 100.0%
are the following aspects
included in your CITILIT
program? - Opportunities
for paid employment
% within What is your 0.0% 54.9% 42.1% 67.7% 69.6% 53.4% 57.4%
ACA local office?
% of Total 0.0% 13.4% 38% 10.0% 16.3% 14.8% 57.4%
Tatal Count 4 51 19 31 46 58 209
Expected Count 40 51.0 19.0 31.0 46.0 58.0 209.0
% within To what extent 1.9% 24.4% 9.1% 14.8% 22.0% 27.8% 100.0%
are the following aspects
included in your CITILIT
program? - Qpportunities
for paid employment
% within What is your 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
ACA local office?
% of Total 1.9% 24.4% 91% 14.8% 22.0% 27.8% 100.0%

Each subscript letter denotes a subset of What is your ACA local office? categories whose column proportions do not differ significantly from each other atthe .05 level.

Opportunities for paid employment in CIT programs * type of program:
*When compared to residential camps, residential/day camps had significantly more camps report
opportunities for paid employment in CIT programs was part of the program but not major.

x(9) = 22.300, p = .008.
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Chi-Square Tests

Asymptotic

Significance
Yalue df (2-sided)
FPearson Chi-Square 22.300°8 9 .00a
Likelihood Ratio 22.264 9 .ooa
Linear-by-Linear 433 1 A1
Association
[ ofValid Cases 208

a. 4 cells (25.0%) have expected count less than & The
minimum expected countis .12,
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Crosstab

What is your camp type?

residentialca dayandreside  rentalgroupon
daycampaonly mponly nt ly Total
To what extent are the majorpartafprogram Count Ba 17a 2a Oa 25
following aspects
included in your CITILIT Expected Count 55 125 6.9 A 250
program? - Opportunities % within To what extant 24.0% 68.0% 8.0% 0.0% 100.0%
for paid employment are the following aspects
included in your CITILIT
program? - Opportunities
for paid employment
% within What is your 13.0% 16.3% 35% 0.0% 12.0%
camp type?
% of Total 2.9% 8.2% 1.0% 0.0% 12.0%
partofprogramhbutnotmajo Count fa, b G 18a Oa, b 32
P
Expected Count 71 16.0 a.a 2 320
% within To what extent 15.6% 281% 56.3% 0.0% 100.0%
are the following aspects
included in your CITILIT
program? - Opportunities
for paid employment
% within What is your 10.9% 8.7% 31.6% 0.0% 15.4%
camp type?
% of Total 24% 4.3% 8.7% 0.0% 15.4%
onlysmallpart Count Ta 13a Ma Oa 31
Expectad Count 6.9 155 8.a A nao
% within To what extent 22.6% 41.9% 35.5% 0.0% 100.0%
are the following aspects
included in your CITILIT
program? - Opportunities
for paid employment
% within What is your 16.2% 12.5% 15.3% 0.0% 14.9%
camp type?
% of Total 4% 6.3% 53% 0.0% 14.8%
notapartofprogram Count 28a 65a 26a 1a 120
Expectad Count 26.5 60.0 3248 ] 1200
% within To what extent 23.3% 54.2% 21.7% 0.8% 100.0%
are the following aspects
included in your CITILIT
program? - Opportunities
for paid employment
% within What is your 60.59% 62.5% 456% 100.0% A7T.7%
camp type?
% of Total 13.5% M.3% 12.5% 0.5% 57T.7%
Total Count 45 104 57 1 208
Expected Count 46.0 104.0 7.0 1.0 208.0
% within To what extant 221% 50.0% 27.4% 0.5% 100.0%
are the following aspects
included in your CITILIT
program? - Opportunities
for paid employment
% within What is your 100.0% 100.0% 100.0% 100.0% 100.0%
camp type?
% of Total 221% A0.0% 27.4% 0.5% 100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other atthe .05 level.
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QUESTION 22
Do you hire a specifically designated staff person to direct your CIT/LIT program?
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Assessment and Evaluation
QUESTION 23

What tools/resources do you use to evaluate programs/campers outcomes?

Online Surveys

Observations

Paper-Pencil Surveys

Interviews/Focus Groups

Other

5%

) -

10 20 30

Online surveys * type of program:

31%

72%

70%

67%

80

*When compared to rental groups, residential and day camps had significantly more camps report using

online surveys for assessment and evaluation.

x(3) = 14.153, p = .003.

Chi-Square Tests

Asymptotic
Significance
YWalue df (2-sided)
FPearson Chi-Square 141539 3 003
Likelihood Ratio 18.007 K] .000

M ofWalid Cases 329

a.1 cells (12.6%) have expected count less than 5. The
minimum expected count is 4 63.
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Crosstab

What is your camp type?
residentialca dayandreside  rentalgroupon

daycampaonly mponly nt ly Taotal

What toolsiresources do Count 294 Via 38a 100 154
you use to evaluate
programsicamper Expected Count 36.0 744 38.9 47 154.0
outcomes? - Online % within What 18.8% 50.0% 24.7% 6.5% 100.0%
sunveys toolsiresources do you

use to evaluate

programs/camper

outcomes? - Online

sUveys

% within What is your IT.T7% 48.4% 45.8% 100.0% 46.8%

camp type?

% of Total B.8% 23.4% 11.6% 0% 46.8%

Online surveys  Count 48a 32a 45a Ob 1758

Expected Count 410 84 6 441 53 175.0

% within VWhat 27.4% 46.9% 257% 0.0% 100.0%

toolsiresources do you

use to evaluate

programs/camper

outcomes? - Online

sUveys

% within What is your 62.3% 51.6% 54.2% 0.0% 53.2%

camp type?

% of Total 14.6% 24.9% 13.7% 0.0% 53.2%
Total Count 77 159 83 10 329

Expected Count 770 159.0 83.0 10.0 329.0

% within VWhat 23.4% 48.3% 25.2% 3.0% 100.0%

toolsiresources do you

use to evaluate

programs/camper

outcomes? - Online

sUveys

% within What is your 100.0% 100.0% 100.0% 100.0% 100.0%

camp type?

% of Total 23.4% 48.3% 25.2% 0% 100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other atthe .05
level,

Paper-pencil surveys * type of program:
*When compared to residential only camps, day only camps had significantly more camps report using paper-
pencil surveys for assessment and evaluation.

X(3) =9.047, p = .029.
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Chi-Square Tests

Asymptotic

Significance

YWalue df (2-sided)
FPearson Chi-Square 90472 3 029
Likelihood Ratio 91445 K] 027

M ofWalid Cases 329

a.1 cells (12.6%) have expected count less than 5. The
minimum expected count is 4 95,

Crosstab

What is your camp type?

residentialca dayandreside  rentalgroupon
daycamponly mponly nt Iy Total

What toolsiresources do Count 48a GE 42a. b Ta b 166
you use to evaluate
programs/camper Expected Count 38.9 802 419 5.0 166.0
outcomes? - Paper- % within What 28.9% 41.6% 25.3% 4.2% 100.0%
pencil surveys tools/resources do you

use to evaluate

programsicamper

outcomes? - Paper-

pencil surveys

% within What is your 62.3% 43.4% 50.6% T0.0% 50.5%

camp type?

% of Total 14.6% 21.0% 12.8% 21% 50.5%

Paper-pencil surveys  Count 2%9a 90 Ha, b 3a. b 163

Expected Count 381 Ta8 411 5.0 163.0

% within What 17.8% 55.2% 25.2% 1.8% 100.0%

tools/resources do you

use o evaluate

programsicamper

outcomes? - Paper-

pencil surveys

% within What is your T TH 56.6% 49 4% 30.0% 49.5%

camp type?

% of Total 8.8% 27.4% 12.5% 0.9% 49.5%
Total Count 7T 159 83 10 329

Expected Count 77.0 159.0 83.0 10.0 329.0

% within What 23.4% 48.3% 25.2% 3.0% 100.0%

tools/resources do you

use o evaluate

programsicamper

outcomes? - Paper-

pencil surveys

% within What is your 100.0% 100.0% 100.0% 100.0% 100.0%

camp type?

% of Total 23.4% 48.3% 25.2% 3.0% 100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other at the .05 level.

Observation * type of program:

*When compared to rental groups, residential only camps had significantly more camps report using

observation for assessment and evaluation.

x(3) = 11.068, p = .011.
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Chi-Square Tests

Asymptotic

Significance
YWalue df (2-sided)
FPearson Chi-Square 11.0689 3 011
Likelihood Ratio 12.035 3 oo7
I ofvalid Cases 3249

a.1 cells (12.6%) have expected count less than 5. The
minimum expected count is 4.83.

Crosstab

What is your camp type?

residentialca dayandreside  rentalgroupon
daycamponly mponly nt Iy Total

What tools/resources do Count A7a. b G7b 46a, b 9a 169
you use to evaluate
programsicamper Expected Count 372 TE.8 401 4.8 159.0
outcomes? - Observation % within What 23.3% 421% 28.9% B.7% 100.0%

tools/resources do you

use to evaluate

programsicamper

outcomes? - Observation

% within What is your 48.1% 42.1% 55.4% 490.0% 48.3%

camp type?

% of Total 11.2% 20.4% 14.0% 2.7% 18.3%

Observation  Count 40a, b 92 37a. b Ta 170

Expected Count 398 822 429 5.2 170.0

% within VWhat 23.5% 54.1% 21.8% 0.6% 100.0%

tools/resources do you

use to evaluate

programsicamper

outcomes? - Observation

% within What is your 51.9% 57.9% 44 6% 10.0% 81.7%

camp type?

% of Total 12.2% 28.0% 11.2% 0.3% 81.7%
Total Count 77 159 K] 10 324

Expected Count 77.0 159.0 83.0 10.0 328.0

% within What 23.4% 48.3% 25.2% 3.0% 100.0%

toolsiresources do you

use to evaluate

programsicamper

outcomes? - Observation

% within What is your 100.0% 100.0% 100.0% 100.0% 100.0%

camp type?

% of Total 23.4% 48.3% 25.2% 3.0% 100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other at the

.05 level.
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QUESTION 24
Please rate the importance of assessment and evaluation to you and your camp processes.

50

46%

45
40
35
30
25
20
15
10

5

0

m Not at all important ~ m Slightly important  m Very important = Critical to our camp processes

QUESTION 25
Please tell us about the extent to which you engage in the following evaluation activities on a regular basis.

Formally Ask Campers What They Like/Dislike About Camp

90 81%
80

70
60
50
40
30
20
10

12%

0,

Done Regularly  Just started doing this Do this but not Don't do this, but Don't do this at all
regularly regularly have talked about it
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80
70
60
50
40
30
20
10

45
40
35
30
25
20
15
10

80
70
60
50
40
30
20
10

Formally Ask Parents What They Like/Dislike About Camp

76%

11%
7%
: ] - —
I —— —
Done Regularly  Just started doing this Do this but not Don't do this, but Don't do this at all
regularly regularly have talked about it

Measure Camper Outcomes

41%

19%
14% 15%
. . . .
Done Regularly  Just started doing this Do this but not Don't do this, but Don't do this at all
regularly regularly have talked about it

Systematically Observe Staff Interactions with Campers

67%

14%
8% i » 10%
(o]
Done Regularly  Just started doing this Do this but not Don't do this, but Don't do this at all
regularly regularly have talked about it

70



35
30
25
20
15
10

70
60
50
40
30
20
10

40
35
30
25
20
15
10

Use Outside Research During the Decision Making Process

30%
25% 25%
I 10% 10%
Done Regularly  Just started doing this Do this but not Don't do this, but Don't do this at all
regularly regularly have talked about it

Use Internal Research During the Decision Making Process

63%

18%
12%
m B -
I I
Done Regularly  Just started doing this Do this but not Don't do this, but Don't do this at all
regularly regularly have talked about it

Engage Frontline Staff in Designing Evaluation Effort
37%

20%
14%
10%
I
Done Regularly  Just started doing this Do this but not Don't do this, but Don't do this at all
regularly regularly have talked about it
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Engage Campers in Designing Evaluation Efforts

50 45%
45

40
35
30

25 20%

20 15% 16%
5%

15 .
]

10
Done Regularly  Just started doing this Do this but not Don't do this, but Don't do this at all
regularly regularly have talked about it

(6, ]

o

Formally ask parents what they liked/disliked * type of program:

*When compared to rental groups, residential and day camps had significantly more camps report regularly
ask parents what they liked/disliked about the program.

*When compared to residential and day camps, rental groups had significantly more camps report they don’t
ask parents what they liked/disliked about the program at all.

x(15) = 55.008, p < .001.

Chi-Square Tests

Asymptotic

Significance

YWalue df (2-sided)
Fearson Chi-Square 550087 16 .0on
Likelihood Ratio 39.153 15 001

[ ofValid Cases 329

a. 13 cells (54.2%) have expected countless than 5. The
minimum expected countis .21,
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Crosstab

daycamponly

What is your camp type?

residentialca dayandreside
mponly nt

rentalgroupon
I

¥

Taotal

Flease tell us about the
extent to which you
engade in the following
evaluation activities on a
regular basis. - Formally
ask parents aboutwhat
they liked/didn't like about
camp (i.e., surveys)

doneregularly

juststarted

dothisbutnotregularly

dontdothisbuthavetalkeda

boutit

dontcdothisatall

Total

Count

Expected Count

% within Flease tell us
about the extent to which
wou engage in the
following evaluation
activities on a regular
basis. - Formally ask
parents about what they
likedidicn't like about
camp (i.e., surveys)

%% within What is your
camp type?

% of Total
Count

Expected Count

% within Please tell us
about the extent to which
you engade in the
following evaluation
activities on a regular
basis. - Formally ask
parents about what they
likedididn't like about
camp (i.e., surveys)

% within What is your
camp type?

% of Total
Count

Expected Count

% within Please tell us
about the extent to which
wou engage in the
following evaluation
activities on a regular
basis. - Formally ask
parents about what they
liked/didn't like about
camp (i.e., surveys)

%% within What is your
camp type?

% of Total
Count

Expected Count

%% within Please tell us
about the extent to which
you engage in the
following evaluation
activities on a regular
basis. - Formally ask
parents about what they
liked/idicn't like about
camp (i.e., surveys)

% within What is your
camp type?

% of Total
Count

Expected Count

% within Please tell us
about the extent to which
you engade in the
following evaluation
activities on a regular
basis. - Formally ask
parents about what they
liked/ididn't like about
camp (i.e., surveys)

%% within What is your
camp type?

% of Total
Count

Expected Count

% within Please tell us
about the extent to which
you engage in the
following evaluation
activities on a regular
basis. - Formally ask
parents about what they
likedididn't like about
camp (i.e., Surveys)

% within What is your
camp type?

% of Total

Count

Expected Count

% within Please tell us
about the extent to which
you engage in the
following evaluation
activities on a regular
basis - Formally ask
parents about what they
likedididn't like about
camp (i.e., Surveys)

% within What is your
camp type?

% of Total

20a
20.8
22.5%

26.0%

6.1%
47a
43.1
25.5%

61.0%

14.3%
4a

3.7
25.0%

Ba
59
24.0%

Oa
1.9

Oa
1.6

0.0%
77
77.0
23.4%

100.0%

23 4%

39a 24a
43.0
43 8%

22.5
27.0%

24 5% 28.9%

11.9% 7.3%
92a 45a
58.9
50.0%

46.4
24 5%

57.9% S54.2%

28.0% 13.7%
Ta Sa
7.7 4.0
43.8% 31.3%

2.1% 1.5%
11a Ta
121 6.3

44.0% 28.0%

Ga Za
3.8 2.0
T5.0% 25.0%

4a Oa
3.4 1.8
S57.1% 0.0%

1.2% 0.0%
159 83
159.0 83.0
48.3% 25.2%

100.0% 100.0%

48 3% 25 2%

60

30.

0.

Ga
2.7
7%

0%

.B%

Ob
5.6
0%

0%

0%

Oa

0%

0%

0%
1a

0%

0%

3%

Oa

0%

0%

0%

3b

8%

0%

9%
10

10.0

3.

100.

3

0%

0%

0%

89
89.0
100.0%

27T 1%

27.1%
184
184.0
100.0%

55.9%

55.9%
16
16.0
100.0%

4 9%
25
250
100.0%

8.0

7.0

329
329.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other atthe .05 level.



Systematically observe staff-camper interactions * type of program:

*When compared to rental groups, residential and day camps had significantly more camps report they on a
regular basis systematically observe staff-camper interactions.

*When compared to day camps only, rental groups had significantly more camps report they don’t
systematically observe staff-camper interactions at all.

x(15) = 25.152, p = .048.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
FPearson Chi-Square 261527 15 043
Likelihood Ratio 29,652 14 014
M ofValid Cases 328

a. 12 cells (50.0%) have expected countless than 5. The
minimum expected countis .40.
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Crosstab

daycamponly

What is your camp type?

residentialca
mponly

dayandreside
nt

rentalgroupon

Iy

Total

Flease tell us about the
extent to which you
engadge in the following
evaluation activities on a
regular basis. -
Systematically observe
staff interactions with
campers (i.e., checklists)

doneregularly

juststarted

dothisbutnotregularly

dontdothisbuthavetalkeda

boutit

dontdothisatall

Total

Count

Expected Count

%% within Flease tell us
about the extent to which
you engadge in the
following evaluation
activities on a regular
basis. - Systematically
observe staff interactions
with campers (i.e.,
checklists)

%6 within What is your
camp type?

% of Total
Zount

Expected Count

% within Please tell us
about the extent to which
you engage in the
following evaluation
activities on a regular
basis. - Systematically
observe staff interactions
with campers (i.e.,
checklists)

26 within What is your
camp type?

% of Total
Count

Expected Count

% within Please tell us
about the extent to which
you engage in the
following evaluation
activities on a regular
basis. - Systematically
observe staffinteractions
with campers (i.e.,
checklists)

26 within What is your
camp type?

%% of Total
Count

Expected Count

%% within Flease tell us
about the extent to which
you engage in the
following evaluation
activities on a regular
basis. - Systematically
observe staff interactions
with campers (i.e_
checklists)

%6 within What is your
camp type?

%% of Total
Count

Expected Count

%% within Please tell us
about the extent to which
you engade in the
following evaluation
activities on a regular
basis. - Systematically
observe staff interactions
with campers (i.e.,
checklists)

2% within What is your
camp type?

% of Total
Count

Expected Count

% within Please tell us
about the extent to which
you engage in the
following evaluation
activities on a regular
basis. - Systematically
observe staffinteractions
with campers (i.e.,
checklists)

%% within What is your
camp type?

% of Total

Count

Expected Count

% within Please tell us
about the extent to which
you engage in the
following evaluation
activities on a regular
basis. - Systematically
observe staffinteractions
with campers (i.e.,
checklists)

26 within What is your
camp type?

% of Total

20a
20.8
22.5%

26.0%

5.1%
44a
37.7
27.3%

S57.1%

13.4%
3a
4.4
15.8%

Sa
8.0
23.5%

10.4%

Za
3.0
15.4%

Da
3.0

0.0%
7T
77.0
23.4%

100.0%

23 4%

39a
43.0
43 8%

24 5%

11.9%
T8a
TT.8
48 4%

49.1%

23.7%
10a
9.2
52.6%

3.0%
16a
16.4
47 .1 %

10.1%

4.89%
Sa
6.3
69.2%

5.7%

2.7%
Ta. b
6.3
53.8%

4.4%

2.1%
159
159.0
45.3%

100.0%

48 3%

24a
22.5
27.0%

28.9%

7.3%
3%9a
40.6
24 2%

47.0%

Ga
4.8
31.6%

Sa
8.6
23.5%

Za
3.3

0.6%
4a. b
3.3
30.8%

4.8%

1.2%
83
83.0
25.2%

100.0%

25 2%

60

20

15,

20.

Ga
2.7
7%

0%

8%

Ob
4.9
0%

0%

0%

Oa

0%

0%

0%
2a
1.0

9%

0%

6%

Oa

0%

0%

0%

2b

4%

0%

LB %

10

10.0

3.

100,

3

0%

0%

0%

29
89.0
100.0%

27 1%

27.1%
161
161.0
100.0%

48.9%

48.9%
19
19.0
100.0%

5.8%
24

340
100.0%

10.3%

10.3%
13
13.0
100.0%

4.0%
13
13.0
100.0%

4.0%
329
329.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other atthe .05 level.



Use internal research for decision making * type of program:

*When compared to residential only camps, residential/day camps had significantly more camps report they
just started using internal research for decision making.

*When compared to residential and day camps, rental groups had significantly more camps report they don’t
use internal research for decision making at all.

x(15) = 37.007, p = .001.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
FPearson Chi-Square 37.007® 15 om
Likelihood Ratio 29,897 14 12
M ofValid Cases 328

a. 12 cells (50.0%) have expected countless than 5. The
minimum expected countis .24,
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Crosstab

daycamponly

Whatis your camp type?

residentialca
mponly

dayandreside
nt

rentalgroupon
Iy

Total

Flease tell us about the
extent to which you
engadge in the following
evaluation activities on a
regular basis. - Lise
internal evaluation
resulis during the
decision making process

doneregularly

juststarted

dothisbutnotregularly

dontdothisbuthavetalkeda

boutit

dontdothisatall

Total

Sount

Expected Count

%% within Flease tell us
about the extent to which
you endage in the
following evaluation
activities on a regular
basis. - Use internal
evaluation results during
the decision making
process

%6 within What is your
camp type?

% of Total
Zount

Expected Count

% within Please tell us
about the extent to which
you endgage inthe
following evaluation
activities on a regular
basis. - Use internal
evaluation results during
the decision making
process

26 within What is your
camp type?

% of Total
Count

Expected Count

% within Flease tell us
aboutthe extent to which
you engage in the
following evaluation
activities on a regular
basis - Use internal
evaluation results during
the decision making
process

26 within What is your
camp type?

%% of Total
Count

Expected Count

%% within Flease tell us
aboutthe extent to which
you engage in the
following evaluation
activities on a regular
basis. - Use internal
evaluation results during
the decision making
process

%6 within What is your
camp type?

%% of Total
Count

Expected Count

%% within Please tell us
about the extent to which
you endage inthe
following evaluation
activities on a regular
basis. - Use internal
evaluation results during
the decision making
process

2% within What is your
camp type?

% of Total
Zount

Expected Count

% within Please tell us
about the extent to which
you engage inthe
Tollowing evaluation
activities on a regular
basis. - Use internal
evaluation results during
the decision making
process

%% within What is your
camp type?

% of Total

Count

Expected Count

% within Please tell us
about the extent to which
you engage inthe
Tollowing evaluation
activities on a regular
basis - Use internal
evaluation results during
the decision making
process

26 within What is your
camp type?

% of Total

20a
20.8
22.5%

26.0%

6.1%
3%9a
35.8
25 5%

S50.6%

11.9%
d4a. b
7.0
13.3%

1.2%
12a
9.6
29.3%

15 6%

3.6%
1a
1.9
12.5%

1.3%

0.3%
1a
1.9
12.5%

1.3%

0.3%
7
TT.0
23.4%

100.0%

23 4%

39a
43.0
43 8%

24 5%

11.9%
T7¥a
73.8
50.3%

48.4%

23.4%
11
14.5
36.7%

3.3%
22a
19.8
53.7%

Ga
3.9
75.0%

4a
3.8
50.0%

1.2%
159
159.0
45.3%

100.0%

48 3%

24a
22.5
27.0%

28.9%

7.3%
36a
38.6
23 5%

43.4%

10.9%
15a
7.6
50.0%

181%

4 6%
Ga
10.3
14 6%

1a
2.0

1a
2.0

83
83.0
25.2%

100.0%

25 2%

Ga
2.7
6.7%

60.0%

1a
4.7

0.3%
Da. b

0.0%

0.0%

0.0%
1a
1.2
2.4%

10.0%

Oa

2b

25.0%

20.0%

10
10.0
3.0%

100.0%

3.0%

=1z}
89.0
100.0%

271 %

27.1%
153
153.0
100.0%

46.5%

46.5%
30
30.0
100.0%

9.1 %
41
41.0
100.0%

12.5%

12.5%

8.0
100.0%

8.0
100.0%

328
329.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other at the .05 level.



Engage front-line staff in designing evaluation efforts * camp affiliation:
*When compared to independent for profit camps, agency camps had significantly more camps report they
engage front-line staff in designing evaluation efforts but not regularly.

x(25) = 43.059, p = .014.

Chi-Square Tests

Asymptotic
Significance

Walue df (2-zided)
Pearson Chi-Square 43.055% 25 014
Likelihood Ratio 48.061 25 o4
M ofValid Cases 330

a.16 cells (44.4%) have expected countless than 5. The
minimum expected countis 93,
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Crosstab

independentn
onprofit

What best describes your camp organization?

agency

relig

medical

indepforprofit

gov

Total

Flease tell us about the
extent to which you
engage in the following
evaluation activities on a
regular basis. - Engage
frontline staff in designing
evaluation efforts

doneregularly

juststarted

dothisbutnotregularly

dontdothisbuthavetalkeda

boutit

dontdothisatall

Total

Count

Expected Count

% within Please tell us
aboutthe extent to which
you engage in the
following evaluation
activities on a regular
basis. - Engage frontline
staffin designing
evaluation efforts

% within VWhat best
describes your camp
organization?

% of Total
Count

Expected Count

% within Please tell us
about the extent to which
you engage in the
following evaluation
activities on a regular
basis. - Engage frontline
staffin designing
evaluation efforts

% within VWhat best
describes your camp
organization?

% of Total
Count

Expected Count

% within Please tell us
about the extent to which
you engage in the
following evaluation
activities on a regular
basis. - Engage frontline
staffin designing
evaluation efforts

% within VWhat best
describes your camp
organization?

% of Total
Count

Expected Count

% within Please tell us
about the extent to which
you engage in the
following evaluation
activities on a regular
basis. - Engage frontline
staffin designing
evaluation efforts

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Please tell us
about the extent to which
you engage in the
following evaluation
activities on a regular
basis. - Engage frontline
staffin designing
evaluation efforts

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Please tell us
about the extent to which
you engage in the
following evaluation
activities on a regular
basis. - Engage frontline
staffin designing
evaluation efforts

% within What best
describes your camp
organization?

% of Total

Count

Expected Count

% within Please tell us
aboutthe extent to which
you engage in the
following evaluation
activities on a regular
basis. - Engage frontline

staffin designing
evaluation efforts

% within VWhat best
describes your camp
organization?

% of Total

39a
38.6
42 9%

27 .9%

11.8%
29a
36.9
33.3%

20.7%

8.8%
24a
14.4
70.6%

17.1%

T.3%
21a. b

19.9
44 7%

15.0%

6.4%
11a
9.8
47 8%

3.3%
16a
20.4
33.3%

11.4%

4.8%

140
140.0
42 4%

100.0%

42 4%

10a
14.6
11.0%

18.9%

3.0%
12a
14.0
13.8%

22.6%

3.6%
2a
5.5
5.9%

0.6%
13p
7.5
27 7%

24 5%

3.9%
Sa
3.7
21.7%

1.5%
11a
7.7
22.9%

20.8%

3.3%
a3
53.0
16.1%

100.0%

16.1%

13a
10.2
14 3%

351%

3.9%
11a
Q.8
12.6%

29.7%

3.3%
Oa
3.8
0.0%

0.0%
Ga. b
5.3
12.8%

1a
2.6

Ba
5.4

1.8%
37
37.0
11.2%

100.0%

11.2%

4a
4.1
4 4%

26.7%

3a
4.0

20.0%

2a
1.5

0.6%
Za. b
21

1a
1.0

3a
2.2

20.0%

0.9%

15
15.0
4 5%

100.0%

4 5%

21a
19.6
231%

29.6%

6.4%
27a
18.7
31.0%

38.0%

8.2%
Sa

7.3
14.7%

1.5%
da
10.1
8.5%

1.2%
2a
4.9
8.7%

0.6%
12a
10.3
250%

16.9%

3.6%
71
71.0
21.5%

100.0%

21.5%

4a
3.9
4 4%

Sa
3.7

1a
1.4

0.3%
la. b
2.0

3a
1.0

Oa
2.0

0.0%

14
14.0
4. 2%

100.0%

4 2%

a1
91.0
100.0%

27 6%

27 6%
ar

ar.0
100.0%

26.4%

26.4%
34

34.0
100.0%

10.3%

10.3%
47

47.0
100.0%

14.2%

14.2%
23

23.0
100.0%

T.0%
48

48.0
100.0%

14.5%

14.5%
330
330.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What best describes your camp organization? categories whose column proportions do not differ significantly frormm each other atthe .05

lewvel.



QUESTION 26
Which THREE of the following best supports to your camp's evaluation efforts?

ACA resources and training opportunities _ 28%
We do not engage in evaluation I 1%
Knowing how to use the results _ 43%
Dealing with negative results _ 19%
Time to collect/analyze data _ 36%
Buy in from front-line staff _ 24%
Buy in from administrators _ 24%
Money for tools or consultation - 1%
Time to design evals _ 19%
A supportive organizational culture — 56%
Knowing how to conduct evals _ 40%

0 10 20 30 40 50 60

QUESTION 27
Which of the following are the THREE biggest challenges to your camp's evaluation efforts?

ACA resources and training opportunities . 3%

We do not engage in evaluation [ 2%

Knowing how to use the results _ 39%
Dealing with negative results [ 28%
Time to collect/analyze data [ e6%
Buy in from front-line staff _ 24%
Buy in from administrators [N 9%
Money for tools or consultation [N 22%
Time to design evals [ 49%
A supportive organizational culture - 8%

Knowing how to conduct evals _ 24%

0 10 20 30 40 50 60 70
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Business Operations

QUESTION 28
What is your camp organization's fiscal year?
60
52%
50
40
30
24%
20
0,
11% 13%
) . .
0
January 1 - December 31 July 1 -June 30 October 1 - Sept 30 Other

Fiscal year * type of program:
*When compared residential only camps, day camps only had significantly more camps report their fiscal year
is July 1 to June 30.
x(12) = 22.236, p = .035.
Chi-Square Tests

Asymptotic

Significance

Yalue df (2-zided)
Fearson Chi-Square 22,2369 12 035
Likelihood Ratio 22.744 12 030

[ ofvalid Cases 329

a. 5 cells (25.0%) have expected count less than &. The
minimum expected countis 82
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Crosstab

Whatis your camp type?

residentialca dayandreside  rentalgroupon
daycamponly mpanly nt Iy Total
Whatis your camp Count 21a 40a 243 fia 91
organization's fiscal year?
Expected Count 21.3 440 230 2.4 91.0
% within What is your 231% 44.0% 26.4% 6.6% 100.0%
camp arganization's
fiscal year?
% within What is your 27.3% 25.2% 28.9% 60.0% 27.7%
camp type?
% of Total 6.4% 12.2% 7.3% 1.8% 27.7%
jantodec Count 27a G5a 28a 3a 123
Expected Count 28.8 794 31.0 37 1230
% within What is your 22.0% 52.8% 22.8% 2.4% 100.0%
camp organization's
fiscal year?
% within What is your 351% 40.9% 337% 30.0% A7.4%
camp type?
% of Total 8.2% 19.8% 8.5% 0.9% 37.4%
julytojune  Count 13a Gb Ba, b Oa, b 27
Expected Count 6.3 13.0 6.8 8 27.0
% within What is your 48.1% 222% 29.6% 0.0% 100.0%
camp organization's
fiscal year?
% within What is your 16.9% 3.8% 9.6% 0.0% 8.2%
camp type?
% of Total 4.0% 1.8% 2.4% 0.0% 8.2%
octtosept Count Ba 3a 17a 1a a7
Expected Count 133 275 14.4 1.7 7.0
% within What is your 14.0% 54.4% 29.8% 1.8% 100.0%
camp organization's
fiscal year?
% within What is your 10.4% 18.5% 20.5% 10.0% 17.3%
camp type?
% of Total 2.4% 9.4% 52% 0.3% 17.3%
other Count Ba 17a Ga Oa N
Expected Count 7.3 15.0 7.8 R 3.0
% within What is your 25.8% 54 8% 19.4% 0.0% 100.0%
camp organization's
fiscal year?
% within What is your 10.4% 10.7% 7.2% 0.0% 9.4%
camp type?
% of Total 2.4% 5.2% 1.8% 0.0% 9.4%
Total Count 7T 154 283 10 328
Expected Count 7.0 158.0 a33.0 100 3280
% within What is your 23.4% 48.3% 25.2% 3.0% 100.0%
camp organization's
fiscal year?
% within What is your 100.0% 100.0% 100.0% 100.0% 100.0%
camp type?
% of Total 23.4% 48.3% 262% 3.0% 100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column propartions do not differ significantly from each other at

the .05 lavel.
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Fiscal year * camp affiliation:

*When compared to independent not-for-profit and for-profit camps, government camps had significantly
more camps report their fiscal year is July to June.

*When compared independent not-for-profit camps, agency and independent for profit camps had
significantly more camps report their fiscal year is October to September.

X(20) = 68.920, p < .001.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
FPearson Chi-Square f8.0209 20 .0on
Likelihood Ratio f5.758 20 oo
M ofValid Cases 330

a.12 cells (40.0%) have expected countless than 5. The
minimum expected countis 1.15.
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Crosstab

What best describes your camp organization?
independentn

onprofit agency relig medical indepforprofit gov Total
Whatis your camp Count 41a 9a 13a 43 20a 43 91
organization's fiscal year?
Expected Count 386 146 10.2 4.1 19.6 349 91.0
% within What is your 451% 9.9% 14.3% 4.4% 22.0% 4.4% 100.0%
camp organization's
fiscal year?
% within What best 259.3% 17.0% 35.1% 26.7% 28.2% 28.6% 27.6%
describes your camp
organization?
% of Total 12.4% 2.7% 3.9% 1.2% 6.1% 1.2% 27.6%
jantodec Count A8a 16a 15a Ba 26a 2a 123
Expected Count 52.2 188 138 5.6 26.5 52 1230
% within What is your 47.2% 13.0% 12.2% 4.9% 21.1% 1.6% 100.0%
camp organization's
fiscal year?
% within What bhest 41 4% 30.2% 40.5% 40.0% 36.6% 14.3% IT.3%
describes your camp
arganization?
% of Total 17.6% 4.8% 4.6% 1.8% 7.9% 0.6% 37.3%
julytojune  Count Ya, b b, ¢ 3a.b, e Oa, b, e Oa Be 27
Expected Count 11.5 43 30 1.2 58 11 27.0
% within What is your 33.3% 33.3% 11.1% 0.0% 0.0% 22.2% 100.0%
camp organization's
fiscal year?
% within What bhest 6.4% 17.0% B.1% 0.0% 0.0% 42.9% 8.2%
describes your camp
arganization?
% of Total 2.7% 2.7% 0.9% 0.0% 0.0% 1.8% 3.2%
octtosept  Count 16a 17 3a.b Ta. b b Oa, b 58
Expected Count 246 9.3 6.5 2.6 125 25 58.0
% within What is your 27.6% 28.3% 5.2% 1.7% 36.2% 0.0% 100.0%
camp organization's
fiscal year?
% within What hest 11.4% 321% B1% 6.7% 20.6% 0.0% 17.6%
describes your camp
organization?
% of Total 4.8% 5.2% 0.9% 0.3% 6.4% 0.0% 17.6%
other Count 16a 2a 3a 4a 4a 2a x|
Expected Count 13.2 5.0 35 1.4 6.7 1.3 nao
% within What is your 51.6% 6.5% 9.7% 12.9% 12.5% 6.5% 100.0%
camp organization's
fiscal year?
% within What hest 11.4% 38% B1% 26.7% 5.6% 14.3% 9.4%
describes your camp
organization?
% of Total 4.8% 0.6% 0.9% 1.2% 1.2% 0.6% 9.4%
Total Count 140 53 ki 15 71 14 330
Expected Count 140.0 53.0 arao 15.0 71.0 14.0 3300
% within What is your 42.4% 16.1% 11.2% 4.5% 21.5% 4.2% 100.0%
camp organization's
fiscal year?
% within What hest 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
describes your camp
organization?
% of Total 47.4% 16.1% 11.2% 45% 21.5% 4.2% 100.0%

Each subscript letter denotes a subset of What hest describes your camp organization? categories whose column proportions do not differ significantly from each

other atthe .05 level
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QUESTION 29
Describe your camp's efforts to generate additional revenue over the last two years:

Rent to Outside Groups
40 37%
35
30 27%
25
50 19% 19%

15

10 8%

; I
0

Significantly more of a Somewhat more ofa A priority, but no Somewhat less ofa  Not at all a priority
priority priority more or less than past priority

Add New Programs
35 33%

30 27%
25 24%

20

15

10

11%
8%
5 -
0
Significantly more of a Somewhat more ofa A priority, but no Somewhat less of a  Not at all a priority
priority priority more or less than past priority
Increase Prices

35 32%
30 27%
25
20

17%

15%

15
: .

Significantly more of a Somewhat more ofa A priority, but no Somewhat less of a  Not at all a priority
priority priority more or less than past priority

9%

(6, ]

o
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40
35
30
25
20
15
10

o

60

50

40

30

20

10

45
40
35
30
25
20
15
10

o un

22%

30%

Decrease Expenses

36%

Significantly more of a Somewhat more ofa A priority, but no

priority

55%

priority

20%

more or less than past

Increase Enrollment

17%

Significantly more of a Somewhat more ofa A priority, but no

priority

39%

priority

more or less than past

8%

Somewhat less of a
priority

3%
]

Somewhat less of a
priority

Increase Donations or Grants

22%

12%

Significantly more of a Somewhat more of a A priority, but no

priority

priority

more or less than past

86

4%
T

Somewhat less of a
priority

5%

Not at all a priority

6%
]

Not at all a priority

23%

Not at all a priority



30

25

20

15

10

(6]

40
35
30
25
20
15
10

o

45
40
35
30
25
20
15
10

o unm

16%

Significantly more of a Somewhat more of a

priority

38%

Significantly more of a Somewhat more of a

priority

15%

Significantly more of a Somewhat more of a

priority

Partner with Other Organizations

23%

22%

priority

A priority, but no
more or less than past

13%

Somewhat less of a
priority

Improve Marketing Efforts

33%

priority

19%

priority

19%

A priority, but no
more or less than past

Add Capacity

15%

A priority, but no
more or less than past

87

4%
]

Somewhat less of a
priority

10%

Somewhat less of a
priority

26%

Not at all a priority

6%

Not at all a priority

41%

Not at all a priority



Extend Our Seasons

50 46%
45
40
35
30

25
20 17% 18%

15
10 7%
- 1R

Significantly more of a Somewhat more ofa A priority, but no Somewhat less of a  Not at all a priority
priority priority more or less than past priority

12%

(6]

Increase enrollment * type of program:
*When compared rental groups, residential and day camps had significantly more camps report it was a
priority to increase enrollment to generate revenue.

x(15) = 31.809, p = .007.

Chi-Square Tests

Asymptotic

Significance

YWalue df (2-sided)
FPearson Chi-Square 31.8099 16 007
Likelihood Ratio 39.616 15 001

M ofWalid Cases 329

a.11 cells (45.8%) have expected countless than 5. The
minimum expected countis .18.
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Crosstab

Whatis your camp type?

residentialca

dayandreside

rentalgroupon

daycamponly mponly nt Iy Total
Describe your camp's Count 21a 44a 24a.b Th =)
efforts to
generate additional Expected Count 225 46.4 24.2 2.4 96.0
revenue over the last two % within Describe your 21.9% 45 8% 25.0% T.3% 100.0%
years: - Increase camp's efforts to
enrollment generate additional
revenue over the last two
years: - Increase
enrollment
% within What is your 27.3% 27T7% 28.9% T0.0% 29.2%
camp type?
% of Total 6.4% 13.4% 7.3% 21% 29.2%
sigmoreapriority Count 36a, b 51hb. & 42a Oc 129
Expected Count 30.2 62.3 325 3.9 129.0
% within Describe your 27.9% 39.5% 32.6% 0.0% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Increase
enrollment
% within What is your 46.8% 321% 50.6% 0.0% 39.2%
camp type?
% of Total 10.9% 15.5% 12.8% 0.0% 39.2%
somewhatmoreapriority Count Ta 27a 9a 3a 48
Expected Count 10.8 22.2 11.6 1.4 46.0
% within Describe your 15.2% 58.7% 19.6% 6.5% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Increase
enrollment
% within What is your 9.1% 17.0% 10.8% 30.0% 14.0%
camp type?
% of Total 21% 8.2% 2.7% 0.9% 14.0%
aprioritybutnomoreoriess Count Ya 22a 8a Oa 39
Expected Count 91 18.8 9.8 1.2 39.0
% within Describe your 23.1% 56.4% 20.5% 0.0% 100.0%
camp’s efforts to
generate additional
revenue over the last two
years: - Increase
enroliment
% within What is your 11.7% 13.8% 9.6% 0.0% 11.9%
camp type?
% of Total 2.7% 6.7% 2.4% 0.0% 11.9%
somewhatlessapriority Count 1a Aa Oa Oa G
Expected Count 1.4 2.9 1.5 2 6.0
% within Describe your 16.7% 83.3% 0.0% 0.0% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Increase
enrollment
% within What is your 1.3% 31% 0.0% 0.0% 1.8%
camp type?
% of Total 0.3% 1.5% 0.0% 0.0% 1.8%
notatallapriority Count 3a 10a Oa Oa 13
Expected Count 3.0 6.3 3.3 4 13.0
% within Describe your 23.1% 76.9% 0.0% 0.0% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Increase
enrollment
% within What is your 3.9% 6.3% 0.0% 0.0% 4.0%
camp type?
% of Total 0.9% 3.0% 0.0% 0.0% 4.0%
Total Count 77 159 83 10 3289
Expected Count T7.0 159.0 83.0 10.0 320.0
% within Describe your 23.4% 48.3% 25.2% 3.0% 100.0%
camp’s efforts to
generate additional
revenue over the last two
years: - Increase
enroliment
% within What is your 100.0% 100.0% 100.0% 100.0% 100.0%
camp type?
% of Total 23.4% 48.3% 25.2% 3.0% 100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose

column proportions do not differ significantly from each other at the .05 level.



Decrease expenses * type of program:
*When compared residential camps, day camps had significantly more camps report it was a priority to
decrease expenses in order to generate revenue.

x(15) = 31.290, p = .008.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
FPearson Chi-Square 31.200® 15 003
Likelihood Ratio 36,881 14 o2
M ofValid Cases 328

a. 10 cells (41.7%) have expected countless than 5. The
minimum expected countis .33
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Crosstab

What is your camp type?

residentialca

dayandreside

rentalgroupon

daycamponly mponly nt Iy Total
Describe your camp's Count 24a, b 44nb 24a. b Ta 99
efforts to
generate additional Expected Count 23.2 47.8 250 3.0 99.0
revenue over the last two % within Describe your 24.2% 44 4% 24 2% 7.1 % 100.0%
years: - Decrease camp's efforts to
EXpPENSES generate additional
revenue over the last two
years: - Decrease
EXpenses
% within What is your 31.2% 27 7% 28.9% 70.0% 30.1%
camp type?
% of Total 7.3% 13.4% T.3% 21% 301%
sigmoreapriority Count 19a 156 16a, b la. b 51
Expected Count 11.9 246 12.8 1.6 51.0
% within Describe your 3A7.3% 20.4% 31.4% 2.0% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Decrease
EXpenses
% within What is your 24.7% 9.4% 19.3% 10.0% 15.5%
camp type?
% of Total 5.8% 4.6% 4.9% 0.3% 15.5%
somewhatmoreapriority Count 13a 34a 22a Oa 5]
Expected Count 16.1 333 17.4 21 69.0
% within Describe your 18.8% 49.3% 31.9% 0.0% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Decrease
EXpenses
% within What is your 16.9% 21.4% 26.5% 0.0% 21.0%
camp type?
% of Total 4.0% 10.3% 6.7% 0.0% 21.0%
aprioritybutnomoreorless Count 15a 45a 20a 1a a1
Expected Count 19.0 391 20.4 2.5 81.0
% within Describe your 18.5% 55.6% 24.7% 1.2% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Decrease
EXpenses
% within What is your 19.5% 28.3% 24.1% 10.0% 24 6%
camp type?
% of Total 4.6% 13.7% 6.1% 0.3% 24 6%
somewhatlessapriority Count 43 12a 1a 1a 18
Expected Count 4.2 a.7 4.5 A 18.0
% within Describe your 22.2% 66.7% 5.6% 5.6% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Decrease
EXPENSEes
% within What is your 5.2% 7.5% 1.2% 10.0% 5.5%
camp type?
% of Total 1.2% 3.6% 0.3% 0.3% 5.5%
notatallapriority Count 2a Sa Oa Oa 11
Expected Count 26 5.3 2.8 3 11.0
% within Describe your 18.2% 81.8% 0.0% 0.0% 100.0%
camp's effords to
generate additional
revenue over the last two
years: - Decrease
EXpEenses
% within What is your 2.6% 5.7% 0.0% 0.0% 3.3%
camp type?
% of Total 0.6% 2.7% 0.0% 0.0% 3.3%
Total Count 7T 159 a3 10 329
Expected Count 77.0 159.0 83.0 10.0 328.0
% within Describe your 23.4% 48.3% 25.2% 3.0% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Decrease
EXpenses
% within What is your 100.0% 100.0% 100.0% 100.0% 100.0%
camp type?
% of Total 23.4% 48.3% 25.2% 3.0% 100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose

column proportions do not differ significantly from each other atthe .05 level.



Increase prices * camp affiliation:
*When compared to independent for profit, agency and religious-affiliated camps, medical not-for-profits had

significantly more camps report it was not at all a priority to increase prices.

X(25) = 45.488, p = .007.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
FPearson Chi-Square 45 4789 26 007
Likelihood Ratio 52.568 25 001
I ofvalid Cases 330

a. 17 cells (47.2%) have expected count less than 5. The
minimum expected count is .89,
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Crosstab

independentn

What best describes your camp organization?

onprofit agency relig medical indepforprofit gov Total
Describe your camp's Count 445 12a 13a 4a 22a 4a a8
efforts to
generate additional Expected Count 420 159 111 4.5 21.3 4.2 949.0
revenue over the last two % within Describe your 44.4% 121% 13.1% 4.0% 22.2% 4.0% 100.0%
years: - Increase prices camp's efforts to
generate additional
revenue over the last two
years: - Increase prices
% within What best 31.4% 22.6% 351% 26.7% 31.0% 28.6% 30.0%
describes your camp
arganization?
% of Total 13.3% 3.6% 3.9% 1.2% 5.7% 1.2% 30.0%
sigmoreapriority Count 14a 8a 2a 3a Sa Oa 36
Expected Count 15.3 5.8 4.0 1.6 77 1.5 36.0
% within Describe your 38.9% 22.2% 5.6% 8.3% 25.0% 0.0% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Increase prices
% within What best 10.0% 15.1% 5.4% 20.0% 12.7% 0.0% 10.9%
describes your camp
arganization?
% of Total 4.2% 2.4% 0.6% 0.9% 2.7% 0.0% 10.8%
somewhatmoreapriority Count 28a 11a Sa 2a 18a Sa 73
Expected Count 3.0 1.7 8.2 33 18.7 31 730
% within Describe your 38.4% 15.1% 12.3% 2.7% 24.7% 6.8% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Increase prices
% within What best 20.0% 20.8% 24 3% 13.3% 25.4% 357% 221%
describes your camp
arganization?
% of Total 8.5% 3.3% 2.7% 0.6% 5.5% 1.5% 221%
aprioritybutnomoreoriess Count 21a 14a 10a Oa 17a Oa G2
Expected Count 26.3 10.0 7.0 2.8 13.3 2.6 62.0
% within Describe your 33.9% 22.6% 16.1% 0.0% 27.4% 0.0% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Increase prices
% within What best 15.0% 26.4% 27.0% 0.0% 23.9% 0.0% 18.8%
describes your camp
organization?
% of Total 6.4% 4.2% 3.0% 0.0% 5.2% 0.0% 18.8%
somewhatlessapriority Count 11a 4a 1a Oa 43 1a 21
Expected Count 8.9 3.4 2.4 1.0 4.5 .9 21.0
% within Describe your 52.4% 19.0% 4.8% 0.0% 19.0% 4.8% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Increase prices
% within What best T.9% 7.5% 2.7% 0.0% 5.6% T7.1% G.4%
describes your camp
organization?
% of Total 3.3% 1.2% 0.3% 0.0% 1.2% 0.3% 6.4%
notatallapriority Count 22a, b, e, d de, d, e Zb, d, & Ga 1e da, b, e, d 39
Expected Count 16.5 6.3 4.4 1.8 8.4 1.7 349.0
% within Describe your 56.4% 10.3% 5.1% 15.4% 2.6% 10.3% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Increase prices
% within What best 15.7% 7.5% 5.4% 40.0% 1.4% 28.6% 11.8%
describes your camp
organization?
% of Total 6.7% 1.2% 0.6% 1.8% 0.3% 1.2% 11.8%
Total Count 140 53 ar 15 71 14 330
Expected Count 140.0 53.0 3r.ao 15.0 71.0 14.0 330.0
% within Describe your 42.4% 16.1% 11.2% 4.5% 21.5% 4.2% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Increase prices
% within What best 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
describes your camp
arganization?
% of Total 42.4% 16.1% 11.2% 4.5% 21.5% 4.2% 100.0%

Each subscript letter denotes a subset of What best describes your camp organization? categories whose column proportions do not differ significantly from each other atthe 05

level.



Add new programs * type of program:

*When compared to residential camp only, residential/day camps had significantly more camps report it was a
priority to add new programs.

x(15) = 29.095, p = .016.

Chi-Square Tests

Asymptotic
Significance

Walue df (2-zided)
Pearson Chi-Square 29.0959 14 018
Likelihood Ratio 30844 15 .aog
M ofValid Cases 328

a. 8 cells (33.3%) have expected count less than &. The
minimum expected countis .52,
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Crosstab

Whatis your camp type?

residentialca

dayandreside

rentalgroupon

daycamponly mponly nt Iy Total
Describe your camp's Count 22a, b 44n 24a. b Ta a7
efforts to
generate additional Expected Count 227 45.9 245 249 a97.0
revenue over the last two % within Describe your 22.7% 45 4% 24 7% T.2% 100.0%
years: - Add camp's efforts to
new programs generate additional
revenue over the last two
years: - Add
new programs
% within VWhat is your 28.6% 27.7% 28.9% 70.0% 28.5%
camp type?
% of Total 6.7% 13.4% T7.3% 21% 20.5%
sigmoreapriority Count 17a. b 18b 21a Oa. b h6
Expected Count 131 271 141 1.7 56.0
9% within Describe your 30.4% 321% 3A7.5% 0.0% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Add
new programs
% within What is your 221% 11.3% 25.3% 0.0% 17.0%
camp type?
% of Total 5.2% 5.5% 6.4% 0.0% 17.0%
somewhatmoreapriority Count 22a 34a 19a 2a i7
Expected Count 18.0 3r.2 19.4 2.3 Tr.0
% within Describe your 28.6% 44.2% 24 7% 2.6% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Add
new programs
% within What is your 28.6% 21.4% 22.89% 20.0% 23.4%
camp type?
% of Total 6.7% 10.3% 5.8% 0.6% 23.4%
aprioritybutnomaoreorless Count 11a 32a 12a 1a 56
Expected Count 131 271 141 1.7 56.0
% within Describe your 19.6% A7.1% 21.4% 1.8% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Add
new programs
% within What is your 14.3% 201% 14.5% 10.0% 17.0%
camp type?
9% of Total 3.3% 9.7% 3.6% 0.3% 17.0%
somewhatlessapriority Count 3a 11a 3a Oa 17
Expected Count 4.0 8.2 4.3 R 17.0
% within Describe your 17.6% 64.7% 17.6% 0.0% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Add
new programs
% within What is your 3.9% 6.9% 3.6% 0.0% 5.2%
camp type?
% of Total 0.9% 3.3% 0.9% 0.0% 5.2%
notatallapriority Count 2a 20a da Oa 26
Expected Count 6.1 126 6.6 R:] 26.0
% within Describe your T.7% 76.9% 15.4% 0.0% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Add
new programs
9% within What is your 2.6% 12.6% 4.8% 0.0% T.9%
camp type?
% of Total 0.6% 6.1% 1.2% 0.0% T.9%
Total Count 7 159 83 10 329
Expected Count 77.0 159.0 83.0 10.0 329.0
% within Describe your 23.4% 48.3% 252% 3.0% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Add
new programs
9 within What is your 100.0% 100.0% 100.0% 100.0% 100.0%
camp type?
% of Total 23.4% 48.3% 25.2% 3.0% 100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose

column proportions do not differ significantly from each other at the .05 level.



Rent to outside groups * type of program:

*When compared to day only camps, residential/day camps had significantly more camps report it was a
priority to rent to outside groups to generate revenue.

*When compared to day only camps, residential/day camps had significantly more camps report it was
somewhat less of a priority to rent to outside groups to generate revenue.

*When compared to all other camps, day only camps had significantly more camps report it was not at all a
priority to rent to outside groups to generate revenue.

x(15) = 52.992, p < .001.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
Pearson Chi-Square 524529 15 .0ao
Likelihood Ratio 56.159 15 .ooo
M ofvalid Cases 3a2g

a. 8 cells (33.3%) have expected count less than &. The
minimum expected count is .55,
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Crosstab

What is your camp type?

residentialca dayandreside

rentalgroupon

daycamponly mponly nt Iy Total
Describe your camp's Count 22a 43a 24a Ga a5
efforts to
generate additional Expected Count 222 459 240 2.9 95.0
revenue over the last two % within Describe your 23.2% 45.3% 25.3% G.3% 100.0%
years: - Rent to outside camp's efforts to
aroups generate additional
revenue over the last two
years: - Rentto outside
groups
% within What is your 28.6% 27.0% 28.9% 60.0% 28.9%
camp type?
% of Total 6.7% 13.1% 7.3% 1.8% 28.9%
sigmoareapriority Count 3a 24a. b 17b 2a, b 4G
Expected Count 10.8 22.2 11.6 1.4 46.0
% within Describe your 6.5% 82.2% 37.0% 4.3% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Rentto outside
groups
% within What is your 3.9% 15.1% 20.5% 20.0% 14.0%
camp type?
% of Total 0.9% 7.3% 5.2% 0.6% 14.0%
somewhatmoreapriority Count Ta 24a 13a 1a 45
Expected Count 10.5 21.7 11.4 1.4 45.0
% within Describe your 15.6% 53.3% 28.9% 2.2% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Rentto outside
groups
% within What is your 9.1% 15.1% 15.7% 10.0% 13.7%
camp type?
% of Total 2.1% 7.3% 4.0% 0.3% 13.7%
aprioritybutnomoreoriess Count Ga 22a 11a 1a 40
Expected Count 9.4 19.3 10.1 1.2 40.0
% within Describe your 15.0% 55.0% 27.5% 2.5% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Rentto outside
groups
% within What is your 7.8% 13.8% 13.3% 10.0% 12.2%
camp type?
% of Total 1.8% 6.7% 3.3% 0.3% 12.2%
somewhatlessapriority Count 1a Ta. b 106 Oa, b 18
Expected Count 4.2 a7 4.5 i) 18.0
% within Describe your 56% 38.9% 55.6% 0.0% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Rentto outside
groups
%% within What is your 1.3% 4.4% 12.0% 0.0% 5.5%
camp type?
% of Total 0.3% 21% 3.0% 0.0% 5.5%
notatallapriority Count 38Ba 38b Sc Ob. e 85
Expected Count 19.9 41 .1 21.4 2.6 85.0
% within Describe your 44 7% 45.9% 9.4% 0.0% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Rentto outside
groups
% within What is your 40 4% 24.5% 9.6% 0.0% 258%
camp type?
% of Total 11.6% 11.9% 2.4% 0.0% 25.8%
Total Count 77 159 a3 10 329
Expected Count 77.0 158.0 g83.0 10.0 328.0
% within Describe your 23.4% 48.3% 25.2% 3.0% 100.0%
camp's efforts to
generate additional
revenue over the last two
years: - Rentto outside
groups
% within What is your 100.0% 100.0% 100.0% 100.0% 100.0%
camp type?
% of Total 23.4% 48.3% 25.2% 3.0% 100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose

column proportions do not differ significantly from each other atthe .05 level.



Rent to outside groups * camp affiliation:

*When compared to independent for-profit camps, agency camps had significantly more camps report it was a
priority to rent to outside groups to generate revenue.

*When compared to agency and religiously-affiliated, government camps had significantly more camps report
it was not at all a priority to rent to outside groups to generate revenue.

x(15) = 52.992, p < .001.
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Crosstab

independentn
anprofit

What best describes your camp organization?

agency

relig

medical

indepfarprofit

qov

Total

Describe your camp's
efforts to

generate additional
revenue over the last two
years: - Rentto outside
groups

Total

sigmaoreapriority

somewhatmoreapriority

aprioritybutnomoreorless

somewhatlessapriority

notatallapriarity

Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Rentto outside
groups

% within What best
describes your camp
arganization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Rentto outside
aroups

% within What best
describes your camp
arganization?

% of Total
Count

Expected Count

%% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Rentto outside
aroups

% within What best
describes your camp
arganization?

% of Total
Count
Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Rentto outside
aroups

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Rentto outside
groups

% within What best

describes your camp
organization?

% of Total
Count

Expected Count

%% within Describe your
camp's efforts to
generate additional
revenue over the last twao
years: - Rentto outside
aroups

% within What best
describes your camp
arganization?

% of Total

Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Rentto outside
aroups

% within What best
describes your camp
organization?

% of Total

42a
40.3
44 2%

30.0%

12.7%
19a, b

19.5
41.3%

13.6%

5.8%
14a
19.1
311%

10.0%

4.2%
15a
17.4
36.6%

10.7%

4 5%
Ta
7.6

38.9%

5.0%

2.1%
43a, b
36.1
50.6%

30.7%

13.0%
140
140.0
42.4%

100.0%

42.4%

10a
15.3
10.5%

18.9%

3.0%
14b
T4
30.4%

26.4%

4.2%
S9a
7.2
20.0%

17.0%

2.7%
11a
6.6
26.8%

20.8%

3.3%
3a
249
16.7%

5.7%

0.9%
GEb
13.7
7.1%

11.3%

1.8%
53
53.0
16.1%

100.0%

16.1%

13a
10.7
13.7%

351%

3.9%
Sa, b
5.2
10.9%

13.5%

Ga
5.0
13.3%

16.2%

1.8%
Ha

4.6
19.5%

21.6%

2.4%
2a
2.0
11.1%

5.4%

0.6%
3b
9.5
3.5%

81%

0.9%
3T
37.0
11.2%

100.0%

11.2%

4a
4.3
4.2%

26.7%

1.2%
3a.b
21
6.5%

20.0%

0.9%
2a
2.0
4.4%

13.3%

0.6%
Oa
1.9
0.0%

0.0%

0.0%
Oa

0.0%

0.0%

0.0%
Ga, b

3.9
T1%

40.0%

15
15.0
4.5%

100.0%

4.5%

22a
20.4
23.2%

31.0%

6.7%
Sa
9.9
10.9%

T.0%

1.5%
13a
9.7
28.9%

18.3%

3.9%
Ta

8.8
17.1%

9.9%

21%
Ga
3.9
33.3%

8.5%

1.8%
18a, b
18.3
21.2%

25.4%

5.5%
71
71.0
21.5%

100.0%

21.5%

4a
4.0
4.2%

28.6%

1.2%
Oa, b

2.0
0.0%

0.0%

0.0%
1a
1.9
2.2%

T1%

0.3%
Oa
1.7
0.0%

0.0%

0.0%
Oa

0.0%

0.0%

0.0%
Y9a

3.6
10.6%

G4.3%

2.7%
14
14.0
4.2%

100.0%

4.2%

a5
95.0
100.0%

28.8%

28.8%
46
46.0
100.0%

13.9%

13.9%
45
45.0
100.0%

13.6%

13.6%
41

41.0
100.0%

12.4%

12.4%
18
18.0
100.0%

5.5%

5.5%
=13}
85.0
100.0%

25.8%

258%
330
3300
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What best describes your camp organization? categories whose column proportions do not differ significantly from each other atthe .05

level.



Add capacity through capital improvement * type of program:
*When compared to residential/day camps, day only camps had significantly more camps report it was not at
all a priority to add capacity through capital improvements to generate revenue.

X(25) = 48.742, p = .003.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
FPearson Chi-Square 45,7429 26 003
Likelihood Ratio 54,496 24 001
M ofValid Cases 330

a.16 cells (44.4%) have expected countless than 5. The
minimum expected countis .76.
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Crosstab

daycamponly

What is your
residentialca
mponly

camp type?
dayandreside
nt

rentalgroupon
Iy

Total

Describe your camp's
efforts to

generate additional
revenue over the last two
years: - Add capacity
through capital
expenditures

Total

sigmoreapriority

somewhatmoreapriority

aprioritybutnomoreorless

somewhatlessapriarity

notatallapriority

Count

Expected Count

%% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Add capacity
through capital
expenditures

% within What is your
camp type?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Add capacity
through capital
expenditures

% within What is your
camp type?

% of Total

Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Add capacity
through capital
expenditures

% within What is your
camp type?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Add capacity
through capital
expenditures

% within What is your
camp type?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Add capacity
through capital
expenditures

% within What is your
camp type?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Add capacity
through capital
expenditures

% within What is your
camp type?

% of Total
Count
Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Add capacity
through capital
expenditures

% within What is your
camp type?

% of Total

22a. b
225
22.9%

28.6%

6.7%
Ga
8.2
17.1%

7.8%

1.8%
Ta
10.8
15.2%

9.1%

2.1%
Ta
8.0
20.6%

9.1%

21%
4a
5.4
17.4%

5.2%

1.2%
3a
22.2
32.6%

40.3%

9.4%
7
77.0
23.4%

100.0%

23.4%

43p
45.4
44 8%

27.0%

13.1%
17a
16.9
48.6%

10.7%

5.2%
20a
22.2
413.5%

12.6%

5.1%
16a
16.4
47 1%

10.1%

4.9%
14a
111
50.9%

8.8%

4.3%
49a, b
4549
51.6%

30.8%

14.9%
159
159.0
42.3%

100.0%

42.3%

24a. b
242
25.0%

28.9%

7.3%
10a
g.8
28.6%

12.0%

3.0%
19a
11.6
41.3%

22.9%

5.8%
10a
8.8
28 4%

12.0%

3.0%
Sa

5.8
21.7%

5.0%

1.5%
156
24.0
15.8%

18.1%

4.6%
23
830
252%

100.0%

25 2%

Ta
248
T.3%

70.0%

2.1%
2a
1.1
5.7%

20.0%

0.6%
0a
1.4
0.0%

0.0%

0.0%
1a
1.0
2.9%

10.0%

0.3%
Oa

0.0%

0.0%

0.0%
Oa. b

2.9
0.0%

0.0%

0.0%
10
10.0
3.0%

100.0%

3.0%

=]
96.0
100.0%

29.2%

29.2%
35
35.0
100.0%

10.6%

10.6%
46
46.0
100.0%

14.0%

14.0%
34
340
100.0%

10.3%

10.3%
23
230
100.0%

T.0%

T.0%
g5
95.0
100.0%

28.9%

28.9%
329
329.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other atthe .05 level.



Add capacity through capital improvements * camp affiliation:

*When compared to religiously-affiliated camps, medical not-for-profits and government camps had
significantly more camps report it was not at all a priority to add capacity through capital improvements to
generate revenue.

Xx(25) = 41.167, p = .022.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
FPearson Chi-Square 411672 26 022
Likelihood Ratio 46,481 24 006
M ofValid Cases 330

a. 17 cells (47.2%) have expected countless than 5. The
minimum expected countis 93,
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Crosstab

independentn
onprofit

What best describes your camp organization?

agency

relig

medical

indepforprofit

gov

Total

Describe your camp's
efforts to

generate additional
revenue over the last two
years: - Add capacity
through capital
expenditures

Total

sigmaoreapriority

somewhatmoreapriority

aprioritybutnomoreoriess

somewhatiessapriority

notatallapriority

Count

Expected Count

% within Desecribe your
camp's efforts to
generate additional
revenue over the last two
years: - Add capacity
through capital
expenditures

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Add capacity
through capital
expenditures

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Add capacity
through capital
expenditures

% within What best
describes your camp
organization?

% of Total
Zount

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Add capacity
through capital
expenditures

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Desecribe your
camp's efforts to
generate additional
revenue over the last two
years: - Add capacity
through capital
expenditures

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Add capacity
through capital
expenditures

% within What best
describes your camp
organization?

% of Total
Count
Expected Count

% within Desecribe your
camp's efforts to
generate additional
revenue over the last two
years: - Add capacity
through capital
expenditures

% within What best
describes your camp
organization?

% of Total

42a
40.7
43.8%

30.0%

12.7%
14a
14.8
40.0%

10.0%

4.2%
16a
19.5
34.8%

11.4%

4 8%
16a
14.8
45.7%

11.4%

4.8%
Ba
9.8
34.8%

5.7%

2.4%
44a. b
40.3
46.3%

31.4%

13.3%
140
140.0
42.4%

100.0%

42.4%

11a
154
11.5%

20.8%

3.3%
9a

5.6
257%

17.0%

2.7%
13a
7.4
28.3%

245%

3.9%
Ta

5.6
20.0%

13.2%

2.1%
1a
av
4.3%

1.9%

0.3%
12a. b
15.3
12.6%

22.6%

3.6%
53
53.0
16.1%

100.0%

16.1%

13a
10.8
13.5%

351%

3.9%
4a

3.9
11.4%

10.8%

1.2%
Ta

5.2
15.2%

18.9%

21%
4a

3.9
11.4%

10.8%

1.2%
Sa

26
21.7%

13.5%

1.5%
4b
10.7
4.2%

10.8%

1.2%
37
37.0
11.2%

100.0%

11.2%

4a
4.4
4.2%

26.7%

1.2%
2a
1.6
5.7%

13.3%

0.6%
Oa
2.1
0.0%

0.0%
Oa
1.6
0.0%

0.0%

0.0%
Oa
1.0
0.0%

0.0%

0.0%
Ga
4.3
9.5%

60.0%

2.7%
15
150
4.5%

100.0%

4.5%

22a
207
22.9%

31.0%

Sa
7.5

=
9.9

Za
7.5
22.9%

Sa
49
389.1%

12.7%

2.7%
18a. b
20.4
18.9%

25.4%

5.5%
71
71.0
21.5%

100.0%

21.5%

4a
4.1
4.2%

28.6%

1.2%
1a
1.5
2.9%

0.3%
1a
2.0
2.2%

0.3%
Oa
1.5
0.0%

0.0%

0.0%
Oa
1.0
0.0%

0.0%
Sa
4.0
8.4%

57T 1%

2.4%
14
14.0
42%

100.0%

4.2%

96
S96.0
100.0%

281%

28.1%
35
35.0
100.0%

10.6%

10.6%
46
46.0
100.0%

13.9%

13.9%
35
35.0
100.0%

10.6%

10.6%
23
230
100.0%

T7.0%

7.0%
g5
95.0
100.0%

28.8%

28.8%
330
3300
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What best describes your camp organization? categories whose column proportions do not differ significantly from each other atthe .05

level.



Improve marketing efforts * camp affiliation:

*When compared to independent for profit, government camps had significantly more camps report it was
not at all a priority to improve marketing efforts to generate revenue.

X(25) =42.373, p = .016.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
FPearson Chi-Square 423739 26 016
Likelihood Ratio 44.478 24 10
M ofValid Cases 330

a.19 cells (52.8%) have expected countless than 5. The
minimum expected count is .34,
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Crosstab

independentn
anprofit

What best describes your camp organization?

agency

relig

medical

indepforprofit

gov

Total

Describe your camp's
efforts to

generate additional
revenue overthe last two
years: - Improve
marketing efforts

sigmareapriority

somewhatmoreapriority

aprioritybutnomoreorless

somewhatlessapriority

notatallapriority

Tatal

Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue overthe lasttwo
years: - Improve
marketing efforts

% within What best
describes your camp
arganization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the lasttwo
years: - Improve
marketing efforts

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Improve
marketing efforts

% within What best
describes your camp
organization?

% of Total
Count
Expected Count

% within Describe your
camp's efforts to
generate additional
revenue overthe lasttwo
years: - Improve
marketing efforts

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue overthe lasttwo
years: - Improve
marketing efforts

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the lasttwo
years: - Improve
marketing efforts

% within What best
describes your camp
organization?

% of Total

Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue overthe lasttwo
years: - Improve
marketing efforts

% within What best
describes your camp
organization?

% of Total

43a
40.7
44 8%

30.7%

13.0%
30a
38.2
33.3%

21.4%

9.1%
2Ta
32.2
355%

19.3%

8.2%
27a
181
60.0%

19.3%

8.2%
1a

3.4
50.0%

2.9%

1.2%
Y9a, b
6.4
60.0%

6.4%

27%
140
140.0
42.4%

100.0%

42.4%

11a
15.4
11.5%

20.8%

3.3%
15a
145
16.7%

28.3%

4.5%
20a
12.2
26.3%

ITT%

G.1%
4a
7.2
8.9%

T7.5%

1.2%
2a
1.3
25.0%

3.8%

0.6%
Ta. b

2.4
6.7%

1.89%

0.3%
53
53.0
16.1%

100.0%

16.1%

13a
10.8
13.5%

351%

3.9%
16a
101
17.8%

43.2%

4.8%
Ga
8.5
7.9%

16.2%

1.8%
1a
5.0
2.2%

2.7%

0.3%
Oa

0.0%

0.0%

0.0%
la. b

1.7
6.7%

27%

0.3%
37
37.0
11.2%

100.0%

11.2%

1a
4.4
4.2%

26.7%

1.2%
Ga
4.1
6.7%

40.0%

1.8%
2a
3.5
2.6%

13.3%

0.6%
2a
2.0
4.4%

13.3%

0.6%
Oa

0.0%

0.0%

0.0%
la, b

6.7%

6.7%

0.3%
15
15.0
4.5%

100.0%

4.5%

21a
207
21.9%

29 6%

6.4%
22a
19.4
24 4%

31.0%

6.7 %
17a
16.4
22.4%

23.9%

5.2%
Ha
a7
20.0%

12.7%

2.7%
2a
1.7
25.0%

2.8%

0.6%
Ob
3.2
0.0%

0.0%

0.0%
71
71.0
21.5%

100.0%

21.5%

4a
4.1
4.2%

28.6%

1a
=}
1.1%

T1%

0.3%
4a
3.2
5.3%

28.6%

1.2%
2a
1.9
4.4%

14.3%

0.6%
Oa

0.0%

0.0%

0.0%
3a

20.0%

21.4%

0.9%
14
14.0
4.2%

100.0%

4.2%

96
6.0
100.0%

281%

28.1%
j=]o]

a0.0
100.0%

27.3%

27.3%
TG

76.0
100.0%

23.0%

23.0%
45

450
100.0%

13.6%

13.6%

8.0
100.0%

2.4%

2.4%
15
15.0
100.0%

4.5%

4.5%
330
3300
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What best describes your camp organization? categories whose column proportions do not differ significantly from each other atthe .05

level.



Partner with organizations * camp affiliation:
*When compared to independent not-for-profit camps, independent for profit camps had significantly more

camps report it was not at all a priority partner with organizations to generate revenue.

X(25) = 44.949, p = .008.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
FPearson Chi-Square 440499 26 .00na
Likelihood Ratio 48.280 24 o3
M ofValid Cases 330

a. 15 cells (41.7%) have expected countless than 5. The
minimum expected countis 1.23.
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Crosstab

independentn
anpraofit

What best describes your camp organization?

agency

relig

medical

indepforprofit

Total

Describe your camp's
efforts to

generate additional
revenue over the last two
years: - Partner with
dorganizations

Total

sigmareapriority

somewhatmoreapriority

aprioritybutnomaoreorless

somewhatlessapriority

notatallapriarity

Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue overthe lasttwo
years: - Partner with
dorganizations

% within What best
describes your camp
arganization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue overthe lasttwo
years: - Partner with
dorganizations

9% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue overthe last two
years: - Partner with
4organizations

% within What best
describes your camp
organization?

% of Total
Count
Expected Count

% within Describe your
camp's efforts to
generate additional
revenue overthe lasttwo
years: - Partner with
dorganizations

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue overthe lasttwo
years: - Partner with
dorganizations

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue overthe lasttwo
years: - Partner with
dorganizations

9% within What best
describes your camp
organization?

% of Total

Count

Expected Count

9% within Describe your
camp's efforts to
generate additional
revenue overthe lasttwo
years: - Partner with
dorganizations

% within What best
describes your camp
organization?

% of Total

43a
41.2
44 3%

30.7%

13.0%
19a
157
51.4%

13.6%

5.8%
18a
238
33.9%

13.6%

5.8%
30a
216
58.8%

21.4%

9.1%
11a
12.3
37.9%

7.9%

3.3%
18a
255
30.0%

12.9%

5.5%
140
140.0
42.4%

100.0%

42.4%

11a
15.6
11.3%

20.8%

3.3%
Ta

5.9
18.9%

13.2%

21%
13a
9.0
23.2%

24.5%

3.9%
fa

8.2
15.7%

151%

2.4%
ga
47
27 6%

151%

2.4%
Ga, b
9.6
10.0%

11.3%

53
53.0
16.1%

100.0%

16.1%

13a
109
13.4%

351%

3.9%
4a

41
10.8%

10.8%

9a
6.3
16.1%

24.3%

2.7%
Sa
57
9.8%

13.5%

1.5%
3a

3.3
10.3%

8.1%

0.9%
3a. b

6.7
5.0%

8.1%

0.9%
37
37.0
11.2%

100.0%

11.2%

1a
4.4
41%

26.7%

4a
1.7
10.8%

26.7%

2a
2.5
3.6%

13.3%

0.6%
Oa
2.3
0.0%

0.0%

0.0%
Oa
1.3
0.0%

0.0%

0.0%
Sa. b

2.7
8.3%

33.3%

15
15.0
4.5%

100.0%

4.5%

22a
209
227%

31.0%

6.7 %
3a
8.0

8.1%

4.2%

0.9%
10a
12.0
17.9%

141%

3.0%
Ga
11.0
11.68%

8.5%

1.8%
Ga
6.2
20.7%

8.5%

1.8%
24p
12.9
40.0%

33.8%

T.3%
71
71.0
21.5%

100.0%

21.5%

4a
4.1
4.1%

28.6%

1.2%
Oa
1.6
0.0%

0.0%

0.0%
3a
2.4
5.4%

21.4%

0.9%
2a
2.2
3.9%

14.3%

0.6%
Ta
1.2
3.4%

7.1%

0.3%
da, b

2.5
6.7%

28.6%

1.2%
14
14.0
4.2%

100.0%

4.2%

a7
a7.0
100.0%

25.4%

28.4%
3T
3r.o
100.0%

11.2%

11.2%
56
56.0
100.0%

17.0%

17.0%
51
51.0
100.0%

15.5%

15.5%
29
29.0
100.0%

8.8%

8.8%
G0
60.0
100.0%

18.2%

18.2%
330
330.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What best describes your camp organization? categories whose column proportions do not differ significantly from each other atthe .05

level.



Increase donations * ACA local office:
*When compared to camps in the South, Mid-Atlantic camps had significantly more camps report it was not at

all a priority to increase donations to generate revenue.

x(25) =39.123, p = .036.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
FPearson Chi-Square 391239 26 036
Likelihood Ratio 38.426 25 042
I ofvalid Cases an

a.13 cells (36.1%) have expected count less than 5. The
minimum expected countis .22,
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Crosstab

Mid-Atlantic

What is your ACA local office?

Mew England

South

West

Mic-West

Total

Describe your camp's
efforts to

generate additional
revenue over the last two
years: - Increase
donations and/or grant
funding

sigmareapriarity

somewhatmoreapriority

aprioritybutnomoreorless

somewhatlessapriority

notatallapriority

Total

Count

Expected Count

9% within Describe your
camp's efforts to
generate additional
revenue over the lasttwo
years: - Increase
donations and/or grant
funding

% within What is your
ACA local office?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the lasttwo
years: - Increase
donations andfor grant
funding

% within What is your
ACA local office?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the lasttwo
years: - Increase
donations andior grant
funding

% within What is your
ACA local office?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Increase
donations andfor grant
funding

% within What is your
ACA local office?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the lasttwo
years: - Increase
donations andior grant
funding

% within What is your
ACA local office?

% of Total
Count

Expected Count

9% within Describe your
camp's efforts to
generate additional
revenue over the lasttwo
years: - Increase
donations and/ar grant
funding

% within What is your
ACA local office?

% of Total

Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the lasttwo
years: - Increase
donations andfor grant
funding

% within VWhat is your
ACA local office?

% of Total

Sa
16
53%

55.6%

1.5%
3a
2.6
31%

333%

0.9%
Oa
1.4
0.0%

0.0%

0.0%
Oa

0.0%

0.0%

0.0%
Oa

0.0%

0.0%

0.0%
la. b

1.5
1.9%

11.1%

0.3%

9.0
27%

100.0%

27%

21a
2345
221%

25.6%

6.3%
19a
238
19.8%

232%

5.7 %
10a
12.4
20.0%

12.2%

3.0%
Ga
5.9
21.4%

T.3%

1.8%
1a
2.0
12.5%

0.3%
250
13.4
46.3%

30.5%

T 6%
82
22.0
24.8%

100.0%

24.8%

16a
10.3
16.8%

44 4%

4 8%
10a
10.4
10.4%

27.8%

3.0%
4a
54
2.0%

11.1%

1.2%
Za
3.0
T 1%

5.6%

0.6%
1a

12.5%

21.8%

0.3%
3a. b

5.9
5.6%

8.3%

0.9%
36
36.0
10.9%

100.0%

10.9%

13a
13.5
13.7%

27T.7%

3.9%
12a
136
12.5%

255%

3.6%
Ha

T
18.0%

19.1%

2.7%
Ta

4.0
25.0%

14.9%

21%
3a

1.1
37.5%

6.4%

0.9%
3a
77
5.6%

G.4%

0.9%
47
47.0
14.2%

100.0%

14.2%

21a
21.0
221%

28.8%

6.3%
18a
21.2
18.8%

24 7%

5.4%
13a
11.0
26.0%

17.8%

3.9%
Ta

6.2
25.0%

9.6%

21%
2a

1.8
25.0%

27%

0.6%
12a. b
11.9
22.2%

16.4%

3.6%
T3
73.0
221%

100.0%

221%

19a
241
20.0%

22.6%

5.7%
34a
24.4
35.4%

40.5%

10.3%
14a
127
28.0%

16.7%

4.2%
Ga

T
21.4%

T1%

1a
2.0
12.5%

0.3%
10a, b
13.7
18.5%

11.9%

3.0%
24
24.0
25.4%

100.0%

25.4%

g5
95.0
100.0%

287%

2B8.7%
=14
96.0
100.0%

25.0%

29.0%
50
50.0
100.0%

151%

15.1%
28
28.0
100.0%

5.5%

8.5%

5.0
100.0%

2.4%

2.4%
54
4.0
100.0%

16.3%

16.3%
cich]
331.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What is your ACA local office? categories whose column proporions do not differ significantly from each other at the .05 level.



Increase donations * camp affiliation:

*When compared to independent for profit, all other camps had significantly more camps report it was a
priority to increase donations to generate revenue.

*When compared to independent not-for-profit, medical, agency, and religiously-affiliated camps,
independent for-profit camps had significantly more camps report it was not at all a priority to increase
donations to generate revenue.

X(25) = 44.949, p = .008.
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Crosstab

independentn
onprofit

VWhat best describes your camp organization?

ageney

relig

medical

indepforprofit

gov

Total

Describe your camp's
efforts to

generate additional
revenue over the lasttwo
years: - Increase
donations andfor grant
funding

Total

sigmoreapriority

somewhatmoreapriority

aprioritybutnomarearless

somewhatlessapriority

notatallapriority

Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Increase
donations andfor grant
funding

% within VWhat best
describes your camp
organization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Increase
donations andfor grant
funding

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the lasttwo
years: - Increase
donations andfor grant
funding

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the lasttwo
years: - Increase
donations andfor grant
funding

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the lasttwo
years: - Increase
donations andfor grant
funding

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the last two
years: - Increase
donations andfor grant
funding

% within What best
describes your camp
organization?

% of Total
Count
Expected Count

% within Describe your
camp's efforts to
generate additional
revenue over the lasttwo
years: - Increase
donations andfor grant
funding

% within What best
describes your camp
organization?

% of Total

41a
39.9
43.6%

28.3%

12.4%
52a
40.7
54.2%

37.1%

15.8%
18a
21.2
36.0%

12.9%

5 5%
16a
11.9
571%

11.4%

4.8%
2a
34
25.0%

1.4%

0.6%
11a
22.9
20.4%

3.3%
140
140.0
42.4%

100.0%

42.4%

10a
151
10.6%

18.9%

3.0%
19a
15.4
19.8%

35.8%

5.8%
17b
8.0
34.0%

321%

52%
Sa
4.5
17.9%

9.4%

1.5%
2a
1.3
25.0%

3.8%

0.6%
Oa
8.7
0.0%

0.0%

0.0%
53
53.0
16.1%

100.0%

16.1%

13a
10.5
13.8%

351%

3.9%
14a
10.8
14 6%

37.8%

4.2%
Ga. b
5.6
12.0%

16.2%

1.8%
3a

3.1
10.7%

81%

0.9%
1a

12.5%

27%

0.3%
Oa
6.1
0.0%

0.0%
37
370
11.2%

100.0%

11.2%

4a
43
4.3%

26.7%

1.2%
2a
4.4
8.3%

53.3%

2.4%
3a.b
2.3
5.0%

20.0%

0.9%
Oa
1.3
0.0%

0.0%

0.0%
Oa

0.0%

0.0%

0.0%
Oa. b

2.5
0.0%

0.0%

0.0%
15
1560
4.5%

100.0%

4.5%

22a
202
23.4%

31.0%

6.7%
2b
207
21%

0.6%
4a
10.8
8.0%

56%

1.2%
3a

6.0
10.7%

4.2%

0.9%
3a

1.7
37.5%

4.2%

0.9%
3Tc
11.6
68.5%

52.1%

11.2%
71
71.0
21.5%

100.0%

21.5%

4a
4.0
4.3%

28.6%

1.2%
Ta, b

4.1
1.0%

7.1%

0.3%
Za. b

2.1
4.0%

14 3%

0.6%
1a
1.2
3.6%

71%

0.3%
Oa

0.0%

0.0%

0.0%
Gb. o
2.3
11.1%

42.9%

1.8%
14
14.0
4.2%

100.0%

4.2%

94
940
100.0%

28.5%

28.5%
96
96.0
100.0%

29.1%

29.1%
50
50.0
100.0%

15.2%

15 2%
28
28.0
100.0%

8.5%

8.5%

8.0
100.0%

2.4%

2.4%
54

54.0
100.0%

16.4%

16.4%
330
3300
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What best describes your camp organization? categories whose column proportions do not differ significantly from each other atthe .05

level



QUESTION 30
When during a typical year do you tend to purchase/replace the following:

Transportation Services

25
20
15

35 32% 32%
10 7%

0,

January-April May-August September-December N/A

Promotional Materials

45 42%
40
35
30
25
20
15
10

40%

8% 10%
(o]

January-April May-August September-December N/A

Video Production
70

58%

60

50

40

30

23%

20 13%
10 6%

. — L

January-April May-August September-December N/A
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70
60
50
40
30
20

10

70
60
50
40
30
20

10

40
35
30
25
20
15
10

66%

January-April

7%
]

January-April

25%

January-April

Apparel

28%

2%

May-August September-December

Supplies for Animals

30%

3%
]

May-August September-December

Lawn/Landscape Supplies

36%

11%

May-August September-December

113

5%

N/A

60%

N/A

28%

N/A



90
80
70
60
50
40
30
20
10

80
70
60
50
40
30
20
10

60

50

40

30

20

10

7%
I

January-April

31%

January-April

37%

January-April

Food Products

80%

1%

May-August September-December
First-Aid/Health Care Supplies

68%

1%

May-August September-December

Sports Equipment

53%

3%
[
May-August September-December

114

12%

N/A

0%

N/A

6%

N/A



45
40
35
30
25
20
15
10

70
60
50
40
30
20

10

50
45
40
35
30
25
20
15
10

41%

January-April

36%

January-April

33%

January-April

Challenge Course/Climbing Equipment

25%

8%

May-August September-December

Arts and Crafts Supplies

61%

1%

May-August September-December

Waterfront/Pool Supplies
46%

3%
[
May-August September-December

115

27%

N/A

2%

N/A

19%

N/A



Waterfront/pool supplies * type of program:

*When compared to day camp only, residential/day camps had significantly more camps report they purchase
waterfront/pool supplies in May to August.

*When compared to residential and residential/day camps, day only camps had significantly more camps
report purchasing waterfront/pool supplies was not applicable.

x(12) = 27.676, p = .006.

Chi-Square Tests

Asymptotic
Significance

Walue df (2-zided)
Pearson Chi-Square 27.6767 12 006
Likelihood Ratio 26,865 12 011
M ofValid Cases 328

a. 8 cells (40.0%) have expected count less than &. The
minimum expected countis .21.
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Crosstab

What is your
residentialca

camp type?
dayandreside

rentalgroupon

daycamponly rmponly nt Iy Total
When =span style="color: Count 21a 45a 24a Ga a6
FE900;"=cduring a typical
year<fspan> do you tend Expected Count 22.5 46.4 24 .2 2.9 96.0
to purchaseireplace the % within When =span 21.9% 46 9% 250% 6.3% 100.0%
following: - style="color: #f2900;"
Waterfront/pool supplies =during a typical
year</span= do you tend
to purchaseireplace the
following: -
Waterdront/pool supplies
% within What is your 27.3% 28.3% 28.9% 60.0% 29.2%
camp type?
% of Total 6.4% 13.7% 7.3% 1.8% 29.2%
jantoapril Count 18a 43a 15a 1a ¥v
Expected Count 18.0 37.2 19.4 2.3 Tr.0
% within When =span 23.4% 55.8% 19.5% 1.3% 100.0%
style="color: #f9900;"
=during a typical
year</span= do you tend
to purchaseireplace the
following: -
Waterdfront/pool supplies
% within What is your 23.4% 27.0% 18.1% 10.0% 23.4%
camp type?
% of Total 5.5% 13.1% 4.6% 0.3% 23.4%
maytoaug Count 16a fda. b 35k Za. b 106
Expected Count 24.8 51.2 26.7 3.2 106.0
% within When =span 14.2% 50.9% 33.0% 1.9% 100.0%
style="color: #Hf9900;"
=cluring a typical
year=/span= do you tend
to purchaselreplace the
Tfollowing: -
Waterdfront/pool supplies
% within What is your 19.5% 34.0% 42.2% 20.0% 32.2%
camp type?
% of Total 41.6% 16.4% 10.6% 0.6% 32.2%
septtodec Count 3a 3a 1a Oa 7
Expected Count 1.6 3.4 1.8 2 7.0
% within When =span 42.9% 42.9% 14.3% 0.0% 100.0%
style="calor: FH9900;"
=during a typical
year=fspan= do you tend
to purchaselireplace the
following: -
Waterdfront/pool supplies
% within What is your 3.9% 1.9% 1.2% 0.0% 21%
camp type?
% of Total 0.9% 0.9% 0.3% 0.0% 21%
nia Count 20a 14n Sb la, b 43
Expected Count 10.1 20.8 10.8 1.3 43.0
% within VWhen =span 46.5% 32.6% 18.6% 2.3% 100.0%
style="color: #FT9900;"
=during a typical
year</span= do you tend
to purchaseireplace the
following: -
Waterdront/pool supplies
% within What is your 26.0% B8.8% 9.6% 10.0% 13.1%
camp type?
% of Total 6.1% 4.3% 2.4% 0.3% 13.1%
Total Count 77 159 83 10 329
Expected Count 77.0 159.0 83.0 10.0 3200
% within When =span 23.4% 48.3% 25.2% 3.0% 100.0%
style="color: #FT9900;"
=during a typical
year=/span= do you tend
to purchaseireplace the
following: -
Waterdront/pool supplies
% within What is your 100.0% 100.0% 100.0% 100.0% 100.0%
camp type?
% of Total 23.4% 48.3% 25.2% 3.0% 100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other at

the .05 level.



Arts and crafts equipment/supplies * type of program:

*When compared to day camps only and residential/day camps, rental groups had significantly more camps
report purchasing arts and crafts equipment/supplies was not applicable.

x(12) = 26.601, p = .009.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
FPearson Chi-Square 26.601° 12 009
Likelihood Ratio 26322 12 013
M ofValid Cases 329

a. 11 cells (55.0%) have expected countless than 5. The
minimum expected count is .09,
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Crosstab

daycamponly

What is your
residentialca
mipanly

camp type?

dayandreside
nt

rentalgroupon
ly

Total

When =span style="color:
FEA00;"=during a typical
year=/span= do you tend
to purchaselreplace the
fallowing: - Arts & crafts
equipment'supplies

jantoapril

maytoaug

septodec

nia

Total

Count

Expected Count

% within When =span
style="color: #F9900;"
=during a typical

year=/span= do you tend
to purchaseireplace the

following: - Arts & crafts
equipment'supplies

% within VWhat is your
camp type?

% of Total
Count
Expected Count

%% within When =span
style="color; #FHf2900;"
=during a typical

year</span= do you tend
to purchaselfreplace the

following: - Arts & crafts
equipmentisupplies

S within What is your
camp type?

% of Total
Count
Expected Count

% within When =span
style="color: #Hfa900;"
=cluring a typical

year=/span= do you tend
to purchaselreplace the

following: - Arts & crafts
equipmentsupplies

% within What is your
camp type?

% of Total
Count
Expected Count

% within VWhen =span
style="caolor: FH9900;"
=during a typical

year=fspan= do you tend
to purchaseireplace the

following: - Arts & crafts
equipmentisupplies

% within VWhat is your
camp type?

% of Total
Count
Expected Count

% within When =span
style="color: #F9900;"
=during a typical

year=/span= do you tend
to purchaseireplace the

following: - Arts & crafts
equipment'supplies

% within VWhat is your
camp type?

% of Total
Count
Expected Count

% within When =span
style="color: #F9900;"
=during a typical

year=/span= do you tend
to purchaseireplace the

following: - Arts & crafts
equipmentsupplies

% within VWhat is your
camp type?

% of Total

20a
22.5
20.8%

26.0%

6.1 %
23a
19.9
27.1%

29.9%

7.0%
3a
33.0
22.0%

40.3%

9.4%
33

100.0%

3.9%

0.9%
Oa

0.0%

0.0%

0.0%
77
77.0
23.4%

100.0%

23.4%

443
46.4
15 8%

2T.7%

13.4%
43a
411
50.6%

27.0%

13.1%
69a
63.1
48.9%

43.4%

21.0%
Oa

1.4
0.0%

0.0%

0.0%
3a, b
1.9
TH.0%

1.9%

0.9%
159
159.0
48.3%

100.0%

48.3%

26a
24.2
27 1%

31.3%

7.9%
19a
21.4
22.4%

22.9%

5.8%
38a
356
27.0%

45.8%

11.6%
Ua

0.0%

0.0%

0.0%
Oa
1.0
0.0%

0.0%

0.0%
83
83.0
25 2%

100.0%

25.2%

Ga
2.8
6.3%

60.0%

1.8%
Oa
2.6
0.0%

0.0%

0.0%
3a
4.3
2.1%

30.0%

0.9%
Ua

0.0%

0.0%

0.0%

b

25.0%

10.0%

0.3%
10
10.0
3.0%

100.0%

3.0%

a6
S96.0
100.0%

29.2%

29.2%
85
25.0
100.0%

258%

258%
141
141.0
100.0%

42.9%

42.9%

3.0
100.0%

0.9%

0.9%

4.0
100.0%

1.2%

1.2%
329
329.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other at

the .05 level.



Challenge course/climbing equipment/supplies * type of program:
*When compared to residential/day camps, day camps only had significantly more camps report purchasing

challenge course/climbing equipment/supplies was not applicable.

x(12) = 21.360, p = .045.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
FPearson Chi-Square 21.360° 12 0445
Likelihood Ratio 22.023 12 037
M ofValid Cases 329

a. 7 cells (35.0%) have expected countless than 5. The
minimum expected count is .55,
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Crosstab

daycamponly

What is your camp type?
residentialca dayandreside
mponly nt

rentalgroupon
Iy

Total

When =span style="colar:
FO900"=during a typical
year=ispan=> do you tend
to purchaselreplace the
following: - Challenge
courselfclimbing
equipment'supplies

jantoapril

maytoaug

septtodec

nia

Total

Count

Expected Count

%% within When =span
style="color: #fa900;"
=during a typical
year=fspan= do you tend
to purchaselfreplace the
following: - Challenge
coursefclimbing
equipment'supplies

%% within What is your
camp type?

% of Total
Count

Expected Count

%% within When =span
style="color: #f9900;"
=during a typical
year=fspan= do you tend
to purchasefreplace the
following: - Challenge
coursefclimbing
equipment'supplies

%% within What is your
camp type?

% of Total
Count

Expected Count

%% within When =span
style="color: #T9900;"
=during a typical
year=fspan= do you tend
to purchaselreplace the
following: - Challenge
coursefclimbing
equipment'supplies

% within What is your
camp type?

% of Total
Count

Expected Count

%% within When =span
style="color; FFI900;"
=during a typical
year=fspan= do you tend
to purchaselreplace the
following: - Challenge
coursefclimbing
equipment'supplies

% within What is your
camp type?

% of Total
Count

Expected Count

%% within When =span
style="color: #fa900;"
=during a typical
year=/fspan= do you tend
to purchaselreplace the
following: - Challenge
coursefclimbing
equipment'supplies

%% within What is your
camp type?

% of Total
Count
Expected Count

% within When =span
style="color: #fa900;"
=during a typical
year=fspan= do you tend
to purchaselreplace the
following: - Challenge
coursefclimbing
equipment'supplies

%% within What is your
camp type?

% of Total

22a
22.5
22.9%

28.6%

6.7%
18a
22.0
19.1%

23.4%

5.5%
11a
13.6
19.0%

14.3%

3.3%
3a

4.2
16.7%

0.9%
23a
14.7
36.5%

29.9%

T.0%
77
77.0
23.4%

100.0%

23.4%

444 24a
46.4
45 8%

242
25.0%

27.7% 28.9%

13.4% T.3%
48a 26a
45.4

51.1%

237
27.7%

30.2% 31.3%

14.6% T.9%
32a 15a
28.0
55.2%

14.6
25.9%

201% 18.1%

9.7% 4.6%
Ga Ya

8.7 4.5
333% 50.0%

10.8%

1.8% 2.7%
2%9a. b Shb
30.4 15.9
46.0% 14.3%

18.2% 10.8%

3.8% 2.7%
158 83
159.0 83.0
48.3% 25.2%

100.0% 100.0%

48.3% 25.2%

Ga
2.9
6.3%

60.0%

2a
2.9

20.0%

Oa
1.8
0.0%

0.0%

0.0%
Oa

0.0%

0.0%

0.0%
2a. b

1.9
3.2%

20.0%

0.6%
10
10.0
3.0%

100.0%

3.0%

96
96.0
100.0%

29.2%

29.2%
94
94.0
100.0%

28.6%

28.6%
58
58.0
100.0%

17.6%

17.6%
18
18.0
100.0%

5.5%
63
63.0
100.0%

19.1%

19.1%
328
328.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other at

the .05 level.



Challenge course/climbing equipment/supplies * camp affiliation:

*When compared to government camps, agency camps had significantly more camps report purchasing
challenge course/climbing equipment/supplies from January to April.

*When compared to Independent for-profit, Religiously-affiliated, and agency, government camps only had
significantly more camps report purchasing challenge course/climbing equipment/supplies was not applicable.

X(20) = 39.623, p = .006.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
Pearson Chi-Square 39,5239 20 B[]
Likelihood Ratio 41,5749 20 003
M ofvalid Cases 330

a.13 cells (43.3%) have expected countless than 5. The
minimum expected countis .76.
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Crosstab

independentn
onprofit

What best describes your camp organization?

agency

relig

medical

indep

forprofit

Total

When =span style="color:
FO900"=during a typical
year<ispan= do you tend
to purchaselfreplace the
fallowing: - Challenge
courselfclimbing
equipment/'supplies

jantoapril

maytoaug

septtodec

nia

Total

Count

Expected Count

% within When =span
style="color: #f9900;"
=during a typical
year=/fspan= do you tend
to purchaselfreplace the
following: - Challenge
courselclimbing
equipment'supplies

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

%% within When <span
style="color #9900
=during a typical
year</span= do you tend
to purchaselfreplace the
following: - Challenge
courselclimbing
equipment'supplies

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within When =span
style="color: #9500;"
=during a typical
year=fspan= do you tend
to purchasefreplace the
following: - Challenge
courselclimbing
equipment’supplies

% within What best
describes your camp
arganization?

9% of Total
Count

Expected Count

% within When =span
style="color: #f9900;"
=during a typical
year=/span= do you tend
to purchaselfreplace the
followinag: - Challenge
coursefclimhing
equipmentsupplies

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within When =span
style="color: #f9900;"
=during a typical
year=/fspan= do you tend
to purchaselfreplace the
following: - Challenge
courselclimbing
equipment'supplies

% within What best
describes your camp
arganization?

% of Total
Count
Expected Count

% within When =span
style="color: #fa500;"
=during a typical
year=fspan= do you tend
io purchasefreplace the
following: - Challenge
courselclimbing
equipment’supplies

% within What best
describes your camp
arganization?

% of Total

42a
40.7
43.8%

30.0%

12.7%
36a. b

40.3
37.9%

25.7%

10.9%
24a
246
41.4%

17.1%

T.3%
4a
7.6
22.2%

1.2%
34a.b
26.7
54.0%

24 3%

10.3%
140
140.0
42.4%

100.0%

42.4%

11a
15.4
11.5%

20.8%

33%
22b
15.3
23.2%

41.5%

G.7%
Ha
9.3
13.8%

15.1%

2.4%
Ga
249
33.3%

11.3%

1.8%
Ghb
101
9.5%

11.3%

1.8%
53
53.0
16.1%

100.0%

16.1%

13a
10.8
13.5%

351%

3.9%
12a. b
107
12.6%

32.4%

3.6%
Ha
6.5
13.8%

21.6%

2.4%
2a
2.0
11.1%

0.6%
2hb
71
32%

5.4%

0.6%
3T
37.0
11.2%

100.0%

11.2%

a
1.4
5.2%

33.3%

1.5%
3a.b
4.3
3.2%

20.0%

0.9%
1a
2.6
1.7%

6.7%

0.3%
2a

11.1%

13.3%

0.6%
4a. b

249
6.3%

26.7%

1.2%
15
15.0
4.5%

100.0%

4.5%

21a
207
21.9%

29.6%

G.4%
22a.b
20.4
23.2%

31.0%

G.7%
15a
12.5
25.9%

21.1%

4.5%
4a
3.9
22.2%

5.6%

1.2%
9b
136
14.3%

12.7%

27%
71
71.0
21.5%

100.0%

21.5%

4a
4.1
4.2%

28.6%

1.2%
Oa
4.0
0.0%

0.0%

0.0%
2a
2.5
3.4%

14.3%

0.6%
Oa

0.0%

0.0%

0.0%
8a
2.7
12.7%

G7.1%

2.4%
14
14.0
4.2%

100.0%

4.2%

96
96.0
100.0%

289.1%

28.1%
95
950
100.0%

28.8%

28.8%
58
58.0
100.0%

17.6%

17.6%
18
18.0
100.0%

5.5%

5.5%
63
63.0
100.0%

19.1%

19.1%
330
330.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What best describes your camp organization? categories whose column proportions do not differ significantly from each

other atthe .05 level.



Food products * type of program:

*When compared to rental groups, residential and residential/day camps had significantly more camps report
they purchase food products from May to August.

*When compared to residential only and residential/day camps, rental groups had significantly more camps
report they purchase food products from September to December.

*When compared to residential camps, day only camp had significantly more camps reported purchasing food
products was not applicable.

x(12) = 40.750, p = .000.
Chi-Square Tests

Asymptotic
Significance

YWalue df (2-zided)
Pearson Chi-Square 40.7508 12 .0oo
Likelihood Ratio 30531 12 0oz
M ofValid Cases 329

a. %9 cells (45.0%) have expected count less than 5. The
minimum expected count is .06,
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Crosstab

What is your
residentialca

camp type?

dayandreside

rentalgroupon

daycamponly mponly nt Iy Total
When =span style="color: Count 21a 44a 28a. b b a7
#FMEL00;"=during a typical
year=ispan= do you tend Expected Count 227 46.9 245 28 §7.0
to purchasefreplace the % within When =span 21.6% 45.4% 25.8% 7.2% 100.0%
following, - Food products style="color: #f2900;"
=during a typical
year=ispan= do you tend
to purchaselreplace the
following: - Food products
%% within What is your 27.3% 27 7% 30.1% 70.0% 29.5%
camp type?
% of Total G.4% 13.4% T.6% 21% 29.5%
jantoapril Count 3a Ba Ga Oa 17
Expected Count 4.0 8.2 4.3 K] 17.0
%% within When =span 17.6% 47 1% 353% 0.0% 100.0%
style="color: #F9900;"
=gluring a typical
year=fspan= do you tend
to purchasefreplace the
following: - Food products
% within What is your 3.9% 5.0% T.2% 0.0% 5.2%
camp type?
% of Total 0.9% 2.4% 1.8% 0.0% 5.2%
maytoaug Count 3Ba.b =l=] 47b 1a 185
Expected Count 433 89.4 46.7 5.6 185.0
% within When =span 20.5% 53.5% 25.4% 0.5% 100.0%
style="color: #f9900;"
=cluring a typical
year=fspan= do you tend
to purchasefreplace the
following: - Food products
% within What is your 40 4% 62.3% 56.6% 10.0% 56.2%
camp type?
% of Total 11.6% 30.1% 14.3% 0.3% 56.2%
septtodec Count Ta, b Ob Ob 1a 2
Expected Count 5 1.0 Rl A 2.0
% within When <span 50.0% 0.0% 0.0% 50.0% 100.0%
style="color; #f9900;"
=during a typical
year=ispan= do you tend
to purchaselreplace the
following: - Food products
% within What is your 1.3% 0.0% 0.0% 10.0% 0.6%
camp type?
% of Total 0.3% 0.0% 0.0% 0.3% 0.6%
nia Count 14a Bh Sa, b Tla. b 28
Expected Count 8.6 1345 71 g 280
% within When =span 50.0% 28.6% 17.9% 3.6% 100.0%
style="color: #F9900;"
=during a typical
year=ispan= do you tend
to purchaselreplace the
following: - Food products
% within What is your 18.2% 5.0% 6.0% 10.0% 8.5%
camp type?
% of Total 4.3% 2.4% 1.6% 0.3% 8.65%
Total Count i 154 83 10 328
Expected Count T7.0 159.0 83.0 10.0 328.0
% within When <span 23.4% 48.3% 252% 3.0% 100.0%
style="color; #f9900;"
=during a typical
year=ispan= do you tend
to purchaselreplace the
following: - Food products
% within What is your 100.0% 100.0% 100.0% 100.0% 100.0%
camp type?
% of Total 23.4% 48.3% 252% 3.0% 100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other at

the .05 level.



Landscape/lawn supplies * type of program:

*When compared to residential and residential/day camps, day only camp had significantly more camps
reported purchasing landscape/lawn supplies was not applicable.

x(12) = 38.094, p < .001.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
FPearson Chi-Square 35.094° 12 .0on
Likelihood Ratio 38164 12 oo
M ofValid Cases 329

a. 5 cells (25.0%) have expected countless than 5. The
minimum expected countis .76.
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Crosstab

daycamponly

What is your camp type?
residentialca dayandreside
mponly nt

rentalgroupaon
Iy

Total

When =span style="colar:
FTLUL00;"=during a typical
year=/span= do you tend
to purchaselfreplace the
following: -
Lawn/landscape
supplies

jantoapril

maytoaug

septtodec

nia

Total

Count

Expected Count

%% within When =span
style="color: F9900;"
=during a typical
year=/span= do you tend
to purchaselfreplace the
following: -
Lawn/landscape
supplies

%% within What is your
camp type?

% of Total
Count

Expected Count

%% within When =span
style="color: #f9500;"
=during a typical
year=/span= do you tend
1o purchasefreplace the
following: -
Lawn/landscape
supplies

%% within What is your
camp type?

% of Total
Count

Expected Count

%% within When =span
style="color: #T9900;"
=during a typical
year=/span= do you tend
to purchaselfreplace the
following: -
Lawn/landscape
supplies

2% within What is your
camp type?

% of Total
Count

Expected Count

%% within When =span
style="color: #F9900;"
=during a typical
year=/span= do you tend
to purchaselfreplace the
following: -
Lawn/landscape
supplies

%% within What is your
camp type?

% of Total
Count

Expected Count

%% within When =span
style="color: F9900;"
=during a typical
year=/span= do you tend
to purchaselfreplace the
following: -
Lawn/landscape
supplies

%% within What is your
camp type?

% of Total

Count

Expected Count

% within When =span
style="color: F9900;"
=during a typical
year</span= do you tend
to purchaselfreplace the
following: -
Lawn/landscape
supplies

%% within What is your
camp type?

% of Total

24a
236
23.8%

31.2%

T.3%
Sa
131
14.3%

10.4%

2.4%
14a
19.4
16.9%

18.2%

4.3%
1a
5.9
4.0%

0.3%
30a
15.0
46.9%

39.0%

9.1%
7T
7.0
23.4%

100.0%

23.4%

453 26a
48.8
44.6%

255
25 7%

28.3% 31.3%

13.7% 7.9%
32a 15a
271 14.1
57.1% 26.8%

201% 18.1%

9.7 % 4. 6%
40a 28a
401 20.9

48.2% 33.7%

25.2% 33.7%

12.2% 2.5%
16a Ta
121 6.3
64.0% 28.0%

10.1% 5.4%

4.9% 2.1 %
26h b
30.9 16.1

40.6% 10.9%

16.4% 3.4%

7.9% 2.1%
159 33
158.0 83.0
48.3% 25 2%

100.0% 100.0%

48.3% 25 2%

Ga
3.1
5.9%

60.0%

1.8%
1a
1.7
1.8%

10.0%

0.3%
1a
2.5
1.2%

10.0%

0.3%
la

4.0%

10.0%

0.3%
la. b

1.9
1.6%

10.0%

0.3%
10
10.0
3.0%

100.0%

3.0%

101
101.0
100.0%

30.7%

30.7%
56
56.0
100.0%

17.0%

17.0%
83
83.0
100.0%

25.2%

25.2%
25
250
100.0%

T.6%
64
64.0
100.0%

19.5%

19.5%
329
329.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other at

the .05 level.



Landscape/lawn supplies * camp affiliation:
*When compared to all other camps, government camps had significantly more camps report purchasing
landscape/lawn supplies was not applicable.

x(12) = 38.094, p < .001.
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Crosstab

independentn
onprofit

What best describes your camp arganization?

agency

relig

medical

indep

forprofit

Total

When =span style="color:
FOS00:"=during a typical
year=ispan= do you tend
to purchasefreplace the
following: -
Lawnilandscape
supplies

jantoapril

maytoaug

sepitodec

nia

Total

Count

Expected Count

% within When =span
style="color: #HfS900;"
=during a typical
year=/span= do you tend
to purchaselreplace the
following: -
Lawnflandscape
supplies

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within When <span
style="calor: #9900:"
=during a typical
years/span= do you tend
to purchaselireplace the
fallowing: -
Lawn/landscape
supplies

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

%% within When =span
style="color: #H9900,"
=during a typical
year=fspan= do you tend
to purchaselireplace the
following: -
Lawnf/landscape
supplies

% within What best
describes your camp
arganization?

% of Total
Count

Expected Count

% within When =span
style="color: #f2900;"
=during a typical
year=/span= do you tend
to purchasefreplace the
following: -
Lawn/landscape
supplies

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within When =span
style="color: #HfS900;"
=during a typical
year=/span= do you tend
to purchaselreplace the
following: -
Lawnflandscape
supplies

% within What best
describes your camp
organization?

% of Total
Count
Expected Count

%% within When =span
style="color: #Hf9900;"
=during a typical
year=fspan= do you tend
o purchasefreplace the
following: -
Lawnf/landscape
supplies

% within What best
describes your camp
arganization?

% of Total

453
42.8
44 6%

321%

13.6%
24a
23.8
42.9%

17.1%

7.3%
35a
352
42.2%

25.0%

10.6%
Ba
11.0
30.8%

2.4%
28a
27.2
43.8%

20.0%

5.5%

140
140.0
42 4%

100.0%

42 4%

12a
16.2
11.9%

22.6%

3.6%
14a
9.0
25.0%

26.4%

4 2%
12a
133

14.5%

22.6%

3.6%
Ta
4.2
26.9%

13.2%

2.1%
Ha
10.3
12.5%

15.1%

2.4%
53
53.0
16.1%

100.0%

16.1%

13a
11.3
12.9%

351%

3.9%
4a
6.3
T 1%

10.8%

1.2%
13a
9.3
15.7%

351%

3.9%
2a
2.9
T.7%

0.6%
Sa
7.2
T.8%

13.5%

1.5%
37
37.0
11.2%

100.0%

11.2%

Sa
4.6
5.0%

33.3%

1.5%
1a
2.5
1.2%

6.7%

0.3%
4a
3.8
4.8%

26.7%

1.2%
Oa
1.2
0.0%

0.0%
fa. b

249
T.8%

33.3%

1.5%

15
15.0
4. 5%

100.0%

4 5%

22a
21.7
21.8%

31.0%

6.7 %
13a
12.0

23.2%

18.3%

3.9%
18a
17.9
21.7%

25.4%

5.5%
Sa
5.6
34.6%

12.7%

2.7%
Ya
13.8
14.1%

12.7%

2.7%
71
71.0
21.5%

100.0%

21.5%

4a
4.3

28.6%

Oa
2.4

1a
3.5

Oa
1.1

9b
2.7

54 3%

14
14.0
4.2%

100.0%

4.2%

101
101.0
100.0%

30.6%

30.6%
56
56.0
100.0%

17.0%

17.0%
83
83.0
100.0%

25 2%

252%
26
26.0
100.0%

T.9%
G4
54.0
100.0%

19.4%

19.4%
330
330.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What best describes your camp organization? categories whose column proportions do not differ significantly from each

other atthe .05 level.



Apparel * type of program:

*When compared to rental groups, residential and day camps had significantly more camps report purchasing
apparel from January to April.

*When compared to residential only camps, rental groups had significantly more camps report purchasing
apparel from September to December.

*When compared to day only camps, rental groups had significantly more camps report purchasing apparel
was not applicable.

x(12) = 28.798, p = .004.

Chi-Square Tests

Asymptotic
Significance

Walue df (2-zided)
Pearson Chi-Square 28.7989 12 .004
Likelihood Ratio 24717 12 016
M ofValid Cases 328

a.10 cells (50.0%) have expected countless than 5. The
minimum expected countis .12,
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Crosstab

What is your
residentialca

camp type?

dayandreside

rentalgroupon

daycamponly mponly nt Iy Total
When =span style="color: Count 20a 45a 24a Ga a5
FMA900;"=during a typical
year</span= do you tend Expected Count 22.2 4549 24.0 2.9 a5.0
to purchaselreplace the %6 within When =span 21.1% 47 4% 25.3% 5.3% 100.0%
following: - Apparel (e.g., style="color: #fA900;"
camp store items, staff =during a typical
shirts) year=/span= do you tend
to purchasefreplace the
following: - Apparel (e.g.,
camp store items, staff
shirts)
% within What is your 26.0% 28.3% 28.9% 60.0% 28.9%
camp type?
% of Total 6.1% 13.7% T.3% 1.8% 28.9%
jantoapril Count 34a TGa 43a Ob 153
Expected Count 35.8 7349 386 4.7 153.0
% within When =span 22.2% 49.7% 28.1% 0.0% 100.0%
style="color: #T9900;"
=during a typical
year=/span= do you tend
to purchasefreplace the
following: - Apparel (e.g.,
camp store items, staff
shirts)
% within What is your 44 2% 47.8% 51.8% 0.0% 46.5%
camp type?
% of Total 10.3% 231% 13.1% 0.0% 46.5%
maytoaug Count 21a 32a 12a 1a G&
Expected Count 15.4 31.9 16.7 2.0 66.0
% within When =span 31.8% 18.5% 18.2% 1.5% 100.0%
style="color: #F9900;"
=during a typical
year=/span= do you tend
to purchaselreplace the
following: - Apparel (e.g.,
camp store items, staff
shirts)
% within What is your 27.3% 20.1% 14.5% 10.0% 201%
camp type?
% of Total G.4% 9.7% 3.6% 0.3% 201%
septtodec Count la. b b la. b 1a 4
Expected Count 9 1.9 1.0 A 4.0
% within When =span 25.0% 25.0% 25.0% 25.0% 100.0%
style="color: Fr9900;"
=during a typical
year=/span= do you tend
to purchaselreplace the
following: - Apparel (e.g.,
camp store items, staff
shirts)
o within VWhat is your 1.3% 0.6% 1.2% 10.0% 1.2%
camp type?
%% of Total 0.3% 0.3% 0.3% 0.3% 1.2%
nia Count la Sa. b Ja. b 2b 11
Expected Count 2.6 5.3 2.8 3 11.0
% within When =span 9.1% 415.5% 27.3% 18.2% 100.0%
style="color: #Hf9900;"
=during a typical
year=/span= do you tend
to purchaselreplace the
following: - Apparel (e.g.,
camp store items, staff
shirts)
% within What is your 1.3% 3.1% 3.6% 20.0% 3.3%
camp type?
% of Total 0.3% 1.5% 0.9% 0.6% 3.3%
Total Count 7T 159 83 10 329
Expected Count T7.0 159.0 83.0 10.0 329.0
% within When =span 23.4% 18.3% 25.2% 3.0% 100.0%
style="color: #Hf9900;"
=during a typical
year=/fspan= do you tend
to purchaselreplace the
following: - Apparel (e.g.,
camp store items, staff
shirts)
% within What is your 100.0% 100.0% 100.0% 100.0% 100.0%
camp type?
% of Total 23.4% 48 3% 25.2% 3.0% 100.0%

Each subscript letter denotes a subset of What is your camp type? categories whose column proportions do not differ significantly from each other at

the .05 level.



Video production * camp affiliation:

*When compared to Independent For Profit, Agency, and Religiously-Affiliated, Independent For Profit camps
had significantly more camps report purchasing video production from September to December.

*When compared to Independent For-Profit camps, Independent Not-For-Profit, Agency, and Government
camps had significantly more camps report purchasing video production was not applicable.

x(20) = 51.345, p < .001.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
Pearson Chi-Square £1.3459 20 .0ao
Likelihood Ratio 48.422 20 .ooo
M ofvalid Cases 330

a.13 cells (43.3%) have expected countless than 5. The
minimum expected count is .55,
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Crosstab

What best describes your camp organization?

independentn
anprofit agency relig medical indepforprofit

Total

When =span style="color:
FHLA00;"=during a typical
year=fspan= do you tend
to purchasel/replace the
following: - Video
production

jantoapril

maytoaug

septtodec

nfa

Total

Count

Expected Count

% within When =span
style="color: #fa500;"
=during a typical
year=/span= do you tend
to purchaselreplace the
following: - Wideo
production

% within What best
describes your camp
arganization?

% of Total
Count

Expected Count

% within When =span
style="color: #f9900;"
=during a typical
year=/span= do you tend
to purchaselreplace the
following: - Wideo
production

% within What best
describes your camp
arganization?

% of Total
Count

Expected Count

% within When =span
style="color: #Hf2500;"
=during a typical
year=/span= do you tend
to purchaselreplace the
following: - Wideo
production

% within What best
describes your camp
arganization?

9% of Total
Count

Expected Count

% within When =span
style="color: #T9800;"
=during a typical
year=/span= do you tend
to purchaselreplace the
following: - Wideo
production

% within What best
describes your camp
arganization?

% of Total
Count

Expected Count

% within When =span
style="color: #fa500;"
=during a typical
year=/span= do you tend
to purchaselreplace the
following: - Wideo
production

% within What best
describes your camp
arganization?

% of Total

Count

Expected Count

% within When =span
style="color: #fa500;"
=during a typical
year</span= do you tend
to purchaselreplace the
following: - Wideo
production

% within What best
describes your camp
arganization?

% of Total

43a 11a 13a Sa 21a
41.2 15.6 109 4.4 20.9
44.3% 11.3% 13.4% 5.2% 21.6%

30.7% 20.8% 351% 33.3% 29.6%

13.0% 3.3% 3.9% 1.5% 6.4%
Ga 2a 1a 1a 3a
5.5 21 1.5 B 2.8
46.2% 15.4% T.7% T.7% 231%

4.3% 3.8% 2.7% 6.7% 4.2%

1.8% 0.6% 0.3% 0.3% 0.9%
21a 8a 11a 3a 12a
233 3.5 6.2 2.5 11.8
38.2% 14.5% 20.0% 5.5% 21.8%

15.0% 15.1% 29.7% 20.0% 16.9%

6.4% 2.4% 3.3% 0.9% 3.6%
Ga 3a 1a la. b 19b
13.2 5.0 3.5 1.4 6.7
19.4% 9.7% 3.2% 3.2% 61.3%

4.3% 5.7% 2.7% 6.7% 26.8%

1.8% 0.9% 0.3% 0.3% 5.8%
Gda 29a 11a. b Sa. b 16b
56.8 215 15.0 6.1 28.8
47.8% 21.6% 3.2% 3.7% 11.9%

457% 54 7% 29.7% 33.3% 22.5%

19.4% 3.8% 3.3% 1.5% 4.8%

140 53 37 15 71
140.0 53.0 37.0 15.0 71.0
42 4% 16.1% 11.2% 4.5% 21.5%

100.0% 100.0% 100.0% 100.0% 100.0%

42 4% 16.1% 11.2% 4.5% 21.5%

4a
4.1
4.1%

28.6%

1.2%
Oa

0.0%

0.0%

0.0%
Oa
23
0.0%

0.0%

0.0%
la. b

1.3
3.2%

7.1%

0.3%
Ya
57
6.7%

64.3%

2.7%
14
14.0
4.2%

100.0%

4.2%

a7
97.0
100.0%

29.4%

29.4%
13
12.0
100.0%

3.9%

3.9%
55
55.0
100.0%

16.7%

16.7%
31
31.0
100.0%

9.4%

9.4%
134
134.0
100.0%

40.6%

40.6%
330
3300
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What best describes your camp organization? categories whose column proportions do not differ significantly from each

other atthe .05 level.



Promotional materials * camp affiliation:
*When compared to Religiously-Affiliated and Independent For-Profit camps, Government camps had

significantly more camps report promotional materials were not applicable.

X(20) = 40.162, p = .005.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
FPearson Chi-Square 401629 20 004a
Likelihood Ratio 42.305 20 o3
M ofValid Cases 330

a.16 cells (53.3%) have expected countless than 5. The
minimum expected countis .76.
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Crosstab

independentn
onprofit

What best describes your camp organization?

agency

relig

medical

indepforprofit

qov

Total

When =span style="color:
FO900;"=during a typical
year=/span= do you tend
to purchaselfreplace the
following: - Fromotional
materials

jantoapril

maytoaug

septtodec

nia

Total

Count

Expected Count

% within When =span
style="color: #fa500;"
=during a typical
year=fspan= do you tend
to purchaselfreplace the
following: - Fromotional
materials

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within When =span
style="color: #f9900;"
=during a typical
year=fspan= do you tend
to purchaselfreplace the
following: - Fromotional
materials

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within When =span
style="color: #T9900;"
=during a typical
year=fspan= do you tend
to purchasefreplace the
following: - Fromotional
materials

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within When =span
style="color: #T9800;"
=during a typical
year=/span= do you tend
to purchasefreplace the
following: - Fromotional
materials

% within What best
describes your camp
organization?

% of Total
Count

Expected Count

% within When =span
style="color: #fa500;"
=during a typical
year=/span= do you tend
to purchasefreplace the
following: - Fromotional
materials

% within What best
describes your camp
organization?

% of Total

Count

Expected Count

% within VWhen =span
style="color: #fa500;"
=during a typical
year=ifspan= do you tend
to purchasefreplace the

following: - Fromotional
materials

% within What best
describes your camp
organization?

% of Total

41a
40.3
43.2%

29.3%

12.4%
48a
42.4
48.0%

34.3%

14.5%
Ta

7.6
38.9%

5.0%

2.1%
32a
40.3
33.7%

22.9%

9.7 %
12a. b
9.3
54.5%

8.6%

3.6%
140
140.0
42.4%

100.0%

42.4%

11a
15.3
11.6%

20.8%

3.3%
21a
16.1
21.0%

39.6%

6.4%
Oa
2.9
0.0%

0.0%

0.0%
17a
15.3
17.9%

321%

5.2%
da. b
3.5
18.2%

T7.5%

1.2%
53
53.0
16.1%

100.0%

16.1%

13a
10.7
13.7%

351%

3.9%
10a
11.2
10.0%

27.0%

3.0%
2a
2.0
11.1%

5.4%

0.6%
12a
107
12.6%

32.4%

3.6%
Ob
2.5
0.0%

0.0%

0.0%
37
37.0
11.2%

100.0%

11.2%

Sa
4.3
53%

333%

1.5%
Sa
4.5
5.0%

333%

1.5%
2a

11.1%

13.3%

0.6%
3a
4.3
3.2%

20.0%

0.9%
Oa. b

1.0
0.0%

0.0%

0.0%
15
15.0
4.5%

100.0%

4.5%

21a
20.4
221%

29.6%

6.4%
13a
21.5
13.0%

18.3%

3.9%
Sa

3.9
27.8%

7.0%

1.5%
30a
20.4
31.6%

42.3%

9.1%
2b
4.7
9.1%

2.8%

0.6%
71
71.0
21.5%

100.0%

21.5%

4a
4.0
4.2%

28.6%

1.2%
3a
4.2
3.0%

21.4%

0.9%
2a

11.1%

14.3%

0.6%
1a
4.0
1.1%

71%

0.3%
4a

18.2%

28.6%

1.2%
14
14.0
4.2%

100.0%

4.2%

a5
95.0
100.0%

28.8%

28.8%
100
100.0
100.0%

30.3%

30.3%
18
18.0
100.0%

5.5%

5.5%
a5
95.0
100.0%

28.8%

28.8%
22
22.0
100.0%

6.7%

6.7%
330
330.0
100.0%

100.0%

100.0%

Each subscript letter denotes a subset of What best describes your camp organization? categories whose column proportions do not differ significantly from each

other atthe .05 level.



Transportation services * ACA local office:
*When compared to New England camps, camps in the South had significantly more camps report
transportation services were not applicable.

X(20) = 35.433, p = .018.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
FPearson Chi-Square 354339 20 018
Likelihood Ratio 34.229 20 025
M ofValid Cases 331

a.10 cells (33.3%) have expected countless than 5. The
minimum expected count is .44,
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Crosstab

Whatis your ACA local office?
Mid-Atlantic Mew England South West Mid-VWest Total

When =span style="color: Count Sa 2Ma 18a 14a 19a 21a ag
#ME900;"=during a typical
year</span= do you tend Expected Count 27 24.3 10.7 13.9 21.6 249 98.0
to purchaselreplace the % within When <span 51% 21.4% 18.4% 14.3% 19.4% 21.4% 100.0%
following: - style="color: #Ff9900"
Transportation services =cduring a typical

year=/span= do you tend

to purchaselreplace the

following: -

Transportation semnvices

% within What is your 55 6% 25.6% 50.0% 29.8% 26.0% 25.0% 29.6%
ACA local office?

% of Total 1.5% 6.3% 5.4% 4.2% 5.7% 6.3% 29.6%
jantoapril Caount 1a 258a Ga Ya 18a 19a Ta
Expected Count 2.0 186 8.2 106 16.5 19.0 T5.0

% within When =span 1.3% 33.3% 8.0% 12.0% 20.0% 25.3% 100.0%
style="color: #fo9900;"

=during a typical

year=/span= do you tend

to purchaselreplace the

following: -

Transportation senvices

% within What is your 11.1% 30.5% 16.7% 19.1% 20.5% 22.6% 22.7%
ACA local office?

% of Total 0.3% 7.6% 1.8% 2.7% 4.5% 5.7% 22.7%
maytoaug Caount 1a 15a Ba fa 20a 19a G
Expected Count 1.8 16.8 7.4 a7 156.0 17.3 68.0

% within When =span 1.5% 22.1% 11.8% 7.4% 29.4% 27.9% 100.0%
style="color: #f9900;"

=during a typical

year=/span= do you tend

to purchaselreplace the

following: -

Transportation senices

% within What is your 11.1% 18.3% 22.2% 10.6% 27.4% 22.6% 20.5%
ACA local office?

% of Total 0.3% 4.5% 2.4% 1.5% 6.0% 5.7% 20.5%
septtodec Count 1a 8a 1a 1a 3a 2a 16
Expected Count 4 4.0 1.7 2.3 3.5 4.1 16.0

% within When =span 6.3% 50.0% 6.3% 6.3% 18.8% 12.5% 100.0%
style="color: #f9900;"

=during a typical

year=/span= do you tend

to purchaselreplace the

following: -

Transportation senices

% within What is your 11.1% 9.8% 2.8% 2.1% 4.1% 2.4% 4.8%
ACA local office?

% of Total 0.3% 2.4% 0.3% 0.3% 0.9% 0.6% 4. 8%
nia Count la. b 13a. b 3b 18a 16a, b 23a. b T4
Expected Count 2.0 18.3 8.0 105 16.3 188 74.0

% within When =span 1.4% 17.6% 4.1% 24.3% 21.6% 311% 100.0%
style="color; #f9900;"

=during a typical

year=/fspan= do you tend

to purchaselreplace the

following: -

Transportation senvices

% within What is your 11.1% 15.9% 8.3% 38.3% 21.9% 27.4% 22.4%
ACA local office?

% of Total 0.3% 39% 0.9% 5.4% 4.8% 6.9% 22.4%
Total Count 9 a2 36 47 73 24 an
Expected Count 9.0 220 36.0 47.0 73.0 24.0 331.0

% within When =span 27% 24.8% 10.9% 14.2% 221% 254% 100.0%
style="color: #f9900;"

=during a typical

year=/span= do you tend

to purchaselreplace the

following: -

Transportation senices

% within What is your 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
ACA local office?

% of Total 2.7% 24.8% 10.9% 14.2% 221% 25.4% 100.0%

Each subscript letter denotes a subset of What is your ACA local office? categories whose column proportions do not differ significantly from each other atthe .05
level.



Transportation services * camp affiliation:

*When compared to Religiously-Affiliated and Independent Not-For-Profit camps, Agency and Independent
For Profit camps had significantly more camps report transportation services are purchased January to April.

*When compared to Independent For-Profit camps, Medical camps had significantly more camps report
transportation services are not applicable.

x(20) = 35.442, p = .018.

Chi-Square Tests

Asymptotic
Significance

YWalue df (2-sided)
Pearson Chi-Square 354428 20 018
Likelihood Ratio 37639 20 010
M ofvalid Cases 330

a.13 cells (43.3%) have expected countless than 5. The
minimum expected count is .G3.
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Crosstab

What best describes your camp organization?

independentn
anprofit agency relig medical indepforprofit gov Total

When =span style="color: Count 43a 11a 13a Sa 21a 4a a7
#MI800;"=during a typical
year=/span= do you tend Expected Count 41.2 15.6 10.9 4.4 209 4.1 97.0
to purchasefreplace the % within When =span 44 3% 11.3% 13.4% 5.2% 21.6% 4.1% 100.0%
following: - style="color: #f9900"
Transportation semvices =during a typical

year=/span= do you tend

to purchaselfreplace the

following: -

Transportation semvices

% within What best 30.7% 20.8% 35.1% 33.3% 29.6% 28.6% 20.4%
describes your camp
organization?

% of Total 13.0% 3.3% 3.9% 1.5% 6.4% 1.2% 29.4%
jantoapril Count 22a 20b 3a la. b 25b da. b Th
Expected Count 31.8 12.0 2.4 3.4 16.1 3.2 75.0

% within When =span 29.3% 26.7% 4.0% 1.3% 33.3% 5.3% 100.0%
style="color: #f9900;"

=during a typical

year=/span= do you tend

to purchaselfreplace the

following: -

Transportation semvices

% within What best 15.7% 37.7% 8.1% 6.7% 35.2% 28.6% 22.7%
describes your camp
arganization?

% of Total 6.7% 6.1% 0.9% 0.3% 7.6% 1.2% 22.7%
maytoaug Count 3A2a 10a Ga 2a 13a 2a 63
Expected Count 28.8 10.9 7.6 31 14.6 2.9 68.0

% within When =span 471% 14.7% 13.2% 2.9% 19.1% 2.9% 100.0%
style="color: #T9900;"

=during a typical

year=/span= do you tend

to purchasefreplace the

following: -

Transportation semrvices

% within What best 22.9% 18.9% 24.3% 13.3% 18.3% 14.3% 20.6%
describes your camp
arganization?

9% of Total 9.7% 3.0% 2.7% 0.6% 3.9% 0.6% 20.6%
septtodec Count 10a 1a 1a Oa 43 Oa 16
Expected Count 6.8 2.6 1.8 7 34 ) 16.0

% within When =span 62.5% 6.3% 6.3% 0.0% 25.0% 0.0% 100.0%
style="color: #F9900;"

=during a typical

year=/span= do you tend

to purchasefreplace the

following: -

Transportation services

% within What best 7.1% 1.9% 2.7% 0.0% 5.6% 0.0% 4.8%
describes your camp
arganization?

% of Total 3.0% 0.3% 0.3% 0.0% 1.2% 0.0% 4. 8%
nia Count 33a.b 11a. b 11a. b Th Ba 4a. b T4
Expected Count 31.4 11.9 8.3 3.4 15.9 31 74.0

% within When =span 44 6% 14.9% 14.9% 9.5% 10.8% 5.4% 100.0%
style="color: #f9a00"

=during a typical

year=</span= do you tend

to purchasefreplace the

following: -

Transportation semvices

% within What best 23.6% 20.8% 29.7% 46.7% 11.3% 28.6% 22.4%
describes your camp
arganization?

% of Total 10.0% 3.3% 3.3% 21% 2.4% 1.2% 22.4%
Total Count 140 53 37 15 71 14 330
Expected Count 140.0 53.0 37.0 15.0 71.0 14.0 330.0

% within When =span 42 4% 16.1% 11.2% 4.5% 21.5% 4.2% 100.0%
style="color: #f9a00"

=during a typical

year</span= do you tend

to purchasefreplace the

following: -

Transportation semvices

% within What best 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
describes your camp
arganization?

% of Total 42.4% 16.1% 11.2% 4. 5% 21.5% 4.2% 100.0%

Each subscript letter denotes a subset of What best describes your camp organization? categories whose column proportions do not differ significantly from each
other atthe .05 level.



QUESTION 31
How often do you typically purchase/replace/contract the following:

35
30
25
20
15

10

45
40
35
30
25
20
15
10

80
70
60
50
40
30
20
10

8%

Anually

41%

Anually

8%
]

Anually

Aquatic Equipment

26%
22%

15%

Every 2-3 years Every 4-7 years Every 8 years or more

Challenge Course Construction/Maintenance

13%
10%
- =
Every 2-3 years Every 4-7 years Every 8 years or more

Horseback Riding Equipment

11%
>% 3%
| - —
Every 2-3 years Every 4-7 years Every 8 years or more

140

29%

N/A

31%

N/A

72%

N/A



30

25

20

15

10

35
30
25
20
15
10

(6]

45
40
35
30
25
20
15
10

o wun

13%

Anually

19%

Anually

41%

Anually

Maintenance Equipment

27%
23%
. I
Every 2-3 years Every 4-7 years Every 8 years or more

Transportation Vehicles

24%
18%
6%
Every 2-3 years Every 4-7 years Every 8 years or more
Food Services
9% 9% 9%
Every 2-3 years Every 4-7 years Every 8 years or more
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25%

33%

N/A

31%

N/A



80
70
60
50
40
30
20
10

30

25

20

15

10

70
60
50
40
30
20
10

75%

Anually

27%

Anually

9%

Anually

Insurance

6% 6% 6%
I I I
Every 2-3 years Every 4-7 years Every 8 years or more
Software

28%

19%

14%

Every 2-3 years Every 4-7 years Every 8 years or more

Program Improvement Consultation

9% 8% 9%
Every 2-3 years Every 4-7 years Every 8 years or more
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7%

N/A

12%

65%

N/A



QUESTION 32
Please describe the value of accreditation to your program compared to the past:

60 55%
50
40
30
20% 19%
20
10
3% 3%
0 ] ]
Much more valuable Somewhat more No more or less Somewhat less Much less valuable
valuable valuable valuable
QUESTION 33

Please rank the benefits you feel you receive from being an ACA accredited camp (1= highest benefit, 6=least
benefit):

Helps enhance our marketing 2.52

Helps us meet licensure or other outside requirements 3.44

Helps us feel like we are apart of a professional 432
organization :
Helps us address parents concerns _ 3.56
Helps us feel prepared for emergencies 4.06

Helps us plan staff selection, screening, and training 3.26

o

05 1 15 2 25 3 35 4 45 5
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